The  Saturday  average 
circulation  of  the 
CHICAGO  DAILY  NEWS 


FOR  THE  SIX-MONTH*  PERIOD  ENDING  SEPTEMBER  30.  1955  WAS 


THE  LARGEST  SATURD 
EVENING  NEWSPAPER 


;y  circulation  of  any 
In  the  uniteo  states! 


Sept.  30,  1951.  Its  November,  1955,  aver¬ 
age  of  616,469  was  the  highest  Saturday 
average  for  any  month  in  Daily  News  his¬ 
tory 

ADVERTISING-WISE.  with  its  bargain- 

huy-value  of  weekend  advertising  at  daily 
rates,  here  are  the  retail  linage  figures 
showing  the  Triple  Streak's  growth:  In 
1950,  the  year  before  the  Triple  Streak's 
birth,  Saturday  Daily  News  retail  adver¬ 
tising  totaled  599,835  lines.  Four  years 
later,  in  1954,  retail  advertising  in  the 
Daily  News  Saturday  Triple  Streak — rising 
to  1,274,930  lines — had  more  than  doubled. 
And  it's  still  growing. 


THE  TRIPLE  STREAK  Saturday  Chicago 

Daily  News — born  March  3,  1951 — is  now 
the  nation's  number  one  Saturday  evening 
newspaper — up  in  circulation  mote  than 
15,000  over  the  country's  second  Saturday 
evening  newspaper. 


CIRC-POP 


EDITORIAL-WISE, 


new  kind  of 
Saturday  newspaper — arriving  with  the  5- 
day  week,  when  weekends  were  widening 
to  two  full  days  of  leisure — met  the  in¬ 
creased  needs  of  readers  by  providing  Sun¬ 
day  features  on  Saturday. 

CIRCULATION-WISE.  the  Triple  Streak 

average  of  607,757  for  the  six-month  period 
ending  Sept.  30,  1955,  was  up  84,447  over 
its  average  for  the  six-month  period  ending 


'Source:  ABC  Publishers'  sislemenls  lor 
6-month  period  ending  September  30,  19S5. 
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AS  THEY  SAY  IN  SHOW  BUSINESS 
AT  THE  END  Of  A  HIT... 

It  was  great 

working  with 

•  !>!> 

From  the  first  reading,  “Operation  S: 
7  Steel’s  major  appliance  promotion  Ic 

%/  hit.  Now  that  the  curtain’s  down  a 


From  the  first  reading,  “Operation  Snowfiake,”  U.  S. 
Steel’s  major  appliance  promotion  looked  like  a  sure 
hit.  Now  that  the  curtain’s  down  and  the  house  is 
counted  we  know  we  rang  the  bell.  “White  Christmas” 
newspaper  linage  ran  high.  No  figures  yet,  but  it  was 
in  the  millions  easy.  The  promotion  had  an  all-star 
cast  (newspapers,  appliance  manufacturers,  distribu¬ 
tors,  dealers,  banks  and  utilities) ,  all  leaning  hard  to 
make  “Snowflake”  the  biggest  single  show  ever  put  on 
the  road.  Now  that  it’s  over  we  can  say,  “It  was  great 
working  with  you!” 

U.  S.  Steel  is  planning  more  promotions  in  1956. 
Keep  an  eye  out  for  these  great  promotions— there’s 
a  profitable  part  in  them  for  newspapers. 


UNITED  STATES  STEEL 


For  publiohod  artloloo  or  oditorlalo  contributing  to 
the  Improvomont  of  highways  and  thoir  use. 


This  is  the  first  in  the  series  of  annual  awards  established  by 
Trailmobile,  Inc.,  and  the  A.T.A.  Foundation,  Inc.,  for  the  purpose  of 
recognizing  published  articles  and  editorials  that  make  an  outstanding  con¬ 
tribution  toward  the  improvement  of  our  highways  and  their  use,  or  toward 
a  better  understanding  of  the  various  problems  of  highway  transportation. 


Tho  awards  ars  named  In  honor  of  Tod  V.  Rodgsrs,  founder  of 
the  American  Trucking  Association. 

In  the  1955-56  competition,  published  publications  devoted  primarily  to  the 
material  in  the  three  categories  will  be  transportation  industry;  (2)  daily  news- 
accepted:  (1)  magazines,  except  trade  papers;  and  (3)  weekly  newspapers. 


CASH  AWARDS  Three  identical  cash  awards  will  be  made  in  each  of  the  above 
categories  to  authors  of  the  winning  articles  or  editorials. 


MAOAZINKS 

First  — $1500.00 
Second  —  STOO.OO 
Third  — $300.00 


DAILY  NKWSFAPBRS 

First  — $1500.00 
Second  —  $700.00 
Third  — $300.00 


WUKLY  NKWSPAFKRS 

First  — $1500.00 
Second  —  $700.00 
Third  — $300.00 


In  addition,  a  $500  cash  award  to  the  Journalism 
School  from  which  the  first  place  winner  in  each 
category  was  graduated.  And  lastly,  a  trophy  award 
will  be  made  to  the  publisher  who  represents  the 


original  source  of  each  winner  in  all  three  categories. 

For  complete  information  on  this  new  annual 
competition  please  use  the  coupon.  We  welcome  your 
participation. 


T*<f  V.  Rodswrs  Awards,  A.T.A.  Foundation,  Ino. 

1424  16th  Strsot,  N.  W..  Washington  6.  D.  C. 

PIssss  sand  ms  complsts  Information  on  Tad  V.  Rodgsrs  Awards, 
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Addrsss. 


According  to  ABC 
Sept.  ’55  and  CURRENTLY  . 

The  Long  Island 
Daily  Press 


^lAJliat  Our  headers 


has 


more 


circulation  than 
any  Long  Island 
Newspaper! 


Enlrritifc  1956,  the  Ix>ng  Island  Press  circula¬ 
tion  continues  to  forge  ahead  at  a  tremendous 
rate.  Reflecting  back  over  the  past  year  (6 
month  averages.  Sept.  30,  1955  against  1954), 
the  Long  Island  Daily  Press  actually  added  24,128 
Reader  Families  (more  than  11%  gain)  and  the 
Ijong  Island  Sunday  Press  showed  a  vast  gain  of 
57,142  (almost  25%  gain). 


NATIONAL  ADVERTISING  OFFICE 
NEWHOUSE  NEWSPAPERS 
STAR  SQUARE.  LONG  ISLAND  CITY  I.  N.  Y. 


Huzza  for  Series 

To  THE  Editor:  E  &  P  de¬ 
serves  a  hearty  huzza  for  the 
series  of  personal  recollections 
by  a  man  of  the  journalistic 
stature  of  James  L.  Kilgallen. 

It  always  has  seemed  a  shame 
to  see  the  giants  of  our  field 
die  off  with  little  more  of  their 
rich  lives  left  behind  than  a 
spread  in  one  issue  of  E&P,  and 
that  merely  a  featurized  obitu¬ 
ary. 

I  hope  you  follow  up  the  Kil¬ 
gallen  series  with  others  from 
outstanding  men  in  the  newspa¬ 
per  field. 

Merle  J.  Hill 
Telegraph  Editor 
La  Crosse  (Wis.)  Tribune 


Russian  Colonies 

To  THE  Editor:  Last  night 
a  friend  made  a  suggestion  that 
seems  to  have  possibilities.  In¬ 
asmuch  as  it  involved  the 
American  press  I  thought  I’d 
pass  it  on.  It  is: 

Due  to  the  stigma  generally 
attached  to  the  term  “colonial¬ 
ism,”  why  does  not  the  Ameri¬ 
can  press  refer  to  the  nations 
that  have  been  taken  over  by 
Russia  as  “Russian  colonies?” 
Actually  that’s  all  her  so-called 
satellite  nations  are:  colonies. 
If  the  free  world  would  use  the 
tei-m  “Russian  colonies”  long 
enough  it  might  have  a  salutory 
effect. 

I  immediately  thought  of 
your  fine  magazine  as  a  means 
of  passing  the  word  around. 

Claude  M.  Gray 

News  Editor, 

Wall  Walla  (Wash.) 
Union-Bulletin 


Tribute  to  O.  O.  M. 

To  THE  Editor:  I  can’t  begin 
to  tell  you  how  much  I  appreci¬ 
ated  and  enjoyed  Ray  Erwin’s 
excellent  tribute  to  the  late  O. 
0.  McIntyre  Dec.  3.  O.  O.  M. 
knew,  as  no  writer  has  ever 
known,  how  to  play  upon  the 
heart-strings  of  the  world. 

0.  0.  McIntyre  possessed  one 
of  the  prime  characteristics  of 
all  great  men — humility — and 
that  was  the  one  great  ingre¬ 
dient  that  made  him  the  master 


of  the  writing  craft  and  tl« 
wonderful  human  being  he  mug 
have  been. 

Thank  you  for  once  again  rt 
viving  memories  of  the  greateg 
writer  ever  to  place  his  fingen 
on  the  keyboard  of  a  typewriter, 
Len  BEEGHLB! 

Sports  Editor, 

Frankfort  (Ind.)  Times 

• 

Compliment  Dept. 

To  THE  Editor:  Thanks  lot 
the  excellent  report  of  the  o^ 
ganization  meeting  and  fint 
convention  of  the  New  England 
Society  of  Newspaper  Editon 
(E&P,  Dec.  10,  page  12.) 

William  H.  Heath 
Haverhill  (Mass.)  Gazette, 

*  * 

To  THE  Editor:  We  are  ever 
indebted  to  you  for  splendid, 
continually  augmenting  inspin- 
tion  which  you  are  giving  ti 
all  of  us  in  the  Fourth  Estate 
Herbert  R.  Millb 
Fort  Wayne  (Ind.)  News- 
Sentinel. 


Headlines : 

Random  Phone  Call  Saves 
Wife  of  Woman.  —  Cobimbtu 
(Ohio)  Dispatch. 


Woman  Reveals  She  Buned 
Wife. — Denver  (Colo.)  Rodki 
Mountain  News. 


Teachers  Set  to  Pick  Heads. 
— Omaha  (Neb.)  World  Honli 


Farm  Dog  Saves  Master 
From  Attacking  Hog.  —  Albtri 
Lea  (Minn.)  Tribune. 


What  School  Children  (let 
for  Lunch  Depends  on  Whether 
Ike  Gets  Cut  Through. — Grond 
Junction  (Colo.)  Daily  Sentin^ 


Plan  to  Unite  Lutherans 
Eye. — Atlanta  (Ga.)  ConstiP 
tion. 


Vol.  88,  No.  64.  December  31,  1956.  Editor  &  Publisher,  the  Fourth  Estate  n 
published  every  Saturday  with  an  additional  issue — The  Internationai  Year  Bod 
Number— in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial  and  bsd 
ness  offices  at  Suite  1700,  1476  Broadway,  New  York  86,  N.  Y,  Second  clia 
mail  privileges  authorized  at  New  York,  N.  Y.  under  the  act  of  March  t 
1879,  with  Titles  Patented  and  Register^  and  Contents  Copyrighted  1966  k 
The  Editor  &  Publisher  Co.,  Inc.  Annual  subscription  36.60  in  United  StsM 
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INS  proudly  announces 
Ruth  Montgomery  ^ 
has  joined  its  V 

Washington  bureau  ^ 

Ruth  Montgomery,  one  of  America's  outstanding^lgf^ 
women  reporters,  makes  her  debut  January  1 
as  a  special  feature  writer  for  International 
News  Service  in  the  nation's  capital. 

This  brilliant  writer  will  report  in  her  IV 

own  bright,  distinctive  style  the  important 
as  well  as  the  human-interest  events  "Ruth 

on  the  Washington  scene.  porter,  am( 

As  a  Washington  correspondent  and  scene.  We 

syndicated  columnist  for  the  New  York  pleased  to  1 

Daily  News  since  1944,  she  has 
interviewed  countless  dignitaries  here 
and  abroad,  and  is  on  first-name 

acquaintanceship  with  many  of  the  men  "I’d® 

and  women  who  are  world  figures.  Montgome 

The  addition  of  Ruth  Montgomery  Washingtc 

to  the  INS  roster  of  top-flight  reporters  hvmorous. 

and  writers  is  evidence  that  the  New  Year  byline  in  o 
will  find  the  INS  global  news  and 
news-feature  report  of  increasing  value 
to  its  many  client  editors. 


"Ruth  Montgomery  is  an  able,  alert  re¬ 
porter,  among  the  best  on  the  Washington 
scene.  We  at  the  Ledger  will  be  mighty 
pleased  to  have  her  stories." 

Robert  W.  Brown,  Editor 
Columbus,  Go.,  Ledger 

"I’m  delighted  to  learn  that  Ruth 
Montgomery  is  joining  the  INS  team.  Her 
Washington  coverage  is  keen,  intelligent, 
hvmorous.  I  look  forward  to  seeing  her 
byline  in  our  newspaper.  Congratulations!” 

Glenn  Neville,  Editor 
New  York  Mirror 


INTERNATIONAL  NEWS  SERVICE 

235  East  45th  Street  •  New  York  17,  N.  Y. 
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of  buying  with 


DEPTH  OF  PENETRATION 

The  significant  thing  is  not  how  much 
market  is  covered  by  a  certain  medium, 
but  how  much  is  penetrated.  THE 
CHRISTIAN  SCIENCE  MONITOR  has  un¬ 
usual  depth  of  penetration.  It  goes  daily 
into  homes  of  better  than  average  "spend¬ 
able  income”  —  income  available  for  con¬ 
structive  spending  —  where  the  MONITOR 
is  eagerly  awaited  and  read. 

Many  leading  retailers  have  told  us  that 
the  customers  who  most  often  ask  for 
nationally-advertised  merchandise  by 
brand  names  are  MONITOR  readers.  Be 
sure  this  newspaper  is  on  your  primary 
media  list.  May  we  submit  a  planned  ad¬ 
vertising  program  in  the  MONITOR  for 
your  products?  -  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK;  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.  C.  2 :  Connaught  House, 
163/4  Strand 


rwin  J  L^oCumn 

★  ★★★★★ 


I  Dateline:  1956 

CHRISTMAS  sign  on  door  to  Women’s  Department,  Syra¬ 
cuse  (N,  Y.)  Her  old- Journal,  proclaimed  to  the  world  that  it 
is  the  abode  of:  “The  Herald  Angels.”  .  ,  .  San  Francisco's 
new  mayor  kept  his  campaign  pledge  to  city  hall  reporters  by 
filling  the  press  room  water  cooler  with  bonded  bourbon 
whiskey  ....  Magazine  Clinic  of  the  American  Institute  of 
Graphic  Arts  reported  the  one  sure-sell  cover  picture  is  not 
children  or  dogs— but  the  British  Royal  Family  in  this  democ¬ 
racy-loving  republic!  A  selling  subject  in  the  mags  is  one  in 
the  newspapers,  too,  witness  King  Edward’s  abdication,  Queen 
Elizabeth’s  coronation  and  Princess  Margaret’s  lost  romance. 

.  .  .  Editor  William  Feather,  Imperial  Type  Metal  Magazine, 
observes:  “If  anybody  tells  you  writing  is  fun,  tell  him  to  trv  it. 

It  is  tough.  What  you  sweat  over  nobody  likes.  What  conies 
easy  everybody  likes.  Why,  nobody  knows!” 

— Off  the  press  is  a  book  of  folk  lore,  “Roaming  tlie  Mountains,”  by 
John  Parris,  Asheville  (N.  C.)  Citizen  columnist;  formerly  a  London 
correspondent  for  both  the  UP  and  AP.  Seventy-one  of  his  best  tales  are 
in  the  246-page  book,  published  by  the  Citizen-Times  Company.  .  .  . 
Army  Library  .Service  has  tapped  a  former  Yonkers,  N.  Y.,  newspaper¬ 
man  for  honors.  It  has  purchased  758  copies  of  the  bound  $2  edition  of 
Kenneth  Fowler’s  latest  novel,  “Lone  Gun,”  for  distribution  to  its  Special 
.Service  Centers.  Hallantine  Books,  Inc.,  New  York,  are  publishers  of  the 
book,  which  will  appear  under  the  pseudonym,  “Clark  Brooker.”  .  .  . 
“The  American  West,  The  Pictorial  Epic  of  a  Continent,”  by  Lucius 
Beebe  and  Charles  Clegg,  Virginia  City  (Nev.)  Territorial  Enterprise, 
is  a  national  best  seller.  .  .  .  The  Brewery  Gulch  Gazette,  Bisbee,  Ariz, 
proclaims  that  the  sun  shines  there  330  days  a  year  “but  there  is  moon¬ 
shine  every  day.”  .  .  .  Harry  Oliver’s  Desert  Rat  Scrap  Book,  Thousand 
Palms,  Calif.,  admits  it’s  a  nonprofit  organization,  adding:  “We  didn’t 
mean  to  be — hut  we  are.”  Speaking  of  “we,”  the  above-mentioned 
Gazette  opines:  “Editors  use  editorial  ‘we’;  jieople  with  tapeworms  may  i 
also  use  same  term.”  And  the  editor  of  the  Greene  Iowa  Recorder  says 
the  editorial  “we”  excuse  is  “if  anyone  takes  issue  with  ‘us,’  he  doesn’t 
know  how  many  he’ll  have  to  tangle  with.” 

— The  Salisbury  (N.  C.)  Post  editorializes  about  the  friendly, 
familiar  query  by  readers  a.s  to  what  you  are  going  to  “put”  in 
the  paper  and  explains:  “The  news  happens,  it  evolves,  it  occurs, 
circumstances  and  personalities  bring  it  into  being.  It  is  not 
‘put’  into  the  newspaper;  it  blusters  in,  it  sneaks  in,  it  deluges, 
it  drips,  it  rushes,  it  ambles,  it  demands,  it  hints,  it  slithers  and 
slides,  it  bludgeons  and  insinuates,  it  raves,  it  weeps,  it  exhulls, 
it  apologizes — it  forces  itself  into  the  newspaper.” 

— Late  evening  chatter  at  the  Orangeburg  (S.  C.)  Times  and  Demo¬ 
crat:  City  Editor  to  Sports  Editor:  “How  about  takin’  this  obit  for  lUf 
on  the  phone?”  Sports  Editor:  “Can’t.  I’m  tied  up  on  this  flower  sho» 
stuff  for  the  .Society  Editor.  Get  the  Proof  Reader  to  take  it.”  City 
Editor:  “He’s  on  the  other  phone  taking  a  football  game  for  you.”  .  . 
Engraver  Bob  Hirner,  Hannibal  (Mo.)  Courier-Post,  swears  one  char 
acter  he  made  a  cut  of  was  so  tough  chemicals  soured  in  the  developin? 
tank  and  in  making  the  cut  the  pic  dulled  the  point  on  the  Fairchild 
Scan-A-Graver.  .  .  .  Head  in  the  Los  Angeles  Times:  rain  brings  crash 
RASH,  FREEWAY  HASH.  .  .  .  Daniel  Wolf  is  editor-president  of  a  nc" 
Greenwich  Village  community  weekly  in  New  York,  the  Village  Voice- 
.  .  .  Charles  McHarry,  New  York  News,  recounts  the  story  of  a  copy- 
reader  in  Chicago  who  received  an  offer  of  a  job  in  New  York,  lacked  ^ 
full  fare,  stole  (temiwrarily)  the  clerical  garb  of  Irving  St.  John  Tucker, 
then  head  copyreader  on  the  Chicago  Herald-American,  whe  doubled  ** 
a  minister,  and  made  the  journey  on  the  half  fare  granted  gentlemen  of 
the  cloth.  He  worked  a  week  in  his  borrowed  vestments  and  then, 
flush  with  a  pay  check,  bought  civvies  and  mailed  the  black  broadcloth 
back  to  the  owner. 


SNAFU-tility 

News  “beats”  are  sure 
To  madness  near  allied; 

Legmen  spade  ’em  up. 

And  Shiny-Pants  deride! 

— Daniel  O’Connell 
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To  the  Editor: 

It  occurs  to  us  as  1955  ends  that  again  this  year,  you  and  your  newspaper 
have  earned  a  lot  of  gratitude  which  you  shouldn’t  have  to  take  for  granted. 

The  editorial  columns  you  devoted  to  traffic  safety  in  1955  prevented  acci¬ 
dents  in  your  community.  But  no  one  reports  a  prevented  accident  and  so  you 
will  never  know  how  many  lives  you  saved  with  words  and  pictures. 

We  would  like  to  speak  for  the  driver  who  quit  speeding  because  you  im¬ 
pressed  him  with  your  editorials  .  .  .  for  the  pedestrian  who  learned  from  your 
newspaper  how  to  walk  safely  .  .  .  for  the  unnumbered  and  unknown  in  vour 
city  who  owe  you  so  much. 

Speaking  for  all  of  them,  thank  you. 

The  Travelers  Insurance  Companies  Hartford,  Connecticut 

( Advertisement) 


1955 
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1956  Looks  Bigger,  But — 

Even  before  all  the  figures  are  tallied  it  appears  that  1955 
has  been  a  record-breaking  year  for  newspapers  in  every  respect. 
For  11  months  newspaper  advertising  linage  was  more  than  10% 
ahead  of  1954,  according  to  Media  Records.  The  pace  seems  to 
have  been  maintained  during  December.  The  most  encouraging 
])art  of  this  picture  is  that  general  (national)  linage,  exclusive  of 
automotive,  has  shown  a  healthy  5%  linage  increase.  Advertising 
volume  in  all  classifications  exceeded  the  forecasts  and  expectations 
of  everyone,  including  the  experts.  Even  estimated  dollar  figures 
of  the  Bureau  of  Advertising  had  to  be  revised  upward  by  25  millions 
on  the  basis  of  11  months  experience. 

Circulation  volume  and  circulation  dollars  also  appear  to  have 
set  new  records  during  the  year.  A  spot  check  of  material  now  being 
prepared  for  the  E  &  P  International  Year  Book,  which  will  be  pub¬ 
lished  early  in  1956,  indicates  that  total  newspaper  circulations  will 
again  show  an  increase  to  a  new  high. 

All  of  this  points  to  a  renewed  and  expanded  faith  in  newspapers 
on  the  part  of  advertisers  and  readers. 

The  outlook  for  1956  is  that  it  may  be  a  bigger  year  than  1955 
for  both  newspaper  advertising  and  circulation.  Forecasts  for  the 
national  economy  support  this  optimism. 

But,  there  is  one  factor— newsprint  supply— that  has  many  ex¬ 
perts  worried  about  the  opening  months  of  the  new  year. 

Publishers  have  been  using  up  newsprint  at  a  rate  faster  than 
it  is  being  produced.  To  make  up  the  difference,  they  have  been 
drawing  so  heavily  on  their  inventories  that  many  publishers  are 
in  a  dangerous  position  with  less  than  a  week’s  supply  on  hand. 

In  addition  to  this,  many  of  the  newsprint  mills  have  informed 
customers  their  first  quarter  deliveries  will  be  reduced  from  7  to 
13)2%  in  order  to  bring  orders  and  production  into  balance.  This 
situation  may  not  be  alleviated  until  later  in  the  year  when  some 
new  newsprint  machines  are  expected  to  start  producing. 

The  prospect  for  newspapers,  therefore,  at  least  during  the  first 
([uarter  of  1956,  is  that  the  demand  for  their  services  may  be  greater 
than  ever  before  but  their  ability  to  take  care  of  all  requirements  of 
readers  and  advertisers  mav  be  limited  somewhat  bv  the  availability- 
of  their  raw  material. 


Ju  risdictiona  I  Ba  ttle 

^  I'-IIE  INTERNATIONAL  Typographical  Union  has  turned  the 

Detroit  strike  into  a  jurisdictional  battle  with  the  photo-engravers 
and  is  needlessly  prolonging  the  suspension  of  three  newspapers 
which  have  been  closed  for  four  weeks. 

In  spite  of  the  fact  that  the  Detroit  newspapers  do  not  employ 
any  of  the  new  photo-composing  devices,  and  the  publishers  have 
announced  they  do  not  contemplate  doing  so  in  the  near  future, 
the  ITU  is  demanding  contractual  provisions  giving  that  union  vir¬ 
tually  complete  jurisdiction  over  the  non-existent  process.  This  is 
the  union’s  price  for  settlement.  The  engravers’  union  has  warned 
the  publishers  it  will  go  on  strike  if  the  newspapers  capitidate  to 
the  ITU  demands. 

We  consider  the  injection  of  this  issue,  prolonging  the  strike, 
as  a  display  of  union  irresponsibility.  This  is  an  inter-union  quarrel. 

Let  them  settle  their  jurisdictional  claims  between  themselves  and 
let’s  get  on  with  the  business  of  publishing  newspapers  so  there  will 
be  jobs  and  service  to  which  the  community  is  entitled.  | 
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In  Direct  Quotes 

“There  must  be  in  every  state  or  at 
least  every  region  of  the  country  some 
newspaperman  who  knows  the  people 
who  know  what  people  are  thinking,  and 
whose  skills  in  presentation  are  fully 
equal  to  those  of  the  National  Press 
Club  barflies.  If  they  could  be  found 
and  their  contributions  to  political  in¬ 
telligence  channeled  through  a  coordi¬ 
nating  office,  I  think  newspaper  read¬ 
ers  w’ould  be  better  informed  than  they 
are  now.” 

Olin  Archer,  chief  editorial 
writer,  Rochester  (N.Y.)  Times- 
Union. 

a  a  « 

“The  structure  of  our  broadcasting 
system  does  not  contemplate  that  it  will 
be  run  for  the  sole  interest  of  adver¬ 
tisers  ...  I  do  not  believe  that  the  long 
commercial  carries  greater  selling  im¬ 
pact  than  the  short,  punchy  message. 
Nor  do  I  believe  that  piling  up  commer¬ 
cials  is  a  significant  accomplishment. 
Listeners  who  have  heard  one  or  more 
announcements  have  a  reasonable  right 
to  expect  a  program  to  intervene.” 

George  C.  McConnaughey,  chair¬ 
man,  Federal  Communications 
Commission. 

*  *  * 

“Maybe  we  could  get  back  to  report¬ 
ing  baseball  games  the  way  they  used 
to  be  reported — as  thrilling  spectacles 
filled  with  drama  and  excitement  as 
our  heroes  came  through.  Today  base¬ 
ball  reporting  is  a  lot  of  dry-as-dnst 
statistics  and  stories  are  about  as  thrill¬ 
ing  as  the  lead  financial  writers  squeeze 
out  of  the  stock  market  table.” 

Alexander  F.  Jones,  executive 
editor,  Syracuse  (N.Y.)  Herald 
Journal. 

*  8  * 

“If  the  news  of  the  community  hap¬ 
pens  to  be  dangerous  to  the  editor,  eco¬ 
nomically  or  physically,  then  that  is 
just  too  bad.  The  editor  should  tell  it, 
regardless — or  get  out  of  the  newspaper 
business.” 

Mabel  Norris  Reese,  editor. 
Mount  Dora  (Fla.)  Topics. 


Q  and  A  Panel 

Question:  Form  for  News  Releases 

yN  what  form  do  editors  prefer  news  releases?  Should  copy  be 
^  typed  double,  or  triple-space?  Should  suggested  headlines  (ac¬ 
tually,  informational  guide  lines)  be  attempted?  Is  it  advisable  to 
put  complete  press  relations  identification  at  the  top  of  the  first  sheet 
of  copy  or  is  it  suflBcient  in  a  separate  sheet  or  letter? 

Which  of  the  three  following  methods  of  captioning  photo¬ 
graphs  is  preferred,  and  what  additional  suggestions  can  editors 
offer  to  improve  the  handling  of  pictures? 

1.  Caption  either  typed  or  stenciled  on  the  reverse  side  of 
the  photograph? 

2.  Caption  either  typed  or  stenciled  on  a  piece  of  paper  which 
is  affixed  to  the  photograph  with  a  paper  clip  or; 

3.  Caption  typed  or  stenciled  on  a  separate  piece  of  paper 
which  is  either  attached  to  the  photograph  by  “Scotch”  tape,  or 
affixed  in  such  a  way  that  it  can  easily  be  removed? 


Answers  from  E  &  P  Panel  Members: 

y  The  important  point  about  the  form  of  news  releases  is  that 
the  facts  should  be  stated  as  clearly  and  concisely  as  possible 
with  the  source  plainly  indicated. 

It  does  not  matter  much  whether  the  copy  is  double-spaced  or 
triple-spaced,  but  triple  spacing  is  preferably  because  it  allows  the 
reporter  more  room  to  make  additional  notes  when  necessary. 

The  release  should  have  a  heading  indicating  the  subject  cov¬ 
ered,  but  there  is  no  advantage  in  writing  a  suggested  headline.  In 
fact,  some  editors  consider  them  presumptuous. 

Complete  identification  of  the  source  of  the  information  should 
be  written  on  the  copy. 

Picture  captions  should  be  typed  on  separate  pieces  of  paper 
and  firmly  attached  to  the  photographs  in  such  a  manner  that  they 
may  be  tom  off  or  otherwise  easily  removed. 

2  Our  editors  prefer  releases  to  be  double-spaced  (never  single¬ 
spaced),  with  or  without  suggested  headlines  (immaterial),  and 
with  identification  of  the  supplier  at  the  top  of  the  first  sheet. 

As  to  captions,  our  preference  is  for  them  to  be  attached  to  the 
bottom  of  the  photograph,  and  either  perforated  for  easy  detachment 
or  at  least  with  enough  space  so  that  they  can  be  tom  off  easily. 
A  caption  attached  by  paper  clip  may  be  lost;  “Scotch”  tape  may 
affix  it  so  firmly  that  the  photograph  will  be  tom  in  detaching. 

Wo  prefer  news  releases  triple-spaced  for  easier  editing.  Some¬ 
times  we  throw  away  a  release  that  was  usable  in  part  but  was 
single-spaced  and  not  easily  edit-able. 

We  like  informative  guide  lines  on  releases.  We  get  so  many 
releases  in  the  mail  the  guide  line  is  about  all  we  read  in  the  pro¬ 
cess  of  throwing  them  away.  Once  in  a  great  while  one  of  these 
guide-lines  halts  the  throw-away  process.  As  for  “press  relations 
identification”,  by  all  means  on  the  release,  itself.  When  a  letter 
is  enclosed  the  whole  batch  usually  gets  thrown  away  without  taking 
the  time  to  read  it. 

Lastly,  we  rarely  use  any  release  photos  because  they  usually 
have  so  httle  real  news  value.  A  few  we  have  not  thrown  away  but 
turned  over  to  our  ad  side  to  sell  the  merchant  handling  the  line  of 
goods  involved.  Usually  these  merchants  agree  that  the  picture  is 
(Continued  on  page  37) 
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In  New  York,  America’s  first  automotive  market, 
the  first  medium  for  new  car  advertising  is  The 
New  York  Times. 

Like  so  many  other  experienced  advertisers,  car 
makers  know  that  New  York  Times  readers  account 
for  a  big— and  growing— portion  of  their  sales. 

How  big?  Consider  these  facts. 

The  Times  Research  Department  obtained  names 
and  addresses  of  1,020  new  car  buyers  in  the  New 
York  area.  An  outside  research  firm  then  put  its 
people  on  the  telephone  to  ask  these  new  car  owners 
some  short  questions. 


One  concerned  newspaper  readership.  And  among 
those  new  car  buyers,  23.2  per  cent— just  about  one 
in  four— read  the  weekday  New  York  Times.  And  38 
per  cent— or  about  four  in  ten— read  The  New  York 
Times  on  Sunday. 

Follow  that  through,  no  matter  what  you  sell,  and 
you’ll  see  how  you  can  get  on  the  road  to  sales  suc¬ 
cess  in  the  nation’s  number  one  market  ....  with 
your  advertising  in  The  New  York  Times. 

®lje  Neth  Hork  Simw 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 

For  36  years  first  in  advertising  in  the  world's  first  nurket 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


T  •  I  •  1  I  •  as  a  watchdog  on  paper  supply. 

JNewsprint  rinch  Kevives  ™Lv"co:u“ru“i; 

A  wise  to  rely  only  on  actual  ship- 

Conservation,  Ad  Rationing 

r.,  ^  -ii  r.  a-  I  ,  ..  Howard  Supply  Co. 

Plea  Made  for  11-Pica  Standard  KenSc'TfourSz”  IT  Augusta!  The  Evansville  (Ind.)  Press 

n.enneoec  J^rnai  ai  Augusia,  jg  enforcing  a  no-return  policy. 

To  Facilitate  9-Column  Format  cSmns^eilT^n  1956^^^^  Mountain  News, 

.  .  ,  ,  .  nine  columns  early  in  ine  Denver,  has  had  one  adless 

While  hoping  for  improvement  in  newsprint  supply  early  in  Portland  papers  would  do  like-  edition,  Dec.  26,  and  plans  a 
1956,  newspaper  publishers  are  beginning  to  re-impose  con-  wise  if  the  agency  standard  is  second,'  Sunday,  'jan.  1.  Origi- 

servation  measures  which  enabled  them  to  cope  with  wartime  reused.  nally  it  was  planned  to  be  ad- 

shortages.  Even  rationing  of  advertising  is  in  vogue  again.  change  iggs  jan.  2  but  merchants  said 

Dangerously  low  inventories  at  year’s  end,  accompanied  by  lo  s  they  would  need  advertising 

notices  from  many  mills  that  deliveries  will  be  cut  from  7  to  "n"^a*^news!)rint™savimr  f 

13%  in  the  first  quarter,  are  giving  impetus  to  further  reduc-  4  32%,  Mr.  Marshall  figured  S’^aJ  3^’  ^ 

tion  in  page  widths  and  also  to  adoption  of  nine-column  formats.  The  two  papers  have  postwar  Pointing  out  the  need  to 

Reserves  Depleted  Agitation  for  Sunday  produc-  u  n  handling  watch  supply  carefully,  Mr. 

Newsprint  consumption  in  tion  has  calmed  down  somewhat  rolls.  Ferree  told  how  the  Indianapo- 

1955  surpassed  all  expectations,  because  of  the  realization  that  Several  other  dailies  around  fig  Times  found  itself  recently 
Mills  set  new  records  in  pro-  woodpiles  at  the  mills  are  in-  country  reported  plans  to  with  all  wrong-size  rolls  on 
ducing  paper  but  newspaper  adequate  to  keep  machines  run-  ’  ®.  ®  P  a  K  e  hand.  .4  special  shipment  of 

presses  gobbled  it  up  faster  ning  at  top  speed  seven  days  so  they  can  run  on  60-  full-size  rolls  had  to  he  ar- 

than  the  mill  machines  could  a  week.  rolls.  ranged  hurriedly, 

turn  it  out.  Production  was  5%  Saving  Possible  ‘Watchdog’  Advised  As  Much  As  in  ’55 

about  7%  greater  than  in  1954;  Replying  to  a  spot-check  in-  Mark  Ferree,  general  business  There  is  no  prospect  of  im- 

usage  was  8%  greater.  In  quiry  by  Editor  &  Publisher  manager  of  the  Scripps-Howard  provement  in  the  supply  situa- 

short,  this  meant  that  pub-  as  to  current  conditions,  execu-  Newspapers,  has  advised  local  tion  until  late  in  1956,  if  then, 

Ushers  depleted  warehouse  re-  tives  of  the  Guy  Gannett  Pub-  publishers  to  delegate  responsi-  Blake  stated  in  a  news- 

serves  to  meet  the  demands  of  lishing  Co.  of  Maine  expressed  bility  to  one  person  to  serve  (Continued  on  page  10) 

a  booming  economy  that  re-  the  hope  that  a  new  column- - - - 

suited  in  a  10%  increase  in  width  standard  of  11  pica.s  T  T  ^  /~\CC  /T*!!  T 

advertising  over  that  of  the  would  be  negotiated  so  that  I  ^1  lTTf^T*Q  V1 1  I  I  I  OiTTlQ 

previous  year.  many  more  dailies  can  change  V-/1- ^  1T-I.XJ.X  J-Jv.FCl.Xl.0 


Plea  Made  for  11-Piea  Standard 
To  Facilitate  9-Column  Format 


previous  year.  many  more  dailies  can  change  Of fCTS  f.jO^HS 

In  moves  designed  to  keep  over  to  nine  columns  and  cifeci  ^  I  I  »  i 

supply  and  demand  in  close  a  saving  in  newsprint  of  as  Id  O  I  I  1-^11  1 1 C  kl^T'C! 

balance  through  1956,  at  least,  much  as  5%.  A  vIJ.  k_7J.J.J.Ct.AA  A  lAA/X J.9AXvyA  o 

major  producers  will  arbitrarily  Laurence  H.  Stobbs,  general  Washington  the  loans  of  $250,000  times  the 

deliver  less  tonnage  than  is  ^nager  of  the  Portland  (Me.)  The  Small  Business  Admin-  number  of  participants  in  the 
ordered.  Some  are  wiping  out  /  ress-Herald,  said  he  had  been  istration  announced  Dec.  29  pool.  Ten  publishers  forming  a 
a  carryover  tonna^  ordered  advised  by  the  papers’  me-  that  federal  government  loans  group,  for  example,  would  be 
for  195o  but  not  delivered—  chanical  superintendent,  George  will  be  available  to  groups  of  able  to  obtain  $2,500,000.  It 
while  a  few’  are  crediting  cus-  F.  Marshall,  that  11-pica  widths  publishers  to  finance  newsprint  would  take  a  l(X)-member  pool 
tomers  with  carryover  minus  “would  make  good  sense”  for  production.  to  capitalize  a  mill  with  capa- 

the  same  percentage  cut  as  ap-  all  if  the  plate  standards  of  the  Wendell  B.  Barnes,  chief  of  city  of  about  75  tons  daily, 

plied  to  new  orders.  SBA,  disclosed  that  the  loan  The  interest  rate  is  5%  and 

On  the  whole,  newsprint  users  that  width.  policy  board  had  ruled,  after  the  loan  mav  be  renewed  within 

will  share  a  production  at  least  “We  hope,”  said  Mr.  Stobbs,  reviewing  the  newsprint  supply  the  discretion  of  the  SBA  and 
equal  to  that  of  195.5— about  “that  the  American  Newspaper  situation,  that  small  newspa-  pod  members  “Small  pub- 
6, o00,00()  tons— unless  there  is  Publishers  Association  and  the  pers  should  he  included  among  fisher”  is  not  defined  but  Mr 
an  unforeseen  upset  in  mill  American  Association  of  Ad-  those  eligible  for  financial  as-  Barnes  said  the  criteria  applied 
schedules  A  few  ™iis  have  vertising  Agencies,  which  joint-  sistance.  to  other  “small  business”  would 

ptten  behind  on  1955  deliver-  ly  achieved  standardization  on  The  loans,  Mr.  Barnes  ex-  „ovem  eligibilitv  These  fac¬ 
ies  because  of  unexpected  ma-  11%  picas  three  years  ago,  will  plained,  would  be  available  to  tors  are-  independence  of 
chine  difficulties  and  drought  once  again  convene  the  joint  corporations  that  are  formed  '  innn-phaini 

conditions  in  the  foi-ests.  Some  committee  on  standard  column  and  capitalized  by  small  busi-  Je  Ani" 

oversold  their  capacity  early  in  widths  and  set  a  new  standard  ness  concerns  “to  produce  or  f  ,  u  r  ^’1  " 

the  year  when  regular  cus-  of  11  picas.”  secure  raw  materials  for  news-  lar  volu^me,  number  of  employes 

tomers  were  trimming  orders.  Many  papers,  Mr.  Marshall  print.”  The  last  Congress  au-  ®  men  ac 

By  1957  a  considerable  noted,  have  adopted  11 14 -pica  thorized  this  plan  of  pooled  Although  the  loan  act  has  an 

amount  of  “new  tonnage”  will  columns  and  a  few  have  already  loans.  The  loan  policy  board  expiration  date  of  June,  1957, 

be  brought  in,  due  to  multi-  gone  to  11.  It  would  be  im-  includes  Mr.  Barnes,  Secretary  there  has  been  no  suggestion  in 

million  dollar  expansion  in  the  practical  to  go  below  this  point,  of  the  Treasury  Humphrey  and  the  Eisenhower  Administration 

newsprint  industiy  both  in  the  he  believed.  Secretary  of  Commerce  Weeks,  or  in  Congress  of  a  refusal  to 

United  States  and  Canada.  Two  of  the  Gannett  dailies.  There  is  a  statutory  limit  on  extend  the  plan- 
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Newsprint 

{Continued  from  page  9) 

print  bulletin  this  week.  How¬ 
ever,  he  is  promising  Scripps- 
Howard  papers  as  much  news¬ 
print  in  1956  as  they  consumed 
in  1955.  If  they  need  additional 
supply  it’s  left  to  them  to  get 
it. 

With  an  inventory  of  seven 
days’  supply,  the  Lima  (Ohio) 
News  has  taken  steps  to  obtain 
supplementary  tonnage  on  the 
spot  market  at  least  for  the 
first  quarter,  reported  Wayne 
W.  Galvin,  general  manager. 

Norman  Chandler,  publisher, 
said  the  Los  Angeles  (Calif.) 
Times-Mirror  Co.  was  “forced 
to  spend  approximately  $1,000,- 
000  extra  for  premium  news¬ 
print”  in  1955.  However,  the 
company  showed  record  profits 
of  $3,263,000,  compared  with 
last  year’s  net  of  about  $2,000,- 
000. 

An  extra  supply  of  paper 
for  the  Oakland  (Calif.)  Trib¬ 
une  was  purchased  from  Fin¬ 
land  in  September,  according  to 
Harold  Forster,  business  man¬ 
ager.  Foieign  newsprint  now 
is  quoted  at  $195  to  $210  a  ton, 
he  said. 

Paper  is  being  budgeted  to 
Hearst  Newspapers  to  take  care 
of  anticipated  gains  in  circula¬ 
tion  and  linage.  Lee  Ettelson, 
San  Francisco  Call-Bulletin, 
commented:  “We  hope  to  skin 
through.” 

Smaller  newspapers  may  be 
facing  a  more  severe  pinch 
than  others  as  a  result  of 
larger  papers’  orders  placed 
months  ago,  observed  J.  D. 
Funk,  Santa  Monica  (Calif.) 
Outlook. 

“Living  within  supply”  has 
become  the  watchword  of  most 
publishers.  To  this  end,  Stuart 
List,  Chicago  American  pub¬ 
lisher,  plans  to  appoint  news¬ 
print  wardens  who  will  be 
charged  with  enforcing  conser¬ 
vation  measures  in  each  depart¬ 
ment. 

‘Policy  of  Prudence’ 

Arthur  E.  Hall,  Chicago 
Daily  News  general  manager, 
called  for  a  “policy  of  pru¬ 
dence”  with  inventory  below 
normal,  requests  for  optional 
dates  on  color  ads,  and  plans 
for  a  reduction  in  column 
vridths. 

The  Chicago  Tribune's  news¬ 
print  consumption  budget  for 
1956  is  below  present  estimated 
requirements,  said  Chesser  M. 
Campbell,  publisher.  Economies, 
minor  in  nature,  have  been  in¬ 
stituted,  but  no  rationing  of 
advertising  nor  curtailment  of 
news  content  is  in  effect,  he 
said. 
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“Our  inventory  is  not  com¬ 
fortable;  it  is  dangerously 
low,”  said  W.  C.  Munnecke, 
Chicago  Sun-Times  business 
manager.  “Optional  dates  on 
national  ads  have  been  re¬ 
quested.” 

Mr.  Munnecke  added  that  the 
Sun-Times  can  meet  the  situa¬ 
tion  if  its  three  major  sup¬ 
pliers  ship  the  required  tonnage 
at  regular  intervals,  roughly 
one-twelfth  each  month. 

Counting  on  Getting  Paper 

“We  are  counting  on  our 
ability  to  get  newsprint,”  said 
Harold  Hall,  business  manager 
of  the  New  York  Times.  ‘  If 
a  serious  shortage  should  oc¬ 
cur,  we  have  our  World  War  II 
experience  in  newsprint  eco¬ 
nomy  to  fall  back  on.” 

F.  M.  Flynn,  president  of  the 
New  York  News,  said  efforts 
are  being  concentrated  on  get¬ 
ting  paper,  cutting  down  on 
returns  and  invoking  old  war¬ 
time  measures.  Thus  far, 
“drastic  steps”  have  l)een 
avoided. 

The  New  York  Post’s  busi¬ 
ness  manager,  Marvin  Berger, 
said  he  expects  the  situation  to 
revert  to  normalcy  before  mid¬ 
year. 

Run  Out  in  March 

Comments  on  the  situation 
elsewhere  included: 

“We  took  on  a  new  supplier 
in  October  after  years  of  woo¬ 
ing.  He  increased  the  price; 
now  he  says  he  cannot  supply 
the  quantity  called  for  in  the 
contract.  Unless  we  find  paper 
we  will  run  out  in  March.” — 
Gene  E.  Noble,  Rutland  (Vt.) 
Herald. 

“It’s  too  early  to  tell  what 
our  suppliers  will  cut  in  1956 
but  it  looks  as  though  we  will 
be  able  to  squeeze  through.  We 
try  to  keep  four  months’  in¬ 
ventory;  at  present  we  have 
about  five  weeks’  supply.” — 
M.  J.  Butler,  Houston  (Tex.) 
Chronicle. 

“Outlook  for  1956  is  that 
delivery  of  newsprint  will  be 
about  20%  below  our  need. 
Present  inventory  about  one 
week.  Only  answer  is  tight 
papers  and  hope.”  —  Rex  A. 
Justus,  Tulsa  (Okla.)  World 
and  Tribune. 

“Spotty  shipments  from  one 
supplier  prompted  conservation 
last  Summer.  We  tightened 
our  dummying  and  that  helped 
us  over  the  Christmas  hump.  ’ 
— Shields  Johnson,  Roanoke 
(Va.)  Times-World. 

‘Not  Really  Bad’ 

“We  do  not  contemplate  ra¬ 
tioning  in  any  department. 
Situation  tight  but  not  really 
bad.”  —  Charles  C.  Boysen, 


Washington  (D.C.)  Post  and 
Times-H  erald. 

“I  don’t  know  of  an  answer 
to  newsprint  shortage  except  a 
concerted  effort  to  live  within 
supply,  while  cooperating  in 
every  possible  way  toward  in¬ 
creased  production.” — W.  K. 
Hoyt,  Winston-Salem  (N.C.) 
Piedmont  Publishing  Co. 

“Most  of  our  newsprint  comes 
from  Finland  and  we  do  not 
feel  the  immediate  impact  of 
delivery  reductions.  Advertising 
rationing  is  not  contemplated.” 
—  John  Waits,  Washington 
(D.C.)  Daily  News. 

“We  have  been  assured  by 
our  suppliers  that  we  will  have 
delivery  on  all  our  contracted 
tonnage  in  1956.  We  do  not 
have  contracts  with  any  mills 
which  have  announced  cuts.  We 
are  in  good  shape.” — Crosby 
N.  Boyd,  Washington  (D.C.) 
Star. 

“Our  present  inventory  is 
about  three  days  on  hand  and 
six  days  in  transit.  We  have 
controlled  use  of  space  since 
latter  part  of  November.” — 
James  H.  Righter,  Buffalo 
(N.Y.)  Evening  News. 

Wide  Open  Spaces 
A  spokesman  for  the  Phila¬ 
delphia  (Pa.)  Bulletin  said  the 
situation  is  tight  and  the  in¬ 
ventory  the  lowest  in  many 
years.  Nonnally  the  Bulletin 
can  store  13  carloads  of  news¬ 
print  daily  but  the  vast  under¬ 
ground  w'arehouse  is  sparsely 
stocked.  Sharp  checks  are 
made  on  day-to-day  supply. 

At  the  Philadelphia  Inquirer 
it  was  said  requirements  would 
be  met,  and  the  Philadelphia 
Daily  News’  general  manager, 
David  M.  Podvey,  expressed 
concern  for  an  adequate  supply 
to  enable  continuance  of  an 
expansion  program  by  the  tab¬ 
loid. 

“Requirements  for  1956  ex¬ 
ceed  prospective  shipments,  so 
undesirable  curtailments  in  con¬ 
sumption  will  be  necessary.” — 
Don  U.  Bridge,  Rochester 
(N.Y.)  Democrat  &  Chronicle 
and  Times-Union. 

“For  60  days  we  have  been 
operating  on  two-to-nine'  days’ 
inventory.  We  are  sharply  cut¬ 
ting  returns  and  over-runs, 
concentrating  on  pressroom 
waste,  and  installing  a  rewinder 
to  reclaim  core  ends.  We  may 
have  to  ration  advertising.” — 
Richard  H.  Amberg,  St.  Louis 
(Mo.)  Globe-Democrat. 

Premium  Rate  on  Classified 
“Present  inventory  one  week’s 
supply  and  we’re  buying  some 
non-contract  tonnage.  Begin¬ 
ning  Jan.  2  want  ad  customers 
will  pay  extra  for  country  edi¬ 
tions.  The  premium  rate  al¬ 
ready  is  in  effect  for  Sunday 
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country  run,  resulting  in  sub¬ 
stantial  newsprint  saving.  Be¬ 
ginning  Jan.  15,  Sunday  retail 
advertisers  may  buy  metropoli¬ 
tan  zone  only  in  certain  sec¬ 
tions  of  paper.” — Joyce  Swan, 
Minneapolis  (Minn.)  Star  and 
Tribune. 

“We  have  newsprint  on  hand 
for  25  days.  Two  short-term 
contracts  will  supplement  our 
regular  supply.” — Ted  Dealey, 
Dallas  (Tex.)  News. 

Frederick  W.  Giesel,  business 
manager,  said  the  Cincinnati 
(Ohio)  Post  will  cut  to  a  60- 
inch  roll  Feb.  1  to  save  3%  on 
newsprint  usage.  David  S.  In¬ 
galls,  Cincinnati  Times-Star, 
anticipated  no  difficulties  be¬ 
cause  it  has  “a  good  contract.” 
Eugene  S.  Duffield  said  contract 
commitments  should  enable  the 
Cincinnati  Enquirer  to  proceed 
with  plans  despite  cutbacks. 

Boston  publishers  avoided  di¬ 
rect  comment,  mostly  because 
of  the  “competitive  situation,” 
but  all  were  frankly  worried 
about  newsprint  supply.  Elim¬ 
ination  of  classified  advertising 
from  early  runs  was  among 
the  plans  mentioned.  One  Bos¬ 
ton  daily  received  an  urgent 
plea  from  a  non-metropolitan 
daily  for  a  paper  loan.  The 
Globe  and  Herald  have  enjoyed 
sensational  linage  gains  in 
1955. 

Representatives’  Activities 

Newspaper  representatives  in 
New  York  City  told  of  making 
special  efforts  to  obtain  news¬ 
print  in  emergency  situations. 

Some  of  their  comment: 

William  H.  Fischer  (now 
100%  in  weekly  field):  “We 
haven’t  heard  a  single  com¬ 
plaint.” 

Charles  A.  Bottinelli:  “Some 
papers  did  have  to  buy  extra 
newsprint  .  .  .  but  they  got  it.” 

J.  A.  Crouse,  John  Budd 
Company:  “Only  one  paper  has 
restricted  us  to  a  four  or  five 
day  leeway  on  ads  of  900  lines 
and  up.  We  don’t  anticipate  too 
much  trouble  except  in  food 
copy,  where  advertiser  wants 
to  run  on  specific  day.” 

Stephen  P.  Mahoney:  “All 
our  papers  are  in  a  tight  sup¬ 
ply.  About  six  weeks  ago  some 
of  them  didn’t  know  if  they’d 
be  able  to  publish  the  next 
day.  This  situation  has  cleared 
and  some  papers  are  lending 
newsprint  to  each  other.  “There 
is  ‘spot’  paper  available,  odd- 
sizes  and  dinky  rolls.” 

L.  A.  Peterson,  John  W.  Cul¬ 
len  Co.:  “For  awhile  we  had  an 
awful  time  with  some  of  our 
papers.  But  we  managed  to  get 
newsprint.  Some  papers  have 
gone  into  the  gray  market 
Others  are  borrowing  news- 
{Continued  on  page  41) 
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La  Prensa  Hopes  to 
Free  Publication  on 

Dr.  Alberto  Gainza  Paz  Assumes 
Control  of  Argentine  Newspaper 

Argentina’s  great  newspaper,  La  Prensa,  now  hopes  to  re¬ 
sume  publication  in  Buenos  Aires  under  direction  of  its  right¬ 
ful  editor  and  publisher,  Dr.  Alberto  Gainza  Paz,  on  Jan.  26 
— fifth  anniversary  of  the  day  of  infamy  when  it  was  illegally 
seized  by  the  lately  overthrown  dictatorship  of  Juan  Peron. 

Joshua  B.  Powers,  interna¬ 
tional  advertising  repiesenta-  brances  or  occupants, 
tive  of  La  Prensa,  told  Editor  “A  big  problem  was  to  make 
&  Publisher  this  week  that  Dr.  a  selection  of  employes  from 
Gainza  had  hoped  to  resume  many  applicants,”  he  added, 
publication  Jan.  2  but  the  intri-  “Old  and  faithful  employes  are 
cate  task  of  organizing  a  new  getting  first  choice, 
svafi  and  of  getting  a  supply  of  “The  next  big  problem  is  to 
newsprint  forced  delay  in  the  paper,”  he  continued.  “This 
original  plans.  problem  is  complicated  by  a 

“From  a  practical  point  of  shortage  of  newsprint  and  also 
view  it  was  very  complicated  to  by  a  shortage  of  foreign  ex- 
receive  delivery  of  the  plant  be-  change.” 

cause  so  many  interests  were  He  explained  that  Argentina 
invnl/ed,”  reported  Mr.  Powers,  has  not  been  allowed  to  buy 
on  his  return  from  Buenos  paper  freely  for  some  years  and 
Aires.  “One  branch  office  was  the  quotas  for  1956  were  set 
occupied  by  communists  and  a  and  purchases  allowed  to  be 
building  had  been  turned  into  made  for  the  coming  year  some- 
a  commercial  printery  for  com-  time  ago.  Quotas  for  La  Prensa 
mercial  publications  with  1,600  naturally  were  in  the  hands  of 
employes  and  they  opposed  the  labor  group  and  what  hap- 
being  tumed  out.  Dr.  Gainza  in-  pened  to  them  and  the  pur- 
sisted,  however,  on  receiving  chases  made  under  them  is  not 
the  buildings  free  of  incum-  known. 

Colorful  Ceremony — Celebration 
Marks  Paper’s  Return  to  Owners 

By  Thomas  H.  Curran 

Vicepresident  and  Ass’t  General  Manager  of  United  Press 

Written  s|iecially  for  Editor  &  Publisher 


Buenos  Aires 
Alberto  Gainza  Paz  came 
back  to  La  Prensa  on  Decem¬ 
ber  21st,  after  four  years  and 
11  months  in  exile. 

He  had  wanted  his  return  to 
be  a  simple  ceremony.  So  many 
old  employes  and  friends,  how¬ 
ever,  showed  up  that  2,000  per¬ 
sons  packed  the  inner  court  of 
the  main  building.  The  patio 
and  four  balconies  were  jam¬ 
med. 

‘Don’t  Forget  the  Key!’ 

Dr.  Manuel  V.  Ordonez,  his 
pei-sonal  attorney,  tumed  the 
key  of  the  main  building  over 
to  him.  Before  entering  the 
building  Dr.  Gainza  joked  with 
his  lawyer:  “Don’t  forget  the 
key!  Otherwise  you’ll  be  the 
groom  at  the  wedding  who 
didn’t  have  the  ring.” 

Green  and  yellow  leaflets 
showered  from  the  black  iron 


railings  of  the  balconies  in  the 
interior  as  Dr.  Gainza  came  in. 
There  were  bursts  of  hand¬ 
clapping,  embraces  of  old 
friends,  cries  of  “Viva  La  Pren¬ 
sa”  and  “Viva  Gainza  Paz.”  All 
juesent  sang  the  Argentine  na¬ 
tional  anthem  and  with  much 
feeling  in  the  chorus  where  the 
Spanish  word  for  liberty  (liber- 
tad)  is  thrice  repeated. 

High  points  of  drama  and 
emotion  in  the  hour-long  cere¬ 
mony  w’ere  Dr.  Gainza’s  im¬ 
promptu  remarks  and  when  his 
81-year-old  mother,  Zelmira  Paz, 
unveiled  the  dismembered  arm 
of  the  great  bronze  figure  which 
had  towered  above  the'  main 
building  in  the  days  before  Pe¬ 
ron. 

In  his  extemporaneous  speech. 
Dr.  Gainza  thanked  the  provi¬ 
sional  government  for  the  de¬ 
cree  restoring  the  paper  to  him. 


Resume 
Jan.  26 

paid  tribute  to  the  workers  of 
La  Prensa  who  had  died  in  the 
five  year  interval  and  said  their 
memory  would  guide  the  sur¬ 
vivors.  Among  the  heroes  of  La 
Prensa  are  Roberto  Numez,  a 
pressroom  employe,  shot  by  Pe- 
ronista  hooligans  as  he  tried  to 
go  to  work;  and  Manuel  Con- 
stenla,  business  manager,  who 
had  been  subjected  to  endless 
questioning  by  Peronista  in¬ 
vestigators  and  government  ac¬ 
countants  who  futilely  tried  to 
find  some  irregularity  in  the 
ligorously-exact  bookkeeping  of 
La  Prensa. 

He  praised  the  loyal  employes 
who  had  fought  and  suffered 
while  Peron’s  stooge  labor  fede¬ 
ration  ran  the  newspaper. 

Asks  Divine  Guidance 

In  concluding.  Dr.  Gainza 
said:  “I  ask  the  Lord  that  con¬ 
cepts  of  freedom,  of  democracy, 
and  of  justice,  l)e  the  only  ones 
that  inspire  La  Prensa  from  to¬ 
day  onward,  as  they  have  in  the 
past,  and  that  we  never  waver 
or  stray  from  the  principles  of 
honesty,  truth  and  justice.” 

The  bronze  figure  whose  arm 
was  unveiled  by  Zelmira  Paz 
was  known  as  “La  Farola.” 
More  than  twice  life-size,  it  de¬ 
picted  a  woman  with  a  news- 
I)aper  in  one  hand,  a  torch  in 
the  other  and  in  the  act  of  run¬ 
ning.  When  Peron  confiscated 
La  Prensa  this  statue,  which 
has  symbolized  the  paper,  was 
removed  from  the  cupola.  Blow¬ 
torches  cut  it  into  13  segments 
and  the  dismembered  pieces 
were  thrown  into  La  Municipal 
Daposit.  The  arm  holding  the 
torch  was  founded  and  sal¬ 
vaged. 

As  Dr.  Gainza’s  mother  drew 
the  curtains  revealing  the  arm, 
the  torch  w’as  lit  and  the  great 
Prensa  siren,  used  to  herald 
news  events  like  the  end  of 
World  Wars  I  and  II,  was 
sounded.  It  wailed  five  minutes 
— the  longest  in  history. 

The  ceremony  marked  Dr. 
Gainza’s  return  to  his  office  in 
the  main  building  on  the  Ave- 
nida  de  Mayo.  He'  left  that  of¬ 
fice  March  19,  1951,  just  ahead 
of  Peronista  police  who  sought 
to  arrest  him. 

This  was  the  building,  con¬ 
structed  by  Dr.  Gainza’s  grand¬ 
father,  that  figures  in  La  Pren¬ 
sa  legend.  Looking  at  the  beauti¬ 
ful  murals,  painted  ceilings 
showing  landscapes,  hand- 
carved  furniture  and  the  bronze 


statues  scattered  throughout 
the  building,  the  Pope’s  ambas¬ 
sador  asked  Jose  C.  Paz:  “Isn’t 
this  a  little  lavish  for  just  a 
newspaper?”  Dr.  Gainza’s 
grandfather  replied:  “Isn’t  St. 
Peter’s  of  Rome  a  little  lavish 
for  just  a  church?” 

So  far  only  the  main  building 
and  the  printing  plant  have 
been  returned  to  Dr.  Gainza.  In¬ 
ventories  have  not  yet  been  com¬ 
pleted  in  the  rotogravure  plant, 
in  the  six  branch  offices  in 
Buenos  Aires  suburb,  in  the  pa¬ 
per  warehouses  and  the  office  in 
La  Plata,  capital  of  the  pro¬ 
vince  of  Buenos  Aires. 

The  plant  which  was  designed 
to  publish  only  La  Prensa  had 
been  turned  into  a  job-printing 
plant  putting  out  four  daily  pa¬ 
pers,  one  law  bulletin  and  26 
pulp  magazines. 

Eight  units  of  a  Hoe  press 
were  taken  out  of  La  Prensa’s 
printing  plant.  These  units  were 
being  erected  in  1950  when  a 
Peronista  committee  stopped 
their  installation  and  put  po¬ 
lice  around  to  guard  them. 
After  La  Prensa  was  stolen, 
these  new  units  were  moved  to 
the  30-stoiy  Alea  building 
where  Peron’s  newspaper  em¬ 
pire  had  its  headquarters.  The 
new  units  were  mounted  and 
greased  but  they  never  worked 
for  Peron.  Mechanics  loyal  to 
La  Prensa  had  taken  out  some 
vital  parts  and  Peron’s  electri¬ 
cians  could  never  get  them  run¬ 
ning. 

The  circulation  of  La  Prensa, 
which  had  been  480,000  daily 
and  575,000  Sundays  when  Pe¬ 
ron  silenced  it,  dropped  to  100,- 
000  or  less  as  a  Peronista  organ. 
Thus  many  of  the  buildings  and 
facilities  were  not  used.  The 
rotogravure  building  was  taken 
over  by  squatters  and  an  old 
woman  with  numerous  grand¬ 
children  set  up  housekeeping  in 
the  garage. 

Seven  Guatemalan  commu¬ 
nists,  who  sought  refuge  in  Ar¬ 
gentina  after  the  collapse  of  the 
Arbenz  government,  were  living 
under  police  guard  in  the 
branch  office  in  Caballito. 
Another  suburban  branch  was 
used  as  campaign  headquarters 
for  Carlos  Ibanez  Del  Campo, 
when  he  was  running  for  Presi¬ 
dent  of  Chile.  Peron  financed 
the  Ibanez  candidacy. 

The  office  of  La  Prensa  in  La 
Plata  was  turned  into  a  Pero¬ 
nista  school. 

Only  a  handful  of  editorial 
men  served  the  “false”  La  Pren¬ 
sa.  Department  heads  like  Jose 
Santos  Gollan,  Rodolfo  Luque, 
Adolfo  Lanus,  Alberto  Cellario, 
Carlos  R.  Etcheverry,  Quiliano- 
Anta  Paz,  Raul  Hernandez,  andi 
{Continued  on  page  .39) 
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Publishers  Charge: 

Inter-Union  Row  Blocks 
Detroit  Settlement 


Detroit,  Mich. 

Agreement  on  a  wage  in¬ 
crease  figure  appeared  near 
Dec.  29,  but  Detroit  publishers 
openly  charged  that  an  inter¬ 
union  dispute  over  jurisdictional 
claims  was  prolonging  the  news¬ 
paper  shutdown  which  began 
Dec.  1. 

A  25-cent  difference  of  opin¬ 
ion  stood  in  the  way  of  a  major 
break  in  the  strike  as  EDITOR 
&  Publisher  went  to  press. 

Detroit  Newspaper  Publishers 
Association — through  its  execu¬ 
tive  secretary,  Robert  C.  Butz, 
had  offered  the  striking  stereo- 
typers’  union  a  weekly  wage  in¬ 
crease  of  $3.75  based  on  a  con¬ 
tract  ending  March  1,  1957. 

This  was  the  same  offer  ac¬ 
cepted  a  week  ago  by  the  press¬ 
men  and  paper  and  plate  han¬ 
dlers. 

George  Robinson,  president  of 
the  stereotypers’  local,  told 
management  of  the  Detroit 
Free  Press,  Detroit  News  and 
Detroit  Times  that  he  liked  the 
$3.75  but  not  the  March  1  ex¬ 
piration  date. 

Management  countered  with 
an  offer  of  $3..50  a  week  in¬ 
crease  and  the  old  Nov.  30  ex¬ 
piration  and  Mr.  Robinson  said 
he  would  take  that  proposal 
back  to  his  union,  but  he  would 
not  recommend  its  acceptance. 

‘Great  Progress’ 

As  the  strike  entered  the 
fifth  week.  Mediators  Walter 
Quillico  and  Harry  Caton  de¬ 
clared:  “We  think  great  prog- 
less  has  been  made  toward  a 
settlement.” 

However,  as  the  publishers 
continued  negotiations  with  the 
other  unions,  the  jurisdictional 
bugaboo  was  one  of  the  chief 
bars  to  final  settlement.  This 
is  a  three-way  dispute  between 
the  printers,  engravers  and 
guild  over  who  is  to  control  cer¬ 
tain  phases  of  photo-composi¬ 
tion,  if  and  when  the  papers 
get  around  to  installing  and 
using  them. 

A  statement  released  by 
Robert  C.  Butz,  executive  secre¬ 
tary,  Detroit  Newspaper  Pub¬ 
lishers  Association,  on  Dec.  28 
said : 

“As  the  Detroit  newspaper 
stiike  moves  toward  its  second 
month,  the  publishers  of  the 
three  Detroit  newspapers  find 
themselves  squarely  in  the  mid¬ 
dle  of  a  dispute  between  rival 


“The  issue  is  one  of  deciding 
which  union  is  to  have  juris¬ 
diction  over  a  new  kind  of 
printing.  But  this  kind  of 
printing  is  not  being  done  in 
the  plants  of  the  three  papers. 
It  is  a  type  of  work  which  none 
of  the  papers  is  equipped  to 
do,  now  or  during  the  life  of 
any  contract  that  will  come  out 
of  the  present  negotiations. 
None  of  the  papers  has  any 
plans  for  using  the  new  process, 
which  is  one  that  uses  photog¬ 
raphy,  instead  of  type  as  set 
by  Linotype  machines. 

“So  the  dispute  is  one  that 
has  no  relation  whatever  to  any 
present  condition  in  the  plants 
of  the  three  papers.  It  is  an 
issue  between  unions,  and  not 
between  management  and  the 
unions. 

‘Completely  Helpless’ 

“It  is  a  situation  in  which 
the  publishers  find  themselves 
completely  helpless.  There  is  no 
possible  way  by  which  the  pub¬ 
lishers  can  settle  this  issue  to 
the  satisfaction  of  all  the  unions 
that  claim  or  may  claim  juris¬ 
diction  over  the  new  processes. 

“Therefoi-e  the  responsibility 
rests  on  unions  to  settle  it 
among  themselves,  if  newspa¬ 
per  publication  is  to  be  resumed 
in  Detroit. 

“One  union — the  Internation¬ 
al  Typographical  Union  —  has 
directed  its  local  in  Detroit  that 
it  is  not  to  sign  any  contract 
with  the  papers  which  fails  to 
give  jurisdiction  of  new  print¬ 
ing  process  to  that  union. 

“This  is  the  directive  in 
which  the  issue  of  jurisdiction 
was  raised.  It  was  not  injected 
into  the  negotiations  of  the 
unions  and  the  newspapers  un¬ 
til  Dec.  15,  when  the  strike  was 
two  weeks  old. 

“This  union — the  Internation¬ 
al  Typographical  Union  —  be¬ 
longs  to  the  newly  mei’ged 
American  Federation  of  Labor 
and  CIO.  And  so  do  all  the 
other  unions  with  which  the 
publishers  are  negotiating. 

“Now,  one  of  the  most  per¬ 
suasive  arguments  for  bringing 
the  two  great  unions  into  one 
body  was  a  promise  that  it 
would  do  away  with  just  such 
disputes  as  the  one  in  which 
Detroit  publishers  now  find 
themselves  with  their  hands 
tied. 

“The  top  leaders  of  the  newly 
merged  AFL-CIO  have  pledged 


themselves  to  rid  unionism  of 
the  kind  of  internal  disputes 
which  now  threaten  to  prolong 
the  month-old  internal  in  which 
Detroit  has  been  deprived  of 
its  three  newspapers. 

“The  publishers  are  most 
anxious  to  return  to  their  busi¬ 
ness  of  providing  a  public  serv¬ 
ice  to  newspaper  readers  in 
Detroit  and  Michigan.  They 
are  anxious  not  only  for  them¬ 
selves  but  for  the  thousands  of 
employes  whose  welfare  is 
linked  with  their  own  and  who 
have  been  deprived  of  employ¬ 
ment  while  this  strike  continues. 

“It  is  the  hope  of  the  pub¬ 
lishers  that,  with  the  exercise 
of  good  faith  and  good  will,  the 
day  will  be  speeded  when  we 
can  all  return  to  work.” 

Union  Leader  Denies  It 

Kenneth  Hull,  president  of 
the  typographical  union,  said 
the  local  had  no  specific  order 
to  get  a  clause  in  the  contract 
calling  for  recognition  of  its 
jurisdiction  over  new  processes. 

“The  international  must  ap¬ 
prove  any  contract  we  sign,” 
he  said,  “and  juri.sdictional 
matters  are  part  of  our  inter¬ 
national  law.  However,  we  have 
not  told  Mr.  Butz  we  won’t  sign 
a  contract  unless  we  have  this 
jurisdiction.  We  still  have  10 
points  in  dispute  and  jurisdic- 


Carriers  Deliver 
Their  Yule  Cards 

Detroit  News  carriers  de¬ 
livered  their  usual  Christmas 
greetings  to  their  home  de¬ 
livery  customers  even  though 
the  News  was  not  being 
published. 

Hundreds  of  customers 
wishing  to  remember  their 
carriers  phoned  the  News’ 
office  for  the  names  and  ad¬ 
dresses  of  their  favorite 
boys. 

.Altogether  425,000  greet¬ 
ing  cards  were  distributed 
throughout  the  territory  cov¬ 
ered  by  the  8,000  carriers. 

tion  is  one  of  them.” 

It  was  learned  on  good  au¬ 
thority  that  if  the  matter  is 
prolonged,  management  would 
consider  an  appeal  to  George 
Meany  or  Walter  P.  Reuther, 
leaders  in  the  AFL-CIO,  to 
step  in  to  settle  the  issue. 

The  .strike,  cutting  off  papers 
to  about  1,300,000  customers, 
added  up  to  a  terrific  loss,  ac¬ 
cording  to  completely  unofficial 
figures.  Taking  November  lin¬ 
age  of  the  three  papers  re¬ 
ported  at  8  million  lines  and 
figuring  an  average  of  75  cents 
a  line,  one  arrives  at  an  esti- 
{Continued  on  page  41) 


University  Aids  ICMA 
In  Circulation  Study 


A  study  of  the  relationship 
between  newspaper  circulations 
and  population  growth  in  50  U. 
S.  cities  is  underway  by  a  mid¬ 
west  university,  working  in  col¬ 
laboration  ,  with  the  Interna¬ 
tional  Circulation  Managers 
Association. 

The  name  of  the  university 
is  being  withheld  by  ICMA  at 
the  request  of  the  school  that  is 
making  the  cross-section  study 
covering  four  major  geographi¬ 
cal  areas,  namely,  Atlantic 
Coast,  Pacific  Coast,  Midwest 
and  South. 

In  announcing  the  study, 
which  is  expected  to  be  com¬ 
pleted  by  late,  February  or  early 
in  March,  ICMA  said  that  “pre¬ 
liminary  figures  indicate  that 
within  the  last  five  years  popu¬ 
lation  has  increased  while  cir¬ 
culation  volume  proportionately 
is  less  than  it  was  in  1950.” 

ICMA’s  Central  Office  also 
pointed  out  that  in  some  metro¬ 
politan  areas,  city  zone  popula¬ 
tion  has  decreased  since  1950, 
while  contiguous  suburban  areas 
have  shown  relatively  high  in¬ 
crease  in  population. 


The  study,  which  will  ana¬ 
lyze  ABC  audit  reports  and  pub¬ 
lishers’  statements  issued  semi¬ 
annually,  expects  also  to  reflect 
to  what  extent,  if  any,  televi¬ 
sion  has  affected  circulation 
growth.  The  ICMA  announce¬ 
ment  explained  the  survey  will 
seek  to  “pinpoint  information” 
about  television  and  its  possible 
effect  on  various  categories  of 
total  cii'culation  volume,  includ¬ 
ing  street  sales. 

Teen-age  reading  habits  will 
also  be  included  in  the  study  in 
an  effort  to  round  out  the  pic¬ 
ture  for  newspaper  publishers 
and  circulation  executives. 

ICMA  specialists  will  analyze 
the  survey  data,  with  a  view  to 
making  recommendations  to 
publishers.  The  study  is  expect¬ 
ed  to  accurately  reflect  to  what 
extent  city  dwellers  have  re¬ 
moved  their  residences  in  the 
past  five  years  to  suburban 
centers.  It  will  likewise  seek  to 
determine  to  what  extent  fic,  7c 
and  10c  daily  copy  prices  have 
had  on  the  general  circulation 
picture. 
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InsulFs  Story  Off  Record 
Until  Kilgallen  Wrote  It 


By  James  L.  Kilgallen 

International  News  Service-  Staff  Correspondent 

(Written  expressly  for  Editor  A  Publisher) 


'Y'  HE  BIGGEST  STORY  I  ever  covered  was  the  Lindbergh 
hahy  kidnap-murder  .  .  .  and  its  aftermath,  the  trial  and 
electrocution  of  Bruno  Richard  Hauptmann. 

Bigger,  it  seemed  to  me,  than  the  stories  I  covered  in  World 


Some  newspapermen  may  differ  with  me  but  I  can’t  recall 
a  story  in  the  past  half-century  that  was  bigger  than  this  one 
of  the  early  and  mid-1930’s.  It  had  pathos,  drama,  big  names, 
elements  of  mystery — everything  that  “makes”  a  story. 

I  realize,  of  course,  that  the 
second  world  war  was  of  tran¬ 
scendent  impoi'tance  and  public 
interest,  and  that  great  stories 
came  out  of  it.  But  there’s  a 
lot  of  difference  covering  news 
in  wartime  and  peacetime. 

The  tragic  kindnap-murder  of 
the  Lindbergh  baby,  and  the 
sul)sequent  trial  of  Hauptmann, 
challenged  the  efforts  of  the 
press  and  the  authorities  like  no 
other  story  I  can  remember. 


Chapter  Five 


A  SUCCESSFUL  TRIP — Samuel  Insull,  the  utilities  magnate,  poses 
azis  eva-  ^  shipboard  picture  with  Jim  Kilgallen,  en  route  to  New  York, 

ay  1944.  Needless  to  say,  Kilgallen  obtained  his  story, 

an  eye- 

lan  sur-  courthouse,  wisely  enlarged  trie  chair  in  the  state  prison  at 
■nhower’s  became  famous  as  Trenton  the  night  of  April  -i, 

ters  at  “Nellie’s  bar,”  named  after  a  1936.  I  was  an  eye-witness.  The 

1  subse-  leporter’s  dog.  condemned  man  went  to  his 

rlin  with  ^  never  wrote  so  much  run-  doom  without  uttering  a  word. 
Division.  copy  on  any  story  in  my  •  *  * 

newspaper  career.  My  file  ran  Rome  and  Mussolini 

up  to  thousands  of  words  daily.  l  experienced  my  first  taste 
xecution  In  the  midst  of  the  trial,  I  man-  of  being  a  foreign  correspondent 
es  —  or  aged  to  interview  Hauptmann  early  in  1934 — at  a  time  when 

gave  me  exclusively  in  his  cell.  Among  the  long  manhunt  for  the  kid- 

I  got  out  other  things,  Hauptmann  de- 
luptmann  dared;  “I  am  innocent.  But  if  I 
have  to  die  in  the  chair.  I’ll  die 
.indbergh  uf'  a  man.” 


naper  of  the  Lindbergh  baby 
was  proceeding  doggedly,  in 
spite  of  the  collapse  of  clue 
after  clue.  (The  baby  was  ab¬ 
ducted  from  the  Lindbergh 

iiiiuiiiK  oi  tiie  uttuy  s  uuuy  on  a  Yi/i,  Th  KaIi  t  IImI  home  in  Hopewell,  N.  J.,  on 
lonely  New  Jei-sey  road  two  en  e  o  March  1,  1932,  and  Hauptmann 

months  after  the  kidnaping,  the  One  of  the  big,  dramatic  mo-  arrested  until  Septem- 

long,  crazy-quilt  investigation  of  the  trial  came  on  the  1934.) 

of  countless  clues,  the  ensuing  ^^j^ht  of  the  verdict.  Shortly  January  1934  I  was  sent 

man  hunt  and  the  arrest  of  ®^ter  10  p.m.  the  bell  in  the  Rome  to  take  over  the  job 
Hauptmann  on  Sept.  19,  1934.  tower  of  the  courthouse  rang.  qJ  temporary  bureau  manager. 
And  then  the  trial  and  execu-  This  was  the  traditional  way  Those  were  the  days  when  Mus- 
tion.  of  letting  the  public  know  the  soHni  was  an  idol  in  Italy.  He 

When  Hauptmann,  a  sullen,  had  reached  its  verdict.  seeing  to  it  that  the  trains 

36-year-old  German-born  car-  Tension  mounted.  Enterpris-  ran  on  time,  and  was  making 
penter,  was  brought  to  trial  in  reporters  had  devised  a  va-  ^  lot  of  improvements  within 
January,  1935,  the  little  town  of  riety  of  “systems”  designed  to  t^e  country. 

Flemington,  N.  J.  was  trans-  enable  them  to  score  a  beat.  It  didn’t  take  me  long  to  see 

formed  overnight  into  the  news  Unfortunately,  one  of  the  that  the  technique  of  being  a 
capital  of  the  world  for  a  period  “systems”  went  wrong  and  a  foreign  correspondent  differs 
of  six  weeks.  premature  and  erroneous  from  the  direct  method  of 

Covering  “the  trial  of  the  “flash”  emanated  from  one  of  American  reporting.  You  have 
century”  in  the  old  Hunterdon  fhe  wires  in  the  courthouse.  It  to  be  more  oblique  over  there. 
County  courthouse  was  the  gave  the  verdict  as  life  im-  You  can’t  ask  a  top  diplomat 
greatest  array  of  reporters  the  pnsonment.  blunt,  straight-to-the-point  ques- 

nation’s  newspapers,  press  serv-  I  was  on  a  spot.  I  sat  tight,  tions  you’d  toss  at  a  district 
ices  and  radio  could  muster,  however,  for  nearly  20  minutes  attorney  back  home.  It  isn’t 
They  included  star  by-line  —until  the  foreman  of  the  jury  done. 

writers,  leg  men,  sob  sisters,  stood  up  in  the  box  and  an-  i  recall  how  II  Duce’s  son-in¬ 
criminologists,  authors  and  nounced  that  the  verdict  was  law.  Count  Ciano,  then  h^ad  of 
crime  experts  of  all  kinds,  num-  death  in  the  electric  chair.  Italy’s  foreign  office,  used  to 
bering  at  least  250.  The  correct  flash  was  on  the  eye  me  coldly  when  I  had  the 

Most  of  the  newspapermen  leased  wires  seconds  after  the  temerity  to  throw  a  pertinent 

stayed  in  private  homes.  One  verdict  was  pronounced.  .  .  .You  question  at  him.  I  marveled  at 

New  York  newspaper  rented  the  can  imagine  the  bedlam  in  the  tact  and  patience  of  the 
country  club  for  its  staff  of  25  newspaper  offices  while  all  this  cane-carrying  foreign  corres- 
i-eporters.  The  little  Union  was  going  on.  pondetits. 

Hotel,  across  the  street  from  Hauptmann  died  in  the  elec-  (Continued  on  page  35) 


IN  FULL  REGALIA  of  a  war 
correspondent,  Kilgallen  is  seen 
at  a  command  post  in  Europe. 
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Ham  Fisher, 
Of  ‘Palooka’ 
Fame,  Dead 

Hammond  Edward  (Ham) 
Fisher,  54,  creator  of  “Joe 
Palooka”  (McNaught  Syndi¬ 
cate),  was  found  dead  this 
week  in  the  Manhattan  studio 
of  a  friend,  Moe  Leif. 

Police  said  the  death  was  an 
apparent  suicide.  Notes  left  by 
the  cartoonist  mentioned  his 
failing  eyesight  and  a  diabetic 
condition. 

The  syndicate  said  Mr.  Leif 
and  Phil  Boyle,  Mr.  Fisher’s 
associates  for  20  years,  will 
continue  the  artist’s  creation 
“at  the  same  high  level  of 
quality.” 

The  comic  strip  that  eventu¬ 
ally  appeared  in  hundreds  of 
newspapers  (variously  esti¬ 
mated  at  from  600  to  955)  got 
its  start  more  through  Mr. 
Fisher’s  persistence  than 
through  eager  acceptance  by 
editors. 

Persistent  Salesman 

As  a  matter  of  fact,  the 
strip  was  turned  down  by  his 
own  editor,  as  it  later  was  by 
all  the  syndicates.  The  artist 
at  the  time  was  working  on  the 
Wilkes-Barre  (Pa.)  Times- 
Leader,  “drawing  pictures  of 
every  subject,”  as  he  once  said. 

“Then  came  the  desire  to 
draw  a  comic  strip,”  Mr. 
Fisher  said.  “But  I  couldn’t 
decide  on  one.  One  day,  while 
talking  to  an  unsophisticated 
but  good  natured  prizefighter, 
I  was  suddenly  hit  by  the  idea 
of  ‘Joe  Palooka.’  ” 

After  several  unsuccessful 
trips  to  New  York  to  sell  the 
strip  in  1920,  the  artist  started 
a  newspaper  in  Wilkes-Barre. 
This  venture  failed,  and  Mr. 
Fisher  again  hit  Manhattan, 
“with  two  dollars  and  fifty 
cents  over  my  carfare,”  and 
landed  a  job  with  the  adver¬ 
tising  department  of  the  New 
York  Daily  News. 

He  kept  offering  the  strip 
to  the  syndicates,  with  no 
takers.  Then  Mr.  Fisher  joined 
McNaught  Syndicate  as  a  sales¬ 
man.  “For  the  first  time  I  had 
the  good  fortune  to  meet 
Charles  V.  McAdam,  general 
manager  and  vicepresident,  who 
offered  to  try  out  ‘Joe  Palooka’ 
the  following  year,”  Mr.  Fisher 
once  wrote. 

While  Mr.  McAdam  was  on 
vacation,  salesman  Fisher  went 
out  on  the  road  and  sold  his 
boxing  creation  to  20  papers 
in  three  weeks.  Soon  big,  dumb, 
good-natured,  true-blue  Joe  for¬ 


Moss  Assails 
‘Confidential’ 
File  Misuse 


Washi.ngton 


Ham  Fisher  sketching  his  bread-winner,  Joe  Palooka. 


ever  the  heavyweight  cham¬ 
pion,  and  Knobby  Walsh,  his 
talkative  manager  with  the 
soft  heart,  were  well  estab¬ 
lished  personalities  on  the 
comic  pages  across  the  nation. 
Mr.  Fisher  once  remarked  that 
he  wished  he  were  like  Joe. 
Actually,  however,  he  was  pat¬ 
terned  after  Knobby,  he  said. 

In  equal  time,  Mr.  Fisher  be¬ 
came  wealthy.  He  invested  part 
of  his  wealth  in  real  estate 
and  other  businesses.  He  was  a 
vicepresident  of  the  Lancaster 
&  Chester  Railroad,  in  South 
Carolina,  and  a  director  of  the 
American  Title  &  .Mortgage 
Co.,  in  Florida. 

His  personal  life  was  marred 
by  a  continuing  feud  with  A1 
Capp,  creator  of  “Li’l  Abner.” 

• 

121  Groups  Share 
Promotion  ‘Net’ 

Columbus,  Ohio. 

Sports  and  entertainment 
projects  sponsored  by  the  Ohio 
State  Journal  and  Columbus 
Dispatch  during  the  past  year 
yielded  profits  of  $23,200.  The 
entire  “net”  was  divided  among 
121  women’s  charitable  organi¬ 
zations. 

One  highlight  of  the  year’s 
l)rojects,  promoted  exclusively 
by  the  Journal,  Dispatch  and 
Television  Station  WBNS-TV, 
was  the  six-day  Sports,  Vaca¬ 
tion  and  Boat  Show  at  th''  Ohio 
State  Fairgrounds  last  March. 
Another  feature  was  the  Third 
Annual  Inboard  Boat  Races  at 
Griggs  Dam  last  July,  sanc¬ 
tioned  by  the  .4merican  Power 
Boat  Association.  Both  events 
will  be  repeated  in  1956. 

In  addition,  the  Dispatch- 
Journal  Charities  sponsored  two 
special  football  tours  to  the 
Cleveland  Browns  games  in 
September  and  the  Holiday  on 
Ice  Show  at  the  State  Fair¬ 
grounds  Coliseum  in  Columbus 
last  October. 


Smith,  Roanoke 
Editor,  Retires 

Roanoke,  Va. 

William  Brown  Smith  is  re¬ 
tiring  Dec.  31  as  senior  editor 
of  the  Roanoke  Times  and  Roa¬ 
noke  World-News. 

“He  has  been  a  great  news¬ 
paperman  and  a  great  editor,” 
declared  M.  W.  Armistead  III, 
publisher  of  the  two  newspa¬ 
pers,  at  a  dinner  at  Hotel  Roa¬ 
noke  given  in  Mr.  Smith’s 
honor.  It  was  attended  by  40 
veteran  associates  of  Mr.  Smith. 

Mr.  Smith,  who  is  74,  joined 
Times-World  in  August,  1926, 
as  associate  editor  of  the  World- 
News.  In  1931  he  was  elected 
vicepresident  and  promoted  to 
editorial  director  of  both  news¬ 
papers.  He  retired  two  years 
ago  to  the  position  of  senior 
editor. 

A  native  of  Fredericksburg, 
Mr.  Smith  was  reared  in  Rich¬ 
mond  and  started  his  newspa¬ 
per  career  as  a  reporter  for 
the  Richmond  Times-Dispatch 
in  1907.  He  also  was  associated 
briefly  with  Danville  and  Nor¬ 
folk  newspapers. 


Remarking  that  “many  feder¬ 
al  agencies  have  little  interest 
in  opening  up  the  avenues  of 
access  to  public  information,” 
Rep.  John  E.  Moss  had  four  of 
the  bureaus  on  the  carpet  this 
week. 

This  was  preliminary  to  re¬ 
sumption  of  hearings  by  the 
Moss  Committee  studying  sup¬ 
pression  of  news.  Mr.  Moss  was 
told  by  the  Post  Office  Depart¬ 
ment  that  on  an  earlier  state¬ 
ment  it  maintains  “confiden¬ 
tial”  files  on  non-defense  mat¬ 
ter  was  in  error. 

By  questionnaire,  the  De¬ 
partment  of  Interior  had  ad¬ 
mitted  use  of  a  “confidential” 
stamp  on  non-defense  docu¬ 
ments  when  information  is  pre¬ 
pared  only  for  departmental 
use.  Agency  spokesmen  were 
questioned  about  the  practice, 
as  was  a  Securities  and  Ex¬ 
change  Commission  official. 

A  staff  member  of  the  Feder¬ 
al  Reserve  System  Board  of 
Governors  was  on  hand  to  ex¬ 
plain  use  of  “confidential”  on 
non-defense  documents  which 
the  board  intends  for  internal 
use.  The  Department  of  Health, 
Education  and  Welfare  was 
represented  to  explain  a  “con¬ 
fidential”  stamp  on  documents 
the  department  keeps  from  the 
public. 

Chairman  Moss  pointed  out 
that  the  label,  unless  author¬ 
ized  by  law,  is  permitted  “only 
for  defense  information  or  ma¬ 
terial  the  unauthorized  dis¬ 
closure  of  which  could  be 
prejudicial  to  the  defense  in¬ 
terests  of  the  nation.” 


( 
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^  1  *  r  *  lying  news  photographers  was 

v>(£lllIOmi9.  diverted  to  deliver  four  tons 

of  bread  to  Crescent  City,  north 
Eureka. 

±±1L  Swirling  waters  covered  sec- 

TVT  tions  of  North  Fi-esno.  The 

i>0WSP£ip6rS  Fresno  Bee,  McClatchy  News- 

paper,  stressed  pictorial  cover- 
San  Francisco  as®  in  its  extensive  interior 
Christmas  became  a  season  Califoimia  report.  The  Chris1> 
of  arduous  activities  for  news- 

papermen  throughout  the  upper  P  ®  °  * 

half  of  Califomia  as  heavy  Edition  Left  on  Press 
rains  brought  disastrous  floods  evacuation  order  kept 

in  widespread  areas.  several  dailies  from  a  perfect 

Rising  waters  cut  communi-  score  of  continued  publication, 
cations  and  imposed  all-out  The  Marysville  Appeal-Demo- 
efforts  on  newsmen  at  points  crat  for  Dec.  23  was  on  the 
ranging  from  Eureka,  near  the  press  when  residents  were 
Oregon  border,  to  Visalia,  in  ordered  to  leave  the  city  and 
inland  central  California.  publication  was  not  I'esumed 

At  Eureka,  it  was  a  second  until  Dec.  26.  Levees  held  and 
consecutive  Christmas-time  dis-  the  plant  remained  dry. 
aster  period  for  the  Humboldt  Nearby  Yuba  City,  home  of 
Times  and  Humboldt  Standard,  Erie  Brownlee’s  weekly  Inde- 
published  by  Don  O’Kane.  An  pendent- Journal,  was  inundated, 
earthquake  hit  that  city  last  associations  reported  a 

half-dozen  communities  without 
At  Marysville,  home  of  the  wire  service  for  periods  rang- 
Appeal-Democrat,  Mrs.  William  ing  to  five  days. 

Monahan,  wife  of  the  editor,  gandbagging  saved  the  Santa 
was  among  those  forced  to  flee.  Cruz  Sentinel-News  from  wa- 
She  departed  her  home  so  quick-  swirled  17  inches 

ly  she  left  her  homes  doors  ^^o^^ 

open  and  lights  burning.  operations  continued.  Publisher 

Downtown  areas  flooded  in-  Fred  McPherson  credited  Cir- 
cluded  Oroville,  home  of  the  culation  Manager  Lloyd  Berlin 
Oroville  Mercury,  published  by  with  directing  protective  meas- 
Dan  Beebe,  an  ardent  advocate  ures  that  safeguarded  even  the 
of  Feather  River  water  conser-  press  pit  motors. 

\ation.  jjjg  Sentinel-News  boosted 

Sees  Two  Drown  its  customary  run  of  13,000 

Russ  Reid,  Oakland  Tribune  copies  5,000  to  10  000  daily  in 
photographer,  watched  help-  reporting  the  disaster, 
lessly  from  a  plane  flying  over  Santa  Cruz  business  was 
Marysville  as  two  persons  hard  hit  and  advertising  was 
drowned  in  a  helicopter  rescue  reduced  to  small  announcements 
attempt.  of  temporary  closings  with  one 

A  National  Guard  plane  car-  “I’m  through’’  ad. 
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Eagle  Stock 
Goes  on  Sale 
In  January 

Sale  of  stock  in  Eagle  News¬ 
paper  Enterprises,  Inc.,  a  new 
firm  planning  to  revive  the  de¬ 
funct  Brooklyn  (N.Y.)  Engle, 
will  begin  early  in  January,  it 
was  announced  this  week. 

Robert  W.  Farrell,  president 
of  the  corporation,  said  the 
offering  of  a  $750,000  stock  is¬ 
sue  went  into  effect  Dec.  19  un¬ 
der  regulations  of  the  Securi¬ 
ties  and  Exchange  Commission. 
James  Anthony  Securities 
Corp.,  a  Wall  Street  firm,  is 
handling  the  stock  sale  (E&P, 
Dec.  10,  page  50). 

The  Eagle  will  reappear 
about  the  end  of  January  as 
a  daily  and  Sunday  tabloid,  Mr. 
Farrell  said.  The  old  Eagle,  a 
standard-size  daily,  suspended 
publication  last  January  fol¬ 
lowing  a  Newspaper  Guild 
strike.  The  paper  had  a  114- 
year  history. 

Mr.  Farrell,  former  Eagle 
columnist,  said  he  was  confi¬ 
dent  the  stock  issue  would  be 
heavily  subscribed  by  Brook¬ 
lyn  civic  and  business  leaders. 
His  firm  has  an  option,  expir¬ 
ing  Feb.  4,  to  purchase  the 
name,  goodwill,  morgue,  sub¬ 
scription  lists  and  files  of  the 
Eagle  for  $100,000.  $10,000  has 
been  paid  to  date. 

Eagle  Newspaper  Enter- 
prises,  Inc.,  has  reached  an 
understanding  with  the  Guild 
to  meet  prevailing  New  York 
City  wage  scales  but  reduce 
the  former  number  of  Guild 


employes  on  the  staff,  Mr.  Far¬ 
rell  said.  As  many  former  em¬ 
ployes  as  possible  will  be  hired, 
he  added. 

Advertisements  announcing 
the  Eagle’s  proposed  revival 
and  inviting  ad  and  circulation 
inquiries  appeared  this  week  in 
New  Vork  City  newspapers. 

Meanwhile,  the  Brooklyn 
Daily,  a  Coney  Island  commu¬ 
nity  tabloid,  continued  its  ef¬ 
forts  to  expand  to  borough¬ 
wide  distribution  and  coverage. 
The  National  Labor  Relations 
Board  and  the  Newspaper  and 
Mail  Deliverers  Union  con¬ 
sented  this  week  to  a  30-day 
order  prohibiting  a  secondary 
boycott  of  the  newspaper.  'The 
union,  seeking  a  “direct  de¬ 
livery”  contract,  had  held  up 
newsstand  distribution  of  the 
Daily  (E&P,  Dec.  24,  page  16). 

Contracts  for  distribution  of 
the  paper  were  made  with  three 
firms.  They  did  not  refuse  to 
handle  the  paper,  because  of 
the  labor  controversy,  but  their 
employes  (members  of  the 
union)  did,  even  after  the  origi¬ 
nal  court  order  had  been  issued. 

Federal  Judge  Mortimer  W. 
Byers  directed  the  NLRB,  the 
union  and  the  newspaper  to 
come  to  terms  within  the  30 
day  period. 


20c  on  Sunday 

Milwaukee,  Wis. 

Effective  Jan.  1,  the  price  of 
the  Sunday  edition  of  the  Mil- 
waukee  Journal  will  be  in¬ 
creased  from  15  to  20  cents  per 
copy.  The  new  price  will  apply 
to  both  carrier  delivery  and 
newsstand  sales.  Mail  subscrip¬ 
tion  rates  will  be  revised  ac¬ 
cordingly.  The  daily  edition  will 
continue  to  sell  for  5  cents. 


8,400  Vets 
In  Hospitals 
Receive  Gifts 


For  the  14th  consecutive  year, 


ABC  Announces 
23  New  Members 

Chicago 

Nineteen  publications,  plus 

^two  advertising  agencies  and 

two  advertisers,  are  included  in 
a  list  of  new  members  an- 

Boston  nouiiced  by  the  Audit  Bureau 

of  Circulations. 

ve  year,  Added  to  the  roster  of  agen- 


ad-lines 


service  men  and  women  hos-  receiving  ABC  service  are 

pitalized  in  five  New  England  Pietersom  -  Dunlap, 

States  benefited  from  the  Vet-  ^  Milwaukee;  Tatham-Laird, 
erans  Fund  distributed  by  the  ^  Chicago,  and  the  Chicago 
Boston  Record -American  and  Kenyon  &  Eckhardt, 

Sunday  Advertiser.  Approxi-  advertiser  members 

mately  8,400  veterans  in  10  hos-  jjj.g  j^Q^ne  Agricultural  Service, 
pitals  were  remembered  this  ^  and  University 

Christmas  with  five-dollar  gift  California,  Berkeley,  Calif, 
certificates  redeemable  at  the  ^ew  newspaper  members 
canteen.  A  transcription-playing  .^^ose  initial  Audit  Reports 
device  was  presented  to  patients  have  been  released  by  the  Bu- 
at  the  Murphy  Army  Hospital,  j.ggy  gj.g. 

at  Waltham,  Mass.  Chelsea,  jacksoh  (Miss.)  State  Times 
Mass.,  Naval  Hospital  was  given  ^he  daily  field  and  the  follow- 
a  portable  console  television  in-  weeklies:  Sacramento 

strument. 


(Calif.)  Superior  Catholic  Her- 


This  years  expenditure  of  (N.J.)  Cour- 

$42,74.3.10  runs  the  total  dis-  Brooklyn  (N.Y.)  Green- 

tribution  to  well  above  $600,000.  Weekly  Star,  Britton 

♦  ♦  *  (S.D.)  Journal,  Waverly 

p  (Tenn.)  News-Democrat,  Arm- 

strong  (  B.  C.  )  Advertiser, 
Thanks  to  the  Chicago  Ameri-  Chemainus  (B.  C.)  Herald, 
can  and  Chicago  Tribune,  hos-  pemie  (B.  C.)  Free  Press, 
pitalized  veterans  in  the  Chi-  Merritt  (B.  C.)  Herald,  Wil- 
cago  area  received  Christmas  g  pake  (B.  C.)  Tribune, 
money  gifts.  Rosemere  (Que.)  Northern 

Five-dollar  bills,  totaling  Beacon,  and  Regina  (Sask.) 
more  than  $35,000,  were  given  Courier. 
to  7,000  patients  by  the  Ameri-  • 

can  Benefit  Fund.  ,  . 

The  Tribune,  in  cooperation  Annenberg  to  Be 

with  its  readers,  presented  $10  Publishers’  Consultant 
bills  to  1,500  veterans  in  area  Ivan  Annenberg,  who  resigned 
hospitals.  in  March  1955  as  circulation 

The  Chicago  Sun-Times  spon-  director  of  the  New  York  News, 
sored  for  the  second  year  its  has  organized  Ivan  Annenberg 
daily  “Search  for  Santa’s  &  Sons,  Inc.,  a  firm  of  pub- 
Cheeriest  Helper”  among  sales  fishers’  consultants  with  ofHces 
people  in  retail  stores.  A  daily  at  65  East  55th  Street,  New 
$50  prize  w’as  awarded.  The  York  City. 


grand  prize  winner  received  a 
$1,000  merchandise  certificate. 


School  Lunch  Fund 


Asheville,  N.C. 


The  new  firm’s  first  client  is 
Togor  Publications,  Inc.,  which 
wifi  publish  Bounty,  a  slick 
monthly  magazine  slated  to  hit 
the  stands  early  this  spring. 

Mr.  Annenberg  entered  the 


TV  SET  REPLACEMENT  MARKET  TO  BOOST  LINAGE 

TV  set-makers  aim  to  sell  2  million-plus 
units  in  replacement  market  in  '56.  So  look 
for  husky  linage,  mostly  dealer  co-op  variety, 
backing  up  promotional  push  on  radio-TV.  Tip- 
off  on  intensity  of  sales  campaign  came  in 
this  week's  CBS-Columbia  dealer  roundup.  More 
than  $2  million  will  be  spent  between  January 
and  June  in  space  and  time  as  CBS-Columbia 
goes  after  major  chunk  of  business  for  first 
time.  The  CBS  subsidiary  has  had  less  than  5% 
of  market.  Companion  push  will  be  given  to 
new  line  of  all-transitor  portable  and  home 
radio  receivers  selling  between  $70  and  $100 
retail. 

SEES  $80  MILLION  GAIN  IN  '56  AD  EXPENDITURES 

An  increase  of  some  $82  million  in  total 
advertising  expenditures  has  been  forecast  for 
'56  by  Robert  F.  Carney,  chairman  of  board, 
Foote,  Cone  &  Belding.  The  estimate,  which 
would  bring  next  year's  total  ad  bill  to 
about  $8,330,000,000.  is  based  on  average 
increase  of  10%  in  individual  agency  billings, 
the  same  percentage  increase  reports  indicate 
occurred  during  '55. 

AD  MEN  ASKED  TO  BE  'BIPARTISAN'  IN  '56 

Sen.  A.  S.  Monroney,  Oklahoma  Democrat, 
called  on  nation's  ad  agencies  this  week  to 
go  bipartisan  in  '56  Presidential  election. 
He  said  industry  was  "nearly  100%"  for  Repub¬ 
lican  candidate  in  '52.  Sen.  Monroney  sug¬ 
gested  plan  for  "Madison  Avenue  advertising 
fraternity"  to  set  up  two  special,  rival 
agencies  for  '56  Presidential  campaign,  and 
staff  them  with  ad  men  on  leave  from  regular 
jobs  and  free  to  speak  and  write  own  views. 
Political  parties,  would  pay  salaries  of  ad 
men  assigned  on  basis  of  their  party  prefer¬ 
ence.  Tbe  temporary  agencies  would  operate 
under  national  committee  control,  dissolve 
on  Election  Day. 


Christmas  “Extra”  sales  of  newspaper  field  in  1923  as  a 
the  Citizen  and  Times  netted  I"'  Chicago.  He  was  an 

$4,061.58  for  the  school  lunch-  advertising  solicitor  for  the 
room  program  and  Citizen-  Tribune  and  circulation 

Times  carriers.  The  Citizen-  n^anager  of  Liberty  magazine 
Times  Publishing  Co.  paid  ex-  ^h®  old  Detroit  Mirror  he- 

penses  for  the  sale  which  cost  New  for'c 

approximately  $1,000.  in  1932.  He  succeeded  h;s 

father.  Max  Annenberg,  as  cir- 
•  culation  director  of  the  News 

Oliver  Changes  Job 

Wayne  Oliver,  a  former  ^  .  rk  *1  rkxr  ¥  • 

radio-TV  columnist  for  the  As-  »wiss  Uaily  Utt  List 

sociated  Press,  is  joining  the  Effective  Jan.  1,  the  Joshua 
staff  of  U.  S.  News  &  World  B.  Powers  Organization  wifi  no 
Report.  For  several  months  he  longer  represent  the  Neue 

has  been  executive  editor  of  Zuercher  Zeitung  of  Zurich, 

T elevision  magazine.  Switzerland. 


LEAP  YEAR  OFFERS  53  SUNDAYS.  MONDAYS 

1956  is  a  Leap  Year.  That  means  53  Sundays 
and  Mondays  -  extra  days  which  should  help 
linage  to  take  a  leap. 


PACKARD-CLIPPER  TO  INCREASE  BUDGET  30% 

Advertising  for  Packard-Clipper  division 
of  Studebaker— Packard  Corp.  calls  for  30% 
increase  over  '55,  with  emphasis  on  news¬ 
paper.  local  radio-TV,  and  trade  publica¬ 
tions. 

NANCE  APPOINTED  MEDIA  HEAD  FOR  BBDO 

Jim  Nance  has  been  appointed  head  of 
media  department  for  Batten,  Barton,  Dur¬ 
st  ine  &  Osborn  in  Chicago.  He  replaces 
Harold  Middleton,  who  has  been  transferred 
to  head  of  media  department  in  BBDO's 
Pittsburgh  office. 
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Ad  News  Highlights 
Find  ’55  Busy  Year 


Just  what  the  advertiser  and 
the  newspaper  meant  to  each 
other  during  1955  is  shown  in 
a  fast  recap  of  the  year’s  high¬ 
lights  in  the  newspaper  adver¬ 
tising  field. 

January 

The  year  started  out  with 
newspaper  advertising  being 
credited  with  “selling”  20th 
Century-Fox’s  Cinemascope  to 
the  American  public  and  help¬ 
ing  to  “revive  the  movie  indus¬ 
try’s  confidence”  (E&P,  Jan.  1, 
page  15). 

Charles  Einfeld,  20th  Cen- 
tui'y-Fox’s  advertising  director, 
saw  the  success  as  a  re-empha- 
sis  of  the  power  of  newspaper 
advertising  in  the  motion  pic¬ 
ture  business. 

Revised  model  rate  card  for¬ 
mat  for  newspapers  was  is¬ 
sued  early  in  January  by  the 
American  Association  of  Ad¬ 
vertising  Agencies  (E&P,  Jan. 
1,  page  22).  The  4-A  standard 
form  had  served  as  model  since 
it  was  first  developed  in  1918. 
It  had  been  last  revised  in  1928. 

Midway  through  January, 
Joyce  A.  Swan,  board  chairman 
of  the  Bureau  of  Advertising, 
ANPA,  hailed  ’55  as  marking 
a  “return  of  faith”  in  the  power 
of  newspaper  advertising,  and 
Harold  S.  Barnes,  Bureau  direc¬ 
tor,  outlined  an  aggressive  ob¬ 
jective  to  increase  linage  by  at 
least  10%  in  the  “crucial”  area 
of  general  advertising;  national 
rather  than  automotive,  (E&P, 
Jan.  22,  page  9). 

February 

The  placing  of  advertisements 
and  their  position  in  the  Kansas 
City  (Mo.)  Star  was  a  major 
theme  in  the  government’s  anti¬ 
trust  suit  against  the  Kansas 
City  Star  Company  and  Emil 
A.  Sees,  advertising  director 
(E&P,  Feb.  6,  page  11).  The 
government  sought  to  show 
that  through  combination  rates 
and  forced  advertising  the  Star 
was  bent  on  putting  the  Kansas 
City  Journal-Post  out  of  busi¬ 
ness  back  in  the  ’40’s. 

'Fhe  indictment  alleged  at¬ 
tempted  monopolization  in  the 
dissemination  of  news  and  ad¬ 
vertising  in  the  Greater  Kansas 
City  area.  A  jury  in  the  U.  S. 
District  court  found  the  Star 
Company  guilty  on  both  counts 
of  the  two-count  indictment  and 
convicted  Sees  on  one  count. 


Newspapers  were  again  rated 
the  top  medium  by  members 
of  the  American  Bankers  As¬ 
sociation  which  reported  that 
its  members  had  spent  $4  mil¬ 
lion  more  in  newspaper  space 
than  they  did  in  1954  for  a 
total  of  $72  million  (E&P, 
March  5,  page  17). 

One  of  the  year’s  biggest  an¬ 
nouncements  newspaper  adver¬ 
tising-wise  came  when  Philip 
Morris  &  Co.,  Ltd.,  Inc.,  switch¬ 
ed  money  previously  spent  for 
sponsorship  of  “I  Love  Lucy” 
on  TV  into  print  media,  chiefly 
Sunday  supplements  and  major- 
market  newspapers  (E&P, 
March  12,  page  7). 

Sunday  supplements  were  un¬ 
shaken  by  Reader’s  Digest’s 
spring  announcement  that  it 
would  start  accepting  adver¬ 
tising  for  the  first  time  in  its 
33-year  history  (E&P,  March 
26,  page  15).  Speculation  had 
been  that  some  of  the  Digest’s 
108  initial  advertisers  might 
take  money  from  their  Sunday 
supplements  budget  for  space 
in  the  magazine.  A  check  by 
E&P  at  the  time  showed  that 
such  wasn’t  the  case. 


LEGS?  WHAT  LEGS?  — Long 
Beach  (Calif.)  Independent, 
Press-Telegram  retail  ad  sales¬ 
men  Jack  Heller,  Howard  Whit¬ 
taker  and  Ross  Phillips  pore  over 
miniature  race  track  used  to 
dramatize  Las  Vegas  Classic  con¬ 
test  being  conducted  for  space 
sales  made  on  a  point  basis. 

Legs?  What  legs? 


April 

A  conversion  by  cigaret  man¬ 
ufacturers  from  production  of 
standard-sized  regular  type 
cigarets  to  king  sized  and  filter¬ 
tipped  butts  resulted  in  an  early 
increase  in  neswpaper  linage 
(E&P,  April  16,  page  15). 

From  a  study  made  in  March, 
1955,  by  Media  Records,  Inc.,  it 
was  determined  that  cigaret 
brands  placed  8.7%  more  mone> 
in  new.spapers  in  February, 
1955,  than  the  industry  used  in 


Papers  Did  Handsomely 
In  ’55  Record  Ad  Budgets 


The  year  1955  was  one  of 
record-smashing,  result-produc¬ 
ing  advertising  campaigns 
launched  with  all-time-high  ap¬ 
propriations  of  which  news¬ 
papers  received  a  whopping 
percentage. 

Looking  backward  month  by 
month  these  are  the  campaigns 
in  which  newspapers  figured 
prominently: 

January 

Coca-Cola  Company  opened 
the  year  by  introducing  its 
“new  look”  campaign  in  news¬ 
papers,  magazines,  supple¬ 
ments,  radio-TV,  and  outdoor 
posters  (E&P,  Jan.  8,  page  18). 
Representing  the  largest  dollar 
investment  in  pre-testing  and 
copy  research  in  the  history  of 
Coca-Cola  advertising,  the  pro¬ 
gram  featured  color  photogra¬ 
phy  to  show  high  fashion 
models  in  sumptuous  settings 
and  costumed  by  leading  de¬ 
signers. 


At  the  same  time,  Revlon 
Products  Corp.  announced  it 
would  spend  $10,000,000,  the 
largest  ad  budget  ever  expended 
by  a  cosmetic  firm.  Greatest 
part  of  Revlon’s  large-scale 
budget  was  channelled  into 
newspapers,  magazines  and  TV. 

Ads  in  682  dailies  and  Sun¬ 
day  supplements  supported 
“Family  Medicine  Chest  ’Time,” 
a  $1,650,000  consumer  ad  pro¬ 
gram.  Participating  sponsors 
included:  Sterling  Drug,  Inc., 
Johnson  &  Johnson,  Lambert 
Pharmacal  Co.,  Noxema  Chem¬ 
ical  Co.,  and  Vick  Chemical  Co. 
In  addition  to  dailies,  maga¬ 
zines,  local  and  network  radio- 
TV,  and  dealer  aids  supported 
the  campaign. 

Accompanied  by  the  most 
spectacular  newspaper,  radio- 
TV  introductory  coffee  cam¬ 
paign  ever  waged  on  the  West 
Coast,  Nestle ’s  instant  coffee 
(Continued  on  page  18) 


Section  Edited 

By  Robert  B.  McIntyre 


February  of  ’54.  This  marked 
the  first  month  that  cigaret  ad¬ 
vertising  in  newspapers  had 
shown  a  gain  in  dollar  expendi¬ 
tures  over  the  same  month  of 
the  previous  year  since  March 
1954. 

Attorney  General  Brownell 
flashed  the  greenlight  in  the 
Department  of  Justice  for  an 
anti-trust  law  prosecution  that 
swept  across  the  publishing  in¬ 
dustry  (E&P,  .April  30,  page 
11). 

Under  immediate  attack  was 
an  alleged  conspiracy  in  price¬ 
fixing  in  the  system  employed 
for  many  years  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  to  grant  accreditation 
to  advertising  agencies. 

The  start  of  a  well-timed, 
broad  program  to  build  under¬ 
standing  and  appreciation  of  the 
vital  inter-relationship  between 
marketing  and  production  in  an 
expanding  economy  was  an¬ 
nounced  during  the  4-A’s  con¬ 
vention  at  Boca  Raton,  Fla.,  by 
the  Joint  Committee  on  Under¬ 
standing  of  Our  Economic  Sys¬ 
tem  (E&P,  April  30,  page  24). 


A  new  format  for  comic  sec¬ 
tion  advertising  was  unveiled  in 
May  by  Metro  Sunday  News¬ 
paper  Group  with  the  an¬ 
nouncement  that  advertisers 
would  start  using  vertical  half¬ 
pages  beginning  in  June  (E&P, 
May  14,  page  15). 

Alert  newspapers  were  quick 
to  ask  Metro  if  these  vertical 
editorial  comics  in  vertical 
form  were  available  so  they 
could  sell  local  advertising  to 
match  up.  They  were  available 
and  at  year’s  end  more  than  100 
newspapers  were  using  the  unit. 

Mid-May  .saw  the  National 
Retail  Dry  Goods  Association 
endorse  the  nation-wide  pro¬ 
gram  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  to  dramatize  the 
summer  months  as  a  period  of 
enormous  potential  for  retail 
sales  (E&P,  May  21,  page  15). 
The  Bureau  emphasized  that 
“the  ‘doldrums’  of  summer  are 
in  large  part  imaginary,”  so  far 
as  business  is  concerned.  Many 
aggressive  retailers  who  sub¬ 
sequently  took  advantage  of 
summer’s  selling  opportunities 
showed  substantial  increases  in 
sales  volume. 

This  year,  for  the  first  time 
in  history,  newspaper  publishers 
were  able  to  go  to  advertisers 
and  say: 

“See,  this  is  how  many  un¬ 
duplicated  families  you  reach 
(Continued  on  page  24) 
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’55  Banner 
Year  for  ROP 
Color  Linage 

ROP  color  advertising  for 
the  first  10  months  of  1955  for 
all  Media  Records  cities  reach¬ 
ed  a  total  of  70,787,030  lines, 
up  27%,  or  15,070,808  lines, 
over  the  55,716,222  in  the  same 
period  in  1954. 

For  the  52  measured 

by  Media  Rec'^rds,  ROP  color 
linage  for  the  10  months  of  this 
year  was  50,322,404  as  against 
40,609,129  lines  for  the  10- 
month  period  in  1954,  an  in¬ 
crease  of  9,713,275  lines  or 
23.9%. 

Color  linage  for  the  10- 
month  period  among  the  first 
50  newspapers  during  1955  was 
35,459,731,  up  23.7%  over  the 
28,673,331  lines  in  1954. 

For  comparison  of  total 
linage  with  ROP  color  linage 
see  chart  on  this  page. 

• 

Denenholz  Elected 
To  Katz  Board 

At  the  annual  stockholders 
meeting  of  the  Katz  Agency, 
national  advertising  representa¬ 
tives,  Daniel  Denenholz  was 
elected  to  the  board  of  direc¬ 
tors. 

Mr.  Denenholz  is  head  of  the 
Katz  Agency’s  research,  pro- 


TOTAL  ADVERTISING 
(Compiled  by  Media  Records,  Inc.) 

52  Cities 

52  Cities 

52  Cities 

including 

ROP  Color 

Excluding 

ROP  Color 

Only 

ROP  Color 

10  Months  ’55  ... 

_  2,332,337,180 

50,322,404 

2,282,064,776 

10  Months  ’54  .... 

...._  2,113,219,888 

40,609,129 

2,072,610,759 

Linage  Gain  . 

.  219,117,292 

9,713,275 

209,444,017 

Percentage  Gain 

10.4 

23.9 

10.1 

Papers  Did 

(Continued  from  page  17) 

was  debuted  in  Los  Angeles, 
San  Irancisco  and  San  Diego 
markets.  Full-page,  four-color 
ads  were  followed  up  with 
1,200-line  insertions  repeat,  c. 
with  high  frequency  (Ei..*’, 
Jan.  29,  page  18). 

February 

Pan  American  World  Air¬ 
ways  increased  its  newspaper 
advertising  by  10%  to  bring 
its  newspaper  schedule  to  some 
1,000,000  lines  (E&P,  Feb.  5, 
page  20). 

Necchi-Elna  Sewing  Machine 
Sales  Corp.,  New  York,  spent 
$1,800,000  of  a  $4,500,000  total 
in  local  newspaper  and  Sunday 
supplement  space. 

An  initial  program  of  six 
page-ads  in  102  Sunday  news¬ 
papers,  plus  daily  insertions, 
was  announced  by  Norge  Di¬ 
vision,  Borg- Warner  Corp., 
Chicago  (E&P,  Feb.  12,  page 


20).  Newspapers  got  a  heavy' 
chunk  of  Norge’s  $4,100,000 
budget. 

A  series  of  four  600-line  ads 
for  189  newspapers  in  106 
cities  was  iinnounced  by  20th 
Century -Fox  to  promote  its 
film,  “A  Man  Called  Peter.” 
These  insertions  were  followed 
by  a  full-page,  two  color  in¬ 
sertions  in  national  and  locally- 
edited  supplements  (E&P,  Feb. 
19,  page  16). 

Hiram  Walker,  Inc.,  launched 
one  of  the  strongest  localized 
campaigns  ever  developed  for 
Imperial  whiskey.  Full  page 
and  1,200-line  insertions  were 
scheduled  in  newspapers  ex¬ 
clusively  (E&P,  FeK  26,  page 
26). 

March 

March  came  in  like  the  pro¬ 
verbial  lion  when  an  arresting 
technique  spotlighting  1955 
model  features  of  Chevrolet 
was  scheduled  for  nationwide 
newspaper  circulation  (E&P, 
March  5,  page  24).  The  ad 
spanned  two  facing  pages  and 


ran  18  inches  deep  in  more 
than  a  score  of  newspapers  in 
key  cities.  It  appeared  as  a 
full  or  quarter-page  display  in 
some  8,000  other  newspapers. 

Emphasis  on  newspaper  and 
magazine  space  in  the  ’55  pro¬ 
gram  of  United  Air  Lines  was 
heavier  than  in  any  previous 
year.  Major  portion  of  an  in¬ 
creased  budget  went  to  150 
dailies  in  80  on-line  cities. 

Luxite  Lingerie  offered  news¬ 
paper  color  mats  for  its  “Tick¬ 
led  Pink”  and  “Mauve  Mist” 
shades.  Each  set  of  mats,  de¬ 
signed  for  ROP  color,  were  five 
columns  wide  by  a  page  in 
depth,  (E&P,  March  12,  page 
24). 

A  newspaper  schedule  calling 
for  60  different  ads  in  a  week 
in  more  than  200  papers  up 
through  Easter  was  launched 
by  Robert  Hall  Clothes  as  part 
of  the  most  extensive  news¬ 
paper,  magazine,  and  radio-TV 
campaign  in  the  firm’s  12-year 
old  history  (E&P,  March  19, 
page  26). 

Expanding  its  newspaper 
campaign  for  the  third  suc¬ 
cessive  year,  Johnson  Motors 
placed  a  five-ad  series  in  113 
dailies  throughout  the  U.  S. 
Aggregate  linage  was  278,432. 

Advertising  totalling  some 
4,000,000  lines  of  copy  was 
scheduled  by  the  baking  in¬ 
dustry  through  American 
Bakers  Association  (E&P, 
March  26,  page  20). 

A  $1,000,000  budget  for  ad¬ 
vertising,  publicity,  exploita- 


motion  and  publicity  depart¬ 
ment.  He  joined  the  agency  in 
1931  upon  his  graduation  from 
Cornell  University.  Under  his 
direction,  the  Katz  Agency 
pioneered  the  development  of 
newspaper  advertising  research 
and  promotion  on  the  repre¬ 
sentative  level. 

Calvert  Jumps 
Suburban  Ads 

The  growing  importance 
of  suburban  newspapers — 
and  suburban  buying — was 
underlined  this  week  as 
Walter  Houghton,  Calvert 
Reseiwe  advertising  and  sales 
promotion  manager;  an¬ 
nounced  substantially  ex¬ 
panded  schedules  of  subur¬ 
ban  linage  during  December. 

For  example,  Calvert  Re- 
seiwe  space  in  the  Long 
Island  Newfday  was  47% 
gi’eater  than  in  December  of 
1954.  Mr.  Hcughton  revealed 
that  Calvert  Reserve  boosted 
its  space  in  the  Westchester 
group  papers  by  about  14% 
over  Decetnber  a  year  ago. 


NATIONAL  BUSINESS — John  T.  Condon  (left),  national  advertising 
manager,  Philadelphia  (Pa.)  Daily  Newt,  confers  with  Richard  E. 
Kaufman  (center),  and  Robert  S.  McLean,  both  of  Reynolds-Pitigerald, 
after  that  firm  was  appointed  national  ad  representatives  for  the 
tabloid  newspaper  (E&P,  Dec.  17  page  26). 


tion  and  promotion  —  “largest 
ever  appropriated  for  .a  single 
motion  picture  released  by 
United  Artists,”  was  set  for 
“Not  As  A  Stranger.”  Adver¬ 
tising  got  underway  with  page 
ads  in  key-city  newspapers,  fol¬ 
lowed  by  500-line  ads  at  the 
rate  of  one  a  week  in  every 
important  newspaper. 

April 

Parker  Pen  Co.,  anxious  to 
apply  pressure  for  what  it 
claimed  was  a  pressureless 
pen,  allotted  $200,000  for  news¬ 
paper  space  in  American  Week¬ 
ly,  Parade  and  selected  roto 
sections  (E&P,  April  9,  page 
28).  Magazines  received  $596,- 
000  of  total  budget. 

The  spring  men’s  wear  news¬ 
paper  program  issued  by  the 
Men’s  Wear  Inter-Industry 
Council  was  placed  with  a  total 
of  970  newspapers — largest  re¬ 
sponse  in  the  program’s  four- 
year  history  (E&P,  April  16, 
page  20). 

Minute  Maid’s  Hi-C  canned 
fruit  drinks  broke  the  largest 
newspaper  advertising  cam¬ 
paign  in  their  history  (E&P, 
April  23,  page  34).  Total  of 
(Continued  on  page  20) 
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The  Bulletin  delivers  more  copies 


than  any  other  newspaper 


Bustling  buying  power  in  Greater  Philadelphia— families  s|)end 
$1,400,000,000  a  year  on  food  alone!  The  quickest,  most  cITi- 
cient  sales  road  to  this  active  market  is  through  the  pages  of  its 
favorite  newspaper— The  Evening*  and  Sunday  Bulletin. 

Reading  The  Bulletin  is  a  long-established  habit  in  the  homes  of 
Greater  Philadelphia.  Right  now,  of  course,  readers  are  show¬ 
ing  particular  interest  in  The  Sunday  Bulletin  and  its  lively 
new  appearance  and  content. 

Published  on  new  presses,  in  new  type,  in  the  most  modern 
newspa|)er  plant  in  the  world.  The  Sunday  Bulletin  features  10 
separate  sections,  R.O.P.  editorial  and  advertising  color,  too. 

For  increased  sales  in  Greater  Philadelphia,  stay  on  the  main 
highway.  Tell  your  story  in  The  Bulletin.  Philadelphians  buy 
it,  read  it,  trust  it  and  respond  to  its  advertising. 

The  Bulletin  w  Philadelphia. 

^  ert’Hinf/  NrfrMfHiprt  ht  .Iwftirft 
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In  Philadelphia 

nearly  everybody  reads  The  Bulletin 


AdvtrUtlng  OiHces:  Philadelphia,  30th  and  Market  Streets 
New  York,  285  Madison  Ave.  •  Chicago,  520  N.  Michigan  Ava. 

Representot/ves;  Sawyer  Ferguson  Walker  Company  in  Detroit 
Atlanta  •  Los  Angelas  *  San  Francisco 


to  more  people  every  7  days 

s  A  M  ^  :  49 !  A 


Papers  Did 

{^Continued  from  page  18) 

345  newspapers  in  as  many 
markets  spearheaded  the  cam¬ 
paign,  with  seven  ads  per 
market.  About  70'/c  of  the  ads 
ran  in  ROP  color. 

Sinclair  Power-X  gasoline 
was  introduced  with  the  most 
dramatic  newspaper  campaign 
Sinclair  had  ever  run  (E&P, 
April  30,  page  30).  Copy  broke 
in  375  papers  in  241  cities, 
with  ads  ranging  from  full- 
page  color  to  600  lines  black 
and  white. 

May 

Studebaker  Division  of  Stude- 
baker-Packard  Corp.  scheduled 
the  largest  ad  campaign  in  its 
history,  with  nearly  $8,000,000 
allotted  for  ’55  expenditures 
(E&P,  May  7,  page  30). 

A  total  of  156  newspapers  in 
95  cities  carried  advertising  for 
Eastman  Kodak  cameras  and 
films.  Dealers  tied  in  with  na¬ 
tional  insertions  through  use  of 
local  ads  (E&P,  May  14,  page 
18). 

Newspapers  were  chosen  by 
Chrysler  Division  of  Chrysler 
Corp.  to  spearhead  a  “Hundred- 
Million  Dollar  Ride”  demonstra¬ 
tion  program  (E&P,  May  21, 
page  18).  The  program  was 


A  SMILE  IN  EVERY  LETTER — Consumers'  praise  for  J.  W.  Danf 
bonded  bourbon  brings  smile  to  face  of  Newton  Kook,  president  of 
Dant  Distillers  Co.,  as  he  reads  a  few  of  the  many  replies  to  recent 
newspaper  follow-up  ad  soliciting  opinions  about  Dant  whiskies  and 
advertising.  More  than  2,126  letters  and  612  phone  calls  were  re¬ 
ceived  in  response  ttf  Mr.  Kook's  '"Call  Me  Collect"  test  ad  in 
Buffalo  dailies. 


supported  by  a  multi-million 
dollar  ad  schedule  of  weekly 
l,5()0-line  insertions  in  3,700 
newspapers. 

Late  in  May,  Pabst  Brewing 
Co.  broke  a  $1,000,000  schedule 
of  large-size  insertions  in  300 
newspapers  in  more  than  200 


FOOD  FACTS 

WEALTHY  UNION  COUNTY 

THE  HOME  OF 

ELIZABETH 


NEW  JERSEY 


COMPARE-COMPARE-COMPARE 


COUNTY 


LEADING  CITY 


FOOD  SALES 


UNION  -  ELIZABETH  -  $140,673,000 


ORLEANS,  LA.  - 
SUMMIT,  OHIO 
LUCAS,  OHIO  - 
DENVER,  COL.  - 


NEW  ORLEANS  -  -  138,686,000 

AKRON . 137,926,000 

TOLEDO .  133,956,000 

DENVER .  130,473,000 


Source — 1955  Sales  Management  S.O.B.P. 

Cii^abctl)  Sournol 

ELIZABETH  •  NEW  JERSEY 

Represented  Nationally  by  Ward-GrURth  Company,  Inc. 


To  plug  its  Sunday  summer 
package  of  big-name  musical 
programs  and  newscasts,  CBS 
Radio  Network  conducted  heavy 
advertising  featuring  1,000-line 
newspaper  ads  in  all  Sunday 
papers  in  the  six  CBS-owned 
station  markets  (E&P,  July  2, 
page  20). 

Prudential  Insurance  Com¬ 
pany  of  America  announced  it 
would  increase  its  use  of  news¬ 
paper  space  from  nine  pages  a 
year  to  13,  or  one  page  every 
four  weeks  (E&P,  July  9,  page 
20). 

The  month  of  July  closed  with 
the  announcement  by  Philip 
w,  Morris  Inc.  that  it  had  em¬ 
barked  on  an  entirely  new  cam¬ 
paign  encompassing  all  media, 
including  dominant  large-space 
in  newspapers  and  Sundav  sup- 
praise  for  J.  W  Dant  pigments  (E&P,  Julv  23,  page 
wton  Kook,  president  of  24) 

I  many  replies  to  recent  ..  „ 

bout  Dant  whiskies  and  Sajne  time  Formfit  Company 
12  phone  calls  were  re-  scheduled  336  newspapers  in 
le  Collect"  test  ad  in  the  U.  S.  and  Canada,  together 
with  24  national  magazines,  for 

cities.  Said  one  Pabst  official:  ^  drive. 

“.  .  .  newspapers  should  do  an  August 

excellent  job.”  First  use  of  full-page,  four- 

At  the  same  time.  Dodge  Di-  color  newspaper  ads  by  Green 
vision  of  Chrysler  Corp.,  an-  Giant  Company,  LeSueur, 
nounced  a  greatly  expanded  ad  Minn.,  was  scheduled  to  pro¬ 
campaign.  Newspaper  linage,  mote  the  company’s  peas  and 
then  running  at  an  all-time  com  (E&P,  Aug.  13,  page  24). 
high,  continued  at  a  fast  pace.  Nearly  500  newspapers  across 

the  U.  S.  participated  in  an 
entirely  new  ad  program  for 
orporation,  Brooklyn,  promotion  of  Calvert  Distillers 
lufacturer  of  vacuum  Company  products  (E&P,  Aug. 
announced  it  would  20,  page  15). 
of  its  $4,000,000  ad  e  *  . 

local-level  newspaper  September 

June  18,  page  28).  Whirlpool  home  laundry  ap- 
it  extensive  and  ag-  pliances  were  featured  in  a 
1  drive  in  its  history  four-color,  full-page  newspaper 
led  by  American  Oil  ad,  plus  five  black  and  white 
with  a  series  of  ads,  ranging  from  1,500  lines 
sertions,  ranging  in  ^  double  spread,  in  Sunday 
full-page  to  quarter-  insertions  in  86  major  markets 
learly  500  daily  and  (E&P,  Sept.  3,  page  24). 
vspapers  through  the  Farm  Bureau  Insurance 
itate  marketing  ter-  scheduled  large  insertions  in 
250  newspapers  to  announce  it 
later,  Sun  Oil  Com-  ^ad  changed  its  name  to  Na- 
Jd  its  main  emphasis  tionwide  Insurance, 
aper  space  with  a  Describing  newspapers  as 
f  600  dailies.  Color  “shock  troops  for  advertising  to 
1  24  Sunday  supple-  ^  mass  public,”  Seagram-Dis- 
&P,  June  25,  page  tillers  Company  revealed  plans 
’  for  stepped-up  newspaper  ad- 

same  time,  Columbia  vertising  (E&P,  Sept.  10,  page 
iroke  a  novel  cam-  22). 

the  film,  “The  Man  An  increase  of  nearly  25%  in 
ramie.”  Newspaper  year  s  ad  budget  was  an- 
the  public  to  call  nounced  by  Ford  Motor  Com- 
wart,  the  star,  at  a  pany’s  Lincoln  division  to  an- 
iber.  Automatic  re-  nounce  ’56  models, 
avback  device  placed  On®  of  f^e  heaviest  “pre- 
message  from  Mr.  selling”  ad  campaigns  ever  put 
ids  were  so  success-  behind  a  motion  picture  was 
Columbia  reported  o^ed  by  Magna  Theatre  Corp. 
1,500  calls  per  hour  releasing  the  $7,000,000  film 
F  10  cities  in  which  version  of  “Oklahoma.” 
operated.  (Continued  on  page  22) 
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Lewyt  Corporation,  Brooklyn, 
N.  Y.,  manufacturer  of  vacuum 
cleaners,  announced  it  would 
spend  half  of  its  $4,000,000  ad 
budget  in  local-level  newspaper 
ads  (E&P,  June  18,  page  28). 

The  most  extensive  and  ag¬ 
gressive  ad  drive  in  its  history 
was  launched  by  American  Oil 
Company  with  a  series  of 
weekly  insertions,  ranging  in 
size  from  full-page  to  quarter- 
page,  in  nearly  500  daily  and 
weekly  newspapers  through  the 
firm’s  18-state  marketing  ter¬ 
ritory. 

A  week  later.  Sun  Oil  Com¬ 
pany,  placed  its  main  emphasis 
on  newspaper  space  with  a 
schedule  of  600  dailies.  Color 
ads  ran  in  24  Sunday  supple¬ 
ments  (E&P,  June  25,  page 
15). 

At  the  same  time,  Columbia 
Pictures  broke  a  novel  cam¬ 
paign  for  the  film,  “The  Man 
From  Laramie.”  Newspaper 
ads  urged  the  public  to  call 
James  Stewart,  the  star,  at  a 
listed  number.  Automatic  re¬ 
cording  playback  device  placed 
the  sales  message  from  Mr. 
Stewart.  Ads  were  so  success¬ 
ful  that  Columbia  reported 
more  than  1,500  calls  per  hour 
in  five  of  10  cities  in  which 
promotion  operated. 


! 


In  one  of  the  nation's  largest  newspaper  expansion  moves, 


the  Chicago  Sun-Times  is  ordering  Cline-Westinghouse  Drives  and 


Controls— for  the  30  Goss  Headliner  Units  to  be  installed  in  their  new 


building.  It’s  another  re-order  for  Cline  Electric— further  proof  of 


Cline's  consistent  reliability  and  dependable,  rugged  performance 


CLINE  ELECTRIC  MANUFACTURING  COMPANY 
3405  West  47th  Street,  Chicago  32,  Illinois 


W^stin^house 
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NAEA  Program 
Takes  Shape 

Chicago 

Top  speakers  are  assured  for 
the  annual  meeting  of  the 
Newspaper  Advertising  Execu¬ 
tive  Association  here  at  the 
Edgewater  Beach  Hotel,  Jan. 
22-25. 

Included  on  the  program  ar¬ 
ranged  by  First  Vicepresident 
Karl  T.  Finn,  Cincinnati  (Ohio) 
Times-Star,  are  such  headliners 
as  Richard  Slocum,  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association  and  execu¬ 
tive  vicepresident  of  the  Phila¬ 
delphia  (Pa.)  Bulletin;  Vincent 
R.  Bliss,  president  of  Earle 
Ludgin  &  Co.,  advertising  agen¬ 
cy;  Fred  Hecht  of  Sears,  Roe¬ 
buck  &  Co.;  James  W.  Petty, 
Jr.,  merchandising  manager  of 
H  &  S  Pogue  Co.,  Cincinnati; 
and  Willard  Cole,  president, 
Henry  C.  Lsiiton,  Chicago,  and 
president  of  the  American  In¬ 
stitute  of  Men’s  and  Boys’ 
Wear. 

Program  Chairman  Finn  has 
scheduled  a  Sunday  afternoon 
mixer,  beginning  at  2  p.m.,  to 
be  followed  by  a  buffet  supper. 
Convention  sessions  g:et  under 


way  Monday  morning,  Jan.  23. 

President  Wilson  C.  Condict, 
St.  Louis  (Mo.)  Globe-Demo¬ 
crat,  has  appointed  the  follow¬ 
ing  as  members  of  the  nomi¬ 
nating  committee:  Emile  A. 
Hartford,  Los  Angeles  (Calif.) 
Times,  chairman;  Sam  Herman, 
Jamaica  (N.Y.)  Long  Island 
Press;  George  Lemons,  Greens¬ 
boro  (N.C.)  News  &  Record; 
B.  W.  Lewis,  Denver  (Colo.) 
Rocky  Mountain  News;  and  E. 
D.  Ward,  Pittsburg  (Kas.) 
Headlight  &  Sun. 

• 

Magazine-Newspaper 
Tie-in  A  Success 

Good  Housekeeping  magazine 
reports  its  recent  “Good  House¬ 
keeping  Week”  merchandising 
promotions,  in  cooperation  with 
12  major  newspapers,  produced 
special  sections  with  a  total  of 
392  pages  and  some  695,000 
lines  of  advertising  featuring 
products  bearing  the  Good 
Housekeeping  Guarantee  Seal. 

Good  Housekeeping  expects  to 
launch  a  second  series  of  similar 
tie-ins  during  the  spring  of 
1956,  in  cooperation  with  at 
least  another  dozen  of  the  coun¬ 
try’s  major  cities  and  their  most 
influential  newspapers. 


READY  TARGET  FOR  YOUR 
SALES  CAMPAIGN! 


1 1 -County  Trading  Area  Population 
412,548  (A.B.C.) 

1954  Retail  Sales  in  1 1 -County 
Trading  Area  $419,443,752.72* 

City  of  Springfield  Population 
103,715  (A.B.C.) 

Retail  Sales — City  of  Springfield 
$157,049,402.42* 

Sol«i  Flguf#* 

Stot«  Qf  Illinois*  Dopt«.  of  Koynoo 
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SPRINGFIELD  ILLINOIS 

WEST  HOLLIDAY  CO.  INC  National  Representatives 


“LONG  BEACH  IS  A  BIG  BOY.  NOW"  it  the  theme  of  e  new 
"pertonelized"  slide  presentation  being  viewed  by  (left  to  right) 
Bob  Singer  and  Bill  Worster,  both  of  Erwin-Wasey,  Ltd.,  Lot  Angeles, 
and  Stanford  Manning  of  Ridder-Johns,  Inc.,  representatives  of  the 
Long  Beach  (Calif.)  Independent,  Press-Telegram. 


Papers  Did 

{Continued  from  page  20) 
October 

An  intensive  campaign  utiliz¬ 
ing  some  4,000  newspapers  plus 
radio-TV  launched  the  ’56 
Dodge  passenger  cars  (E&P, 
Oct.  1,  page  24).  At  the  same 
time.  Mercury  divi.sion  of  Ford 
Motor  Company  introduced  its 
new  models  with  the  biggest 
ad  program  in  its  history. 

Newspapers  shared  heavier 
than  any  other  media  in  the 
estimated  $254,000,000  spent  for 
factory-controlled  new-car  ad¬ 
vertising  this  year.  They  got 
about  39%  of  the  total  (E&P, 
Oct.  8,  page  15). 

The  Institute  of  Life  Insur¬ 
ance  announced  a  schedule  of 
12  vertical  half  pages  for  more 
than  500  dailies  in  360  cities. 

An  unusual  newspaper,  radio- 
TV  campaign  was  used  by 
Chevrolet  for  its  ’56  cars. 
Newspaper  insertions  appeared 
in  7,500  dailies  and  weeklies  in 


For  W  years  Ncn- 
York's  leading  inde¬ 
pendent  news  service. 


260  Broadway,  New  York 


sizes  ranging  up  to  half  a  page. 
Most  dailies  carried  a  series  of 
five  separate  ads  and  most 
weeklies  ran  a  sequence  of  two 
insertions  (E&P,  Oct.  22,  page 
22). 

November 

Newspapers  played  a  major 
role  in  carrying  Oldsmobile’s 
’56  new-car  announcements  with 
more  than  3,000  weeklies  and 
1,600  dailies  on  the  schedule 
(E&P,  Nov.  5,  page  22). 

December 

Newspaper  color  sparked  a 
color  telephone  campaign  con¬ 
ducted  by  Pacific  Telephone  & 
Telegraph  Co.  (E&P,  Dec.  10, 
page  22).  The  color  appeared 
in  52  dailies.  Black  and  white 
copy  appeared  in  an  additional 
341  dailies  and  weeklies. 

Carstairs  White  Seal  whiskey 
introduced  a  new  year-around 
Early  American  decanter  bot¬ 
tle  by  increasing  by  50%  its 
linage  in  250  papers  during  De¬ 
cember. 

The  year  came  to  a  close 
with  the  announcement  by 
Studebaker  division  of  Stude- 
baker-Packard  Corp.  that  news¬ 
papers  will  again  receive  the 
largest  share  of  its  ’56  ad 
budget  with  32%  of  the  money 
going  into  that  medium  (E&P, 
Dec.  24,  page  26). 

At  the  same  time,  an  E&P 
survey  of  top  newspaper  ad 
executives  (E&P,  Dec.  24,  page 
17)  revealed  that  national  news¬ 
paper  linage,  which  soared  in 
’65,  will  continue  to  do  so  well 
into  1956.  The  glowing  outlook 
became  even  more  cheerful  in 
the  prediction  that  the  smaller 
and  medium-sized  newspapers 
can  expect  to  share  a  larger 
slice  of  national  ad  schedules 
in  1956. 
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Detroit  Means  Business- 

. . .  Like  Never  Before 

$9,5  Billion  Sales  i 
Sets  GM  Record  0 


Chrysler  May 

Biltton-Dottar 


7004m  IN 


Pontiac  Output 
to  Rise  20  Pet. 


'nings 
<e  Mark 


Headlines  proclaim  this  year  as  the  most  pros¬ 
perous  in  the  history  of  Detroit’s  automotive 
industry.  Economic  forecasts,  business  surveys, 
and  billions  of  dollars  being  spent  for  expansion 
indicate  years  of  continued  high  production  ahead. 


Greatest  single  sales-medium  in  the 
Detroit  market  is  THE  DETROIT  NEWS 
—with  the  largest  total  and  trading 
area  circulation,  carrying  twice  as  much 
advertising  linage  as  either  of  the 
other  two  newspapers.  For  over  one- 
third  of  a  century,  THE  DETROIT  NEWS 
has  been  among  the  top  ton  news¬ 
papers  of  the  nation! 


QHBVROt.KT 


Gain  of  10  Pet 

SightedforlOsi 


Wttkdaf  anrf  Sunday  CircvlafiM  •!  All  MUhlgan  Nawipopari 
Waakday  .  .  .  456,189  Sunday  .  .  .  563,038  ABC  3/31/55 


The  Detroit  News 


Ematern  OiKce;  1 10  E.  42nd  St.,  Naw  York  17  •  Miami  Beach,  Florida;  Tho  Laenard  Co.,  311  Lincoln  Road 
Chicago  Otlioa:  435  N.  Michigan  Avo.,  Tribuno  Towor,  Chicago,  III.  •  Pacific  Coaat;  785  Markot  Siroot,  San  Francisco,  Calif, 
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Ad  Highlights 

{Continued  from  page  17) 


through  any  given  group  ol 
newspapers.” 

For  evidence,  they  had  a  new 
study  published  by  Richmond 
Newspapers,  Inc.,  on  undupli¬ 
cated  circulation  of  principal 
dailies  published  in  each  of  171 
metropolitan  areas  (E&P,  May 
28,  page  15). 


June 

A  resolution  favoring  a 
change  from  a  percentage  to  a 
flat  rate  charge  per  unit  for 
ROP  color  advertising  in  news¬ 
papers  was  approved  by  the 
American  Association  of  News¬ 
paper  Representatives  (E&P, 
Jime  11,  page  16). 

Newspapers  had  a  lot  of  fun 
with  toll-TV  during  the  year; 
gave  it  plenty  of  space  and 
didn’t  seem  worried  about  it  in 
terms  of  what  it  might  mean 
in  terms  of  linage  (E&P,  June 
11,  page  11). 

Although  many  newspaper 
publishers  are  reluctant  to  ac¬ 
cept  sole  responsibility  for 
screening  objectionable  advertis¬ 
ing  copy,  this  year  an  increasing 
number  of  dailies  adopted  and 

(Advertisement) 

New  Operations  V.P. 


Hubert  C.  Smith  has  been 
elected  vice  president  in  charge 
of  operations  of  the  Eastern 
Division  of  Colorado  Fuel  & 
Iron  Corporation.  He  will  make 
his  headquarters  in  Claymount, 
Delaware.  This  year  the  Cor¬ 
poration  is  continuing  its  multi¬ 
million  dollar  expansion  and 
modernization  program  at  its 
plants  across  the  nation. 

Mr.  Smith  and  many  of  his 
fellow  executives  at  Colorado 
Fuel  &  Iron  are  daily  Wall 
Street  Journal  readers.  Circu¬ 
lation  is  376,426  and  total  read¬ 
ership  is  nearly  double  that 
figure.  EveiT^here,  the  men 
who  are  stepping  up  in  business 
read  The  Wall  Street  Journal. 
And  ...  no  one  is  more  re¬ 
sponsive  to  advertising  than 
the  man  who  keeps  getting 
ahead. 


enforced  advertising  acceptance 
policies  (E&P,  June  18,  page 
16). 

That  was  the  basic  conclusion 
by  Leonard  J.  Hippchen,  Ph.  D., 
who  analyzed  data  provided  by 
294  newspapers,  out  of  500  to 
whom  questionnaires  were  mail¬ 
ed,  dealing  with  the  “social  re¬ 
sponsibility”  aspect  of  imposing 
controls  over  fraudulent  and 
objectionable  advertising,  as  an 
alternative  to  government  reg¬ 
ulation. 

July 

A  plan  designed  to  help  news¬ 
papers  provide  advertisers  and 
their  agencies  with  complete, 
uniform  listings  on  ROP  color 
rates,  mechanical  requirements 
and  other  data  was  recommend¬ 
ed  in  July  by  the  Newspaper 
Advertising  Executives  Associa¬ 
tion  and  the  American  Associa¬ 
tion  of  Advertising  Agencies 
committees  for  newspaper  adop¬ 
tion  (E&P,  July  2,  page  17). 

The  program,  worked  out  in 
cooperation  with  Standard  Rate 
&  Data  Service,  Inc.,  included 
a  12-point  check  list  to  provide 
uniform  listings  in  SRDS.  It 
was  accepted  at  the  summer- 
meeting  of  NAEA. 

At  the  same  meeting  (E&P, 
July  16,  page  56),  Harold  S. 
Barnes,  director.  Bureau  of  Ad¬ 
vertising,  ANPA,  reported  that 
national  advertisers  were  then 
buying  newspaper  space  at  an 
all-time  record  rate  of  $650,- 
000,000  a  year.  He  noted  at  the 
half-way  mark  that  retail  lin¬ 
age  w'as  setting  new  highs. 

Last  week,  Mr.  Barnes  revised 
the  national  figure;  said  it 
would  climb  to  a  record  total  of 
$675,000,000  for  1955  (E&P, 

Dec.  24,  page  7). 

At  the  agency  level,  ex-news- 
paper  space  salesman  Norman 
H.  Strouse  took  over  the  presi¬ 
dential  reins  at  J.  Walter 
Thompson  Co.  from  Stanley 


.  reports  the  tops  in 
^  menus  and  recipes  .  .  . 
N  tells  about  the  fabulous 
^  food  field  .  .  .  daily  in 
^  “American  Menu,”  a 
N  regular  part  of  the 


NEA  Full  Service. 


^  NEA  Service,  Inc. 

^  1200  West  Third  Street 
^  Cleveland  13,  Ohio 


HOW'S  IT  WORK?— Mel  Smith. 
Erwin-Wasey  vicepresident,  tries 
to  disclose  modus-operandi  of  a 
bouquet  of  red  and  white  paper 
carnations  which  popped  through 
center  of  a  newspaper  page  as 
climax  to  AANR  newspaper  pres¬ 
entation  given  for  Carnation 
Company  Los  Angeles  executives 
and  its  agency's  local  office. 

Resor  who  moved  up  to  chair¬ 
man  of  the  board  (E&P,  July 
9,  page  18). 

August 

In  early  August,  Hearst  Ad¬ 
vertising  Service  compiled  a 
check  list  of  174  network  TV 
advertisers  who  sometime  dur¬ 
ing  the  four-year  period  1950-53 
tried  network  TV,  and  who  were 
out  of  it  in  1954  and  had  not 
returned  by  July  of  this  year 
(E&P,  Aug.  6,  page  15). 

A  subsequent  check  of  these 
advertisers  by  E&P  showed 
that  most  of  them  had  dropped 
TV  because  of  exorbitant  costs 
and  because  medium  was  non- 
selective  (E&P,  Sept.  24,  page 
11). 

September 

In  September,  the  Securities 
and  Exchange  Commission  pro¬ 
posed  a  drastic  revision  in  its 
regulations  covering  proxy 
fights  which  would  have  im¬ 
posed  censorship  on  news  and 
advertising.  SEC  later  revised 
proposals. 

United  States  Steel’s  1955 
Operation  Snowflake  marked  a 
definite  victory  for  combined 
efforts  of  all  segments  of  the 
newspaper  advertising  busi¬ 
ness  (E&P,  Sept.  17,  page  7). 
Where  the  firm  relied  on  mag¬ 
azines  in  ’54,  it  turned  to  news¬ 
papers  for  local-level  sales  im¬ 
pact  when  the  chips  were  down. 

October 

Late  in  October,  Media  Rec¬ 
ords,  Inc.,  announced  that  ef¬ 
fective  Jan.  1  its  measurement 
of  department  store  advertising 
will  take  on  new  and  enhanced 
significance  for  newspapers  and 
the  stores  (E&P,  Oct.  29,  p.  17). 


The  change  involves  adoption 
by  Media  Records  of  the  depart¬ 
ment  store  breakdown  measure¬ 
ments  which  appear  in  Federal 
Reserve  department  store  re¬ 
ports  which,  in  turn,  are  in  con¬ 
formity  with  the  basic  classi¬ 
fications  used  by  the  National 
Retail  Dry  Goods  Association. 

Importance  of  this  step  is 
readily  apparent;  it  will  make 
possible  the  measurement  of 
newspaper  advertising  against 
Federal  Reserve  results. 

November 

A  study  at  the  Iowa  School 
of  Journalism,  found  that  news¬ 
paper  circulation  and  market 
potential  play  only  secondary 
roles  in  setting  general  adver¬ 
tising  rates  for  32  Iowa  dailies 
(E&P,  Nov.  5,  page  17).  Other 
factors  were  found  to  influence 
establishment  of  general  or  na¬ 
tional  rates. 

Canadian  dailies  received  $27,- 
265,979  in  national  advertising 
in  the  first  nine  months  of  1955 
compared  to  $26,456,959  in  the 
same  period  in  1954,  according 
to  audit  by  Elliott-Haynes  Ltd., 
Toronto  research  firm  (E&P, 
Nov.  26,  page  18). 

December 

Plymouth  announced  its  1956 
models  with  a  campaign  fea¬ 
turing  a  four-color,  four-page 
newspaper  insert  said  to  add  a 
new  dimension  to  newspaper 
advertising  (E&P,  Dec.  10, 
page  18).  Printed  by  rotogra¬ 
vure  on  slick  roto  stock,  the  in¬ 
sert  was  supplied  to  42  papers 
in  32  different  cities. 

N.  W,  Ayer  &  Son,  Inc.,  said 
that  through  the  unique  insert 
it  had  found  a  way  to  get  top 
quality  and  uniform  color  re¬ 
production.  The  agency  also  re¬ 
ported  high  readership  for  the 
insert. 

For  technical  reasons,  it  was 
impossible  to  place  on  the  sec¬ 
tions  of  each  paper  the  indivi¬ 
dual  newspaper’s  masthead  and 
folio  lines.  Instead,  a  caption 
was  used,  announcing  the  sec¬ 
tion  as  a  section  of  each  partic¬ 
ipating  newspaper.  The  Post 
Office  Department  ruled  that 
the  section  could  be  carried  at 
the  usual  second  class  rates. 

The  Newspaper  and  Mail 
Delivers’  Union  contended  the 
Plymouth  section  was  a  “dodg¬ 
er”  and  entered  complaints 
against  three  New  York  dailies 
—  the  Herald  Tribune,  News 
and  Journal- American.  In  the 
case  of  the  Tribune,  an  arbitra¬ 
tion  board  ruled  the  section  was 
not  a  “dodger”  but  a  section  of 
the  paper  (E&P,  Dec.  17,  page 
28).  Arbitrations  are  pending 
with  the  News  and  Journal- 
American. 
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MORE  COPPER  IS  COMING 


Never  before  has  peacetime  copper  output  been  so  great. 

In  1955  alone,  free  world  refined  production  totalled  an 
estimated  2,732,997  tons.  Yet  even  today’s  record  tonnages 
will  be  exceeded  as  new  copper  mines  swing  into  full  pro¬ 
duction  and  existing  properties  expand  operations. 

On  the  African  continent,  substantially  increased  produc¬ 
tion  is  expected  from  Bancroft,  Chibuluma,  and  Kilembe. 

In  South  America,  expansion  at  El  Teniente,  Chuquica- 
mata  and  La  Africana,  has  been  announced.  Under  devel¬ 
opment  are  Cuajone,  Toquepela,  Quellevaco,  and  Indio 
Muerto. 

In  the  United  States  (already  the  world’s  largest  pro¬ 
ducer),  San  Manuel,  Butte,  Tripp,  White  Pine,  Osceola, 


and  Pima  mines  are  headed  for  greater  output. 

Canada  will  add  more  production  at  Gaspe,  Campbell 
Chibougamau  and  Opemiska.  Many  new  properties  are 
being  developed.  Substantial  future  output  is  expected 
from  Brunswick,  Geco,  Granduc  and  Canam,  to  mention 
only  a  few  of  these  new  projects. 

The  copper  industry  has  the  capacity  to  produce  copper 
faster  than  ever. 

From  known  deposits  . . .  from  mines  now  under  devel¬ 
opment  and  from  ore  bodies  now  being  explored  . . .  more 
copper  is  on  the  way.  For  particulars,  write  today  to 
Copper  and  Brass  Research  Association,  420  Lexington 
Avenue,  New  York  17,  New  York. 


Q  COPPER  &  BRASS 

+  RESEAP^CM  ASSOCIATION 

...  AN  INDUSTRY  SOURCE  OF  TECHNOLOGICAL  AID.  INCLUDING  A  LIBRARY  OF  TECHNICAL  LITERATURE  AND  A  COUNCIL  OF  SFCCIALISTS. 


COPPIR  OR  ITS  AllOYS  PROVIDC  THISI  ADVANTAGiSt 


B«»l  conductor  of 
oloctricity  commorciolly 
ovoiloblo 


Doot  not  ru»t .  • « 
High  corrocion 
rotUtonco 


Soit  hoot  tron«fer 
ogont  of  oil 
contmorctol  motolt 


Eoty  to  mochino, 
form,  drow,  stomp, 
polish,  plofo,  otc. 


Wolds  roodily  •  •  • 
ExcolloM  for 
soldoring  ond  broxing 
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When  Standard  Rate  &  Data  Service 
axmounced  in  October  that,  starting  in 
May  1956,  the  Newspaper  Rates  and  Data 
would  include  market 
maps  and  market  data  right 
along  with  the  monthly  listings  of 
rates  and  data,  agencies  and 
advertisers  everywhere  reacted 
with  great  enthusiasm. 


Read  what  aome  of  them  aaid 
about  the  ways  they  will 
use  these  market  maps 
and  statistios 


Market  maps  .  .  .  market  sta- 
tistioB  .  .  .  not  once  a  year .  .  . 
EVERY  MONTH... right  where 
they  belong,  in  SRDS  together 
with  monthly  listings  of  rates 
and  data. 


J.  Walter  Thompeoa  Ckmpanj.  OhlMco 
Adolpli  Kxunntd-Newspi^er  Space  Buyer 

This  is  a  good  idea— adding  maps  and  market  data  to  the 
newspaper  book.  The  nu^  will  bt  very  helpful  in  showing 
exactly  where  newspapers  are  located.  Whenever  possible  you 
should  get  your  advertisers  to  indicate  city  zone  and  r^ail 
trading  zeme  areas  in  their  ads,  superimposed  on  a  county 
outline  map.  A  legend  should  then  indicate  coverage  by 
counties,  since  much  analysis  is  made  on  a  county  basb.” 

Aooount  Bheuoukir*;  L«rs*  Agwssey 
(nnmac  wltlilicld  beeanne  of  skccnoy  policy) 

*Maa,  you've  got  a  real  good  idea  here.  You  know  what  a 
*nut’  1  am  on  market  figures.  Fve  used  your  CoMiUMEa 
Maxkets  data  like,  I  guess,  no  one  else  has.  In  fact,  just  this 
last  week  the  sales  manager  of  one  of  our  accounts  a^ed  me 
where  I  got  all  my  information.  I  showed  him  Consumer 
Markets.  He  was  amazed  and  said  he’d  order  one  right  away. 

“I  do  lots  of  traveling  and  I  always  needed  your  media  boc^ 
and  Consumer  Markets  with  me.  Now  HI  be  able  to  save 
sptice  in  my  luggage  with  all  this  material  in  one  book. 

T  like  your  Metropolitan  Area  ranking  tables.  Fve  had  them 
reproduced  on  mimeograph.  Here,  FU  show  you.  Now  I  sit 
down  with  the  client  and  talk  distribution  in  each  major 
market  one  at  a  time.  It’s  surprising  how  many  times  the 
client  will  have  all  but  ignored  one  or  a  couple  of  major 
markets.  This  table  shows  him  what  share  he’s  missing  by  not 
being  more  aggressive  there.  That’s  only  one  way  I  use 
Consumer  Markets.  You’ve  seen  what  I  do  with  your  maps 
and  other  data.  Yes,  I  know  this  will  be  very  helpful.” 

netober  D.  Biohswda.  Ino. 

lIrs.Vizglnlat  Monfrcdlni  -  M cdlss  Tntffio 

"Putting  maps  and  Consumer  Markets’  data  in  the  News- 
PH>er,  Radio  and  Television  books  is  an  excellent  plan. 
Imagine  getting  maps  and  market  data  every  month.  It  is 
simply  wonderful.  Your  company  certainly  has  come  up  with 
wo^erful  ideas  to  help  us  buy  advertising. 

"The  market  figures  will  help  me  justify  any  advertising 
change  suggestions.  Now  Consumer  Markets’  figures  will  be 
easy  to  finef.  In  the  past,  others  have  borrowed  my  Consumer 
Markets  and  Fve  had  to  hunt  for  it  so  I  could  use  the  data, 
Now  I  won’t  lose  any  time  that  way.” 


Hcari.  HimS  4s  IfcDonaJd.  Inc. 

M.  O.  Bcynclds-Bpskcc  Buyer 

"I  believe  the  return  of  the  maps  to  the  monthly  editioas  ci 
Newspaper  Rates  A  DiUa  is  an  excellent  idea.  Fve  misaedthemi 
"Only  yesterday  I  had  to  go  to  our  Research  Department  to 
determihe  die  distance  in  miles  from  El  Dorado  to  Monroe. 
"Your  new  plan  will  be  a  direct  time  saver  and  most  helpful 
to  Media  Departmenu.  Glad  to  see  the  maps  and  data  back 
where  they  belong." 

Bccnwiont  4S  Hehnsan,  Inc. 

Clstfkc  Tradccn-lfcdic  Director 

"You  mean  put  maps  in  like  you  had  years  ago  in  the  News* 
paper  Book?  Yes.  we’ll  like  that  It  would  be  extremely  hdp- 
ful  having  listings,  maps  and  market  data  all  together  in  tte 
same  book.  We  could  save  a  great  deal  of  tiii^  Also,  we 
would  know  that  we  have  maps,  market  data  and  listing  if 
we  just  have  your  SRDS  books.  This  would  be  a  fine  thing 
when  we  are  in  clients’  offices.  Then,  we  usually  have  the 
SRDS  TV  or  Radio  or  Newspaper  book  with  us.” 

Bccinol  Cbcnalcsd  Oo. 

Id*  A.  Whcckf ord  -  Adrcrtl«lug{  Mcnager 

"The  news  in  your  announcement  of  the  improvement  to  be 
made  in  the  Standard  Rate  A  Data  Service,  is  truly  WON* 
DERFUL.  Coundess  times  I  have,  wished  for  maps  in  the 
newspaper  book  so  that  I  could  locate  markets  more  easily 
without  having  to  turn  to  another  botdt  for  the  informatioa. 
This  is  also  true  of  the  marketing  information. 

"The  members  of  your  Executive  Committee  are  surely  oa 
their  toes,  and  I  appreciate  their  thinking  which  makes  all  of 
your  books  increasin^y  valuable  to  space  buyers.” 

Media  Director:  Lisurge  Agency 

(namea  wltbbeld  becanae  of  agency  policy) 

"This  proposal  is  a  wonderful  idea.  I  can  see  lots  of  uses— 
such  as  comparing  an  individual  station’s  or  paper’s  coverage 
with  market  data.  I  can  see  that  this  will  be  very  handy  having 
these  books  complete  with  the  listings  as  weU  as  market 
and  maps.  You  are  certainly  making  our  job  of  buying  media 
easier  all  the  time.  I  don’t  know  how  other  media  buyers  feel 
about  it,  but  I  certainly  want  to  thank  you.  I  really  mean  ft. 
I  appreciate  that  you  are  helping  me  do  a  better  job  of  media 
buying.” 


Note:  Just  a  few  of  many.  Your  SRDS  District  Manager  will  be  glad  to  lot  you  »ee  all  of  them. 


new  sales  opportunities 
for  newspaper  publishers 

With  market  maps,  market  data  and  media  data 
all  together  every  month  in  SRDS,  you  get: 

More  eye-traffic  for  your  Service-Ads. 

Twice  the  opportunity  to  catch  the  right  people  at  the 
best  time  with  the  right  story,  by  placing  your  market 
and  market  coverage  story  in  a  Service-Ad  near  the 
Consumer  Markets’  data,  and  your  newspaper  story 
in  a  Service-Ad  near  your  listing. 

<^S/RVS  Standard  Rate  & 


Greater  coverage  of  more  agency  and  advertiser  people 
of  importance  to  you. 

Improved  flexibility  that  permits  you  to  dramatize 
significant  changes  in  your  market  story,  as  they  are 
reflected  in  SRDS. 

Yes,  this  expanded  service  to  the  advertising  industry 
makes  SRDS  a  natural  fit  for  your  market  story  and 
your  newspaper  story;  gives  you  new  opportunities  to 
sell  both,  with  appropriate  advertising  positions  near 
your  market  data  and  near  your  newspaper’s  listing. 

Data  Service,  Inc.  (D  #  ctp 


The  National  Authority  Serving  the  Media-Buying  Function 
Walter  E.  Botthof,  Publisher,  1740  Ridge  Avenue,  Evanston,  UL 
Sales  Offices:  New  York,  N.  Y.  •  Evanston,  Ill.  *  Los  Angeles,  CaL 


(Pa.)  Newspapers,  Inc. 


PERSONAL 

MENTION 


Neal  Rothman— from  classi¬ 
fied  advertising  department  to 
Egbert  D.  Corson,  publisher  business  manager  of  the  Wau- 
. Record-Herald. 


of  the  Lockport  (N.Y.)  Union 
Sun  and  Journal — received  the 
Bishop’s  Cross,  symbolic  of  dis¬ 
tinguished  church  service  in  the 
Episcopal  Diocese  of  Western 
New  York. 


Ted  Tollefson,  a  member  of 
the  display  advertising  staff 
since  1950,  promoted  to  adver¬ 
tising  manager  of  the  Wausau 
(Wis.)  Record-Herald. 


J.  M.  Blalock,  president  of 
the  State  Company,  Columbia, 
S.  C. — named  to  membership  on 
the  national  council  of  the  Na¬ 
tional  Planning  Association. 


Melvin  Berger — resigned  as 
advertising  manager  of  the  Ho- 
ricon  (Wis.)  Reporter  to  join 
the  Vernon  County  Broadcaster, 
Viroqua,  Wis. 


John  Brooks,  president  and 

l"  •he  Editorial  Room. 

newly-formed  Naugatuck  Valley 
Flood  Control  Commission  by 
Governor  Ribicoff. 


Allen  Van  Cranebrock,  for¬ 
mer  manager  of  the  Wall  Street 
Journal’s  Los  Angeles  bureau, 
and  Stewart  Ramsey,  previous¬ 
ly  with  United  Press — joined 
the  financial  staff  of  the  Chi¬ 
cago  Sun-Times. 


STRINGING  ALONG  for  a  gag,  Gov.  William  G.  Stratton  partakes 
of  a  spaghetti  feast  with  members  of  the  Illinois  Legislative  Cor¬ 
respondents  Association.  At  left  is  Johnson  Kanady,  Chicago  Tribune, 
president  of  the  association,  and  in  the  center  is  Shelby  Vasconcelles, 
press  secretary  and  chef. 


Thomas  A.  Haggerty,  editor 
of  the  Winsted  (Conn.)  Citizen 
— appointed  to  the  Flood  Con¬ 
trol  Commission  for  the  Far¬ 
mington  River. 


Clifton  Daniel — fi-om  chief 
of  Moscow  Bureau  to  assistant 
to  the  foreign  news  editor 
(Emanuel  Freedman)  at  the 
New  York  Times.  Mr.  Daniel 
returned  to  New  York  recently 
for  treatment  of  ulcers. 


Rex  Newman,  formerly  with  Enqmrer. 

the  Associated  Press  in  St. 

Louis,  Detroit  and  Washington  Ed  Fay,  formerly  on  the 
and  for  many  years  a  reporter  Tonawanda  (N.  Y.)  News  — 

president  of  the  Indianapolis  for  the  Joplin  (Mo.)  Globe  —  joined  the  copy  desk  of  the 

professional  chapter  of  Sigma  named  editor  of  the  Globe’s  edi-  Buffalo  (N.Y.)  Evening  News. 

Delta  Chi.  torial  page,  succeeding  the  late  ♦  ♦  * 

*  *  ♦  Philip  Coldren.  John  P.  Ramsay,  assistant 

Frederick  Duncan  Murphy,  *  *  *  «ty  editor  of  the  Camden  (N.  Pat  jAcoB^joined  the  so- 

president  of  the  Art  Gravure  Kinsley  McWhorter  Jr.,  re-  J-)  Courier-Post  since  1947—  ciety  staff  of  the  Springfield 

Corporation  of  New  York  and  porter  and  columnist  for  the  piomoted  to  telegraph  editor.  (Ohio)  News  and  Sun. 

vicepresident  and  general  man-  Roanoke  (Va.)  World-News—  Fossen,  as- 

ager  of  Art  Gravure  Corpora-  named  assistant  city  editor.  sistant  night  city  editor,  has 
tion  of  Ohio-and  Mrs.  Murphy  *  ♦  *  been  named  assistant  city  edi- 

celebrated  their  golden  wedding  Richard  Robertson,  editor  of  ®  ®- 

anniversary  Dec.  19.  Leaksville  (N.C.)  News  — 

^  elected  president  of  North  Caro- 
On  the  Business  Side  lina’s  Midwest  Press  Associ- 
_  ation. 

J.  Alan  Stephens,  foi-mer  *  *  * 

national  advertising  manager  of  Sheldon  A.  Keitel — left  the 
the  New  Haven  (Conn.)  Regis-  news  staff  of  the  Cincinnati 
ter — appointed  manager  of  the  Times-Star’s  Kentucky  edition 
New  York  office  of  Lancaster  to  become  a  copy  reader  on  the 


Bill  Madden,  for  12  years 
sports  editor  of  the  Hastings 
(Neb.)  Tribune  —  now  sports 
editor  of  the  Scott sbluff  (Neb.) 
Star-Herald. 


Ames  Schoninger,  former  »  Mexican  English  -  language 
telegraph  editor  of  the  Pensa-  tourist  daily  in  Mexico  City — 
cola  (Fla.)  Journal — now  wire  named  news  editor  of  the  Cot- 
editor,  Tonawanda  (N.  Y.)  Grove  (Ore.)  Sentinel,  suc- 

News.  ceeding  Al  Martin,  now  in  the 

*  *  •  Army. 

Stan  Nast,  reporter  for  the  *  ♦  * 

Portland  (Ore.)  Journal  —  Bob  James,  formerly  of  the 
elected  1956  president  of  the  Wichita  (Kas.)  Beacon  editorial 
Portland  Newspaper  Guild.  staff — now  a  reporter  on  the 

*  *  ♦  Wichita  Morning  Engle. 

Gerald  W,  Goodrum,  Wichi-  *  ♦  * 

ta  (Kas.)  Eagle  deskman — re-  .  ■  ,, 

.  /  .  .  ,,  ...  .  ,  KILL  Broom,  formerly  on  the 

signed  to  join  the  editorial  o  r 

c  r»-  /«-.  t  ^  staff  of  the  San  Jose 

staff  of  the  San  Diego  (Calif.)  f  \  if-  j 

(Cahf.)  Mercury  and  News  — 

*  *  joined  R  i  d  d  e  r  Publications 

...  Washington  bureau. 

William  M.  Hatch,  city 

editor  of  the  Springfield  ♦  ♦  • 

(Mass.)  Union  for  nearly  40  Asher  Kneeland  Jr.,  for- 
years — now  associate  editor.  He  merly  with  General  Electric  and 
is  succeeded  as  city  editor  by  lately  on  the  rim  at  the  Mont- 
Roy  W.  Dykstra,  who  has  been  gomery  (Ala.)  Advertiser — now 
news  editor.  (Continued  on  page  29) 
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Business  is  People 
People  love 
LOCAL  News! 


LOCAL  news  DAILIES  -  basic  advertising  medium 

JULIUS  MATHEWS  special  AgencY.Inc. 

Offices  and  Salesmen  in  Chicago,  new  york,  Detroit, 

BOSTON,  PHILADELPHIA,  PITTSBURGH,  SYRACUSE,  and  “WHERE- 

ever”  National  Advertising  can  be  sold. 


In  the  Editorial  Rooms 

{Continued  from  page  34) 


with  the  Eastern  (iazette,  Dex¬ 
ter,  Maine,  as  reporter,  photog¬ 
rapher  and  ad  rep. 

«  *  * 

Charles  Staff,  a  graduate 
of  Indiana  University  —  joined 
the  copy  desk  of  the  Indiana¬ 
polis  News. 

*  * 

Malcolm  Donnelley,  city 
editor  of  the  San  Diego  (Calif.) 
Union  for  the  past  three  years 
— named  assistant  to  Russell 
Brines,  manager  and  editor  of 
th  newly  formed  Copley  News 
Sei-vice.  Edward  L.  Thomas 
succeeds  him  as  city  editor. 

*  *  * 

Richard  C.  Bayer,  former 
New  York  Times  editorial  copy- 
boy — joined  the  staff  of  the 

Charlotte  (N.C.)  News  as  a  re¬ 

porter. 

*  *  * 

Sylvan  Cox,  a  veteran  of  20 
years  in  resort 
and  travel  news 
— named  travel 
editor  of  the 
Miami  (Fla.) 
Daily  News  to 
succeed  Frank¬ 
lin  Smith,  who 
resigned  to  be¬ 
come  travel  edi¬ 
tor  for  Army 
Times,  Wash¬ 
ington,  D.  C. 

*  *  • 

Kay  Snyder — named  Spring- 
field  (Ohio)  News  and  Sun  li¬ 
brarian. 

«  *  * 

Leonard  Propp  —  joined  the 
editorial  staff  of  the  Scottsbluff 
(Neb.)  Star-Herald. 

«  «  * 

Cynthia  Kellogg,  who  began 
as  a  society  reporter  in  1943 — 
assistant  to  the  women’s  news 
editor  (Mrs.  Elizabeth  How- 
kins)  on  the  New  York  Times. 

«  *  « 

Jimmy  Claus,  former  Wichita 
(Kas.)  Beacon  sports  writer  — 
joined  the  Wichita  Eagle  news 
staff. 

*  «  « 

Adolph  Brener,  city  editor 
of  the  Winona  (Minn.)  Daily 
News — named  chairman  of  the 
national  economic  commission  of 
the  American  Legion.  He  is  a 
former  national  vicecommander 
of  the  Legion. 


©bituarg 

Aitcheson  a.  Bowmar,  88, 
retired  editor  of  the  Woodford 
Sun,  Versailles,  Ky.,  Dec.  25. 

*  *  * 

E.  B.  Miller,  71,  co-publisher 
and  advertising  manager  of  the 
Plainview  (Tex.)  Daily  Herald, 
Dec.  19. 

*  *  « 

Gale  Haugh,  60,  racing  edi¬ 
tor  of  the  Baltimore  (Md.) 
News-Post,  Dec.  26. 

«  *  « 

Roy  Dayton,  72,  former  city 
editor  of  the  Rochester  (N.  Y.) 
Times  and  editor  of  the  Tona- 
wanda  (N.Y.)  News,  Dec.  25. 

*  *  -.> 

Vernon  A.  Carter,  44,  for¬ 
merly  with  Los  Angeles  and  St. 
Louis  newspapers  and  more  re¬ 
cently  a  radio  news  writer  for 
United  Press,  Dec.  25. 

*  *  * 

George  Carll  Williams,  50, 
reporter  and  columnist  for  the 
Morristown  (N.J.)  Daily  Re¬ 
cord,  Dec.  21. 

*  *  * 

Jessie  Sullivan  Piel,  former 
women’s  affairs  editor  of  the 
Vincennes  (Ind.)  Sun  and  Sun- 
Commercial,  recently. 

*  *  * 

George  Marvin,  82,  former 
foreign  correspondent  for  the 
Baltimore  Sun  and  other  news¬ 
papers  and  magazines,  Dec.  21. 

*  *  « 

Claude  Verne  Talbot,  68, 
veteran  travel  editor  of  the 
Cleveland  News,  Dec.  20. 

«  *  * 

Jacob  Willoughby  Tyson,  66, 
veteran  newspaperman  and  vice- 
president  of  the  Financial 
Times,  Montreal,  Dec.  19. 

*  *  * 

WiLLiA.M  V.  O’Brien,  59, 
foi-mer  foreman.  New  Haven 
(Conn.)  Evening  Register  com 
posing  room,  Dec.  16. 

«  *  « 

Edward  Eugene  Perry,  79, 
former  assistant  city  editor  and 
copy  reader  of  the  San  Diego 
(Calif.)  Union,  Dec.  23. 

*  *  * 

Mrs.  Elizabeth  Dobson  Ran- 
.NELLS,  50,  Chicago  Tribune  col¬ 
umnist  and  a  newspaper  woman 
for  25  years,  Dec.  20. 

«  *  * 

Max  H.  Clark,  67,  former  as¬ 
sistant  circulation  manager  of 
the  Portland  (Ore.)  Journal, 


Where  They  Are  Now 


Leo  C.  Lee,  former  San  Fran¬ 
cisco  newspaperman  and  past 
president  of  the  San  Francisco 
Press  Club  —  named  executive 
secretary  to  Califoniia  Lieuten¬ 
ant  Govemor  Harold  .1.  Powers. 

*  *  * 

Miss  Dudley  Harmon,  former 
United  Press  correspondent  in 
Europe  and  Washington,  D.  C. 
— appointed  news  director  of 
Smith  College,  Northampton, 
Mass. 

*  *  « 

Worth  Seymour,  former  re¬ 
porter  for  the  San  Francisco 
Examiner  and  mi>re  recently 
editor  and  publisher  of  a  West 
Coast  graphic  arts  magazine — 
joined  the  Alfred  Colle  Co., 
Minneapolis  advertising  agency, 
as  account  executive. 

*  *  * 

A.  W.  Galvin,  suburban  re¬ 
porter  on  the  city  news  staff 


of  the  Milwaukee  Journal  —  re¬ 
signed  to  join  the  public  rela¬ 
tions  staff  of  the  Milwaukee 
Gas  Light  Co. 

* 

George  A.  Laird  Jr.,  former 
reporter  for  the  Buffalo  (N.Y.) 
Evening  News  and  Albany 
Knickerbocker  News — appointed 
manager  of  publicity  and  adver¬ 
tising  for  the  Niagara  Mohawk 
Power  Corporation’s  Central  Di¬ 
vision  in  Syracuse,  N.  Y. 

*  *  * 

Peter  F.  Villano,  former  re¬ 
porter  on  the  Waterbury 
(Conn.)  Republican  -  American 
and  more  recently  City  Hall  re¬ 
porter  for  the  New  Haven 
(  Conn.)  Journal-Courier  — 
named  executive  secretary  to 
New  Haven’s  Mayor  Richard  C. 
Lee. 

*  *  « 

Dick  Pollard,  San  Francisco 
Examiner  staffer — resigned  to 
launch  his  own  public  relations 
office  in  San  Francisco. 


Dec.  11. 
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BIRDMAN  OF  ALCATRAZ 

Fascinating,  True  Story  of  Murderer 
Who  Became  Scientist  in  Solitary 

Robert  Stroad  hai  been  in  solitmry  confinement  longer  than  anyone 
else  in  U.  S.  history^  and  in  the  bleakness  of  his  cell  became  one  of 
the  world*s  leading  anthorities  on  birds.  This  true  story  outdoes  the 
most  imaginatiTe  fiction. 

24  Instalments 
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CIRCULATION 

Outlook  Good  for  '‘56, 
But  It  Won  "t  Be  Easy! 

By  George  A.  Brandenburg 


(Second  of  Two  Articles) 
What’s  the  outlook  for  cir¬ 
culation  in  1956? 

It’s  good!  But  it  won’t  be 
easy,  say  circulation  managers 
replying  to  our  inquiry. 

Better  Product  and  Service 
“We’re  all  going  to  have  to 
go  out  after  it,  and  do  every¬ 
thing  we  can  to  improve  service 
and  product,  too,”  stated  George 
W.  Hicks,  Pittsburgh  (Pa.) 
Post-Gazette. 

As  indicated  in  the  previous 
article,  many  newspapers  — 
daily  and  Sunday  alike — will 
have  to  increase  subscription 
prices  in  ’56  to  keep  up  with  in¬ 
creased  costs.  Some  papers  have 
already  raised  rates  in  late  ’55 
and  the  consensus  seems  to  be 
that  the  trend  will  continue. 

“Here  at  the  Pittsburgh  Post- 
Gazette,”  said  Mr.  Hicks,  “we’ve 
got  our  sights  set  to  make  fur¬ 
ther  circulation  increases  in  the 
year  ahead.  Our  plans  are  al¬ 
ready  made  along  these  lines. 
At  the  same  time,  we  know  full 
well  that  circulation  increases 
will  come  the  hard  way.  We’re 
going  to  have  to  get  a  dollar’s 
return  for  every  dollar  spent. 
And  that  goes  for  all  circu¬ 
lators.” 

Looks  to  Suburbs 
More  than  ever,  costs  are  a 
factor,  he  continued.  Not  only 
the  cost  of  publishing  the  prod¬ 
uct,  but  also  the  cost  of  serv¬ 
icing  new  subscribers.  “The 
rapid  growth  of  suburban  areas 
has  brought  this  about,”  he 
pointed  out.  “We’ve  got  to 
cover  these  areas  even  though 
it  means  additional  costs.  And 
we’ve  got  to  study  our  product, 
too.  More  than  ever  before,  we 
are  in  very  tight  competition 
for  the  public’s  leisure  time.  It 
becomes  increasingly  important 
that  the  public  think  of  news¬ 
papers  as  a  necessity.” 

James  M.  Rankin,  director  of 
circulation  for  Capper  Publica¬ 
tions,  Inc.,  expects  to  see  the 
spread  between  the  circulation 
of  Sunday  and  daily  papers 
widen  in  1956.  He  cites  two 
reasons:  (1)  entertainment  fea¬ 
tures  which  are  a  natural  for 
Sunday  papers;  (2)  more  lei¬ 
sure  time  on  Sunday. 

“Competition  for  the  individ¬ 
ual’s  leisure  time’  will  in¬ 
crease,”  he  asserted.  “Television 
will  continue  to  represent  a 


very  definite  and  strong  deter¬ 
rent  to  subscription  sales  par¬ 
ticularly  in  the  afternoon  field.” 

Keeping  in  mind  that  all 
procedures  and  efforts  must  be 
tailored  to  local  conditions, 
Mr.  Rankin  summed  up  the  1956 
outlook  as  follows: 

“Shortage  of,  and  increased 
cost  of  newsprint  will  result  in 
greater  emphasis  on  the  con¬ 
servation  of  paper  to  the  point 
that  some  of  the  more  costly 
circulation  promotion  cam¬ 
paigns  will  be  curtailed.  This 
easing  of  effort  will  not,  in 
most  instances,  take  place  in 
the  city  of  publication  and  re¬ 
tail  zone,  but  rather  in  the  out¬ 
lying  territory. 

“Circulation  losses  may  be 
expected  in  small  towns  and 
rural  areas.  Mail  circulation  is 
particularly  vulnerable  because 
of  the  economic  distress  on  the 
farms,  which  is  also  immediate¬ 
ly  reflected  in  small  towns.” 

Mr.  Rankin  also  warned 
there  is  a  possibility  of  another 
postal  increase,  stating:  “Cir¬ 
culation  manao'ers  will  be  called 
upon  to  provide  more  revenue 
and  a  greater  portion  of  this 
additional  revenue  will  probably 
be  sought  through  increases  of 
newspaper  prices  in  the  city  of 
publication  and  large  towns  in 
the  trade  territory.” 

Sees  Some  Question  Marks 

E.  J.  (Dusty)  DeVore,  Wash¬ 
ington  (D.  C.)  Star,  says  a 
series  of  question  marks  come 
out  of  the  cloud  in  his  crystal 
ball.  Generally  speaking,  he 
thinks  19.56  will  be  a  good  year. 

“But  circulation  gains  will 
not  come  naturally  nor  easily,” 
he  warned.  “It  will  be  necessary 
to  constantly  improve  our  prod¬ 
uct  wherever  nossible,  and  to 
sell  continuously.” 

As  to  higher  subscription 
prices,  Mr.  DeVore  notes  there 
has  been  no  stop  to  the  upward 
spiral  of  costs  of  everything 
connected  with  publishing  a 
newspaper.  Higher  rates  in  ’56 
may  be  forced,  he  says.  “It  is 
mv  opinion  that  any  increased 
prices  would  be  in  connection 
vrith  the  Sunday  editions  only, 
or  that  the  Sunday  edition  price 
would  be  raised  in  advance  of 
raising  daily  copy  price,”  he 
added. 

“More  and  more  the  tendency 
seems  to  be  away  from  ‘two- 


newspapers’  homes  and  inclining 
toward  ‘one-newspaper’  homes,” 
he  continued.  “These  factors 
make  ‘sell’  the  watchword  in¬ 
deed.” 

Mr.  DeVore  says  the  emphasis 
for  next  year  must  be  placed 
upon  “sell”  rather  than  upon 
economy  measures,  important 
as  the  latter  are  to  stable  opera¬ 
tion  of  a  circulation  department. 
At  to  prospects  for  further  cir¬ 
culation  gains,  he  asserts: 

“The  only  time  any  circula¬ 
tion  manager  could  safely  af¬ 
ford  to  state  that  he  did  not 
expect  to  make  further  circula¬ 
tion  increases  would  be  on  the 
day  of  his  retirement!  We  do, 
however,  expect  to  make  con¬ 
siderable  circulation  gains  dur¬ 
ing  1956.  This  will  be  an  elec¬ 
tion  year,  and  with  improve¬ 
ments  made  and  being  made  in 
our  product,  we  expect  a  ban¬ 
ner  year.” 

Sundays  Lead  Swing 

Ivan  G.  Sundberg,  St.  Paul 
(Minn.)  Dispatch  and  Pioneer 
Press,  sees  Sunday  papers  lead¬ 
ing  the  swing  to  higher  prices, 
going  from  10  .to  15  and  from 
15  to  20  cents.  “Newspapers 
whose  daily  rates  are  behind 
the  average  may  bring  them  in 
line,”  he  adds. 

Circulation  managers,  he 
says,  will  be  faced  with  the 
problem  of  increasing  their 
totals  by  more  economical  meth¬ 
ods.  “There  will  have  to  be 
more  ‘sell’  in  areas  where  in¬ 
crease  will  result  in  added  rev¬ 
enue  without  additional  ex¬ 
pense,”  he  said.  “Circulation 
managers  will  have  to  make  a 
more  careful  analysis  of  the 
various  classifications  that  make 
up  their  totals.  Wholesale  rate 
structures  should  be  studied  to 
bring  a  better  return  where 
possible.” 

Mr,  Sundberg  is  optimistic 
as  far  as  his  own  operations  are 
concerned  and  expects  to  make 
circulation  gains,  both  daily  and 
Sunday,  during  1956.  He  says 
circulators  cannot  expect  to 
provide  a  greater  net  revenue 
per  subscriber  for  their  pub¬ 
lishers  by  expanding  into  far 
flung  areas  where  increased 
cost  of  operation  and  transpor¬ 
tation  will  result  in  a  net  loss. 

In  his  opinion,  an  important 
objective  for  circulation  man¬ 
agers  is  to  keep  pace  with  pop¬ 
ulation  growth  in  suburban 
areas  and  to  provide  top  notch 
service  to  these  communities 
that  rightfully  feel  they  are  a 
part  of  the  city  of  publication, 

Fred  W.  Weber,  Athens 
(Ohio)  Messenger,  feels  that 
subscription  prices  generally 
are  high  enough.  He  also  be¬ 
lieves  that  very  little — if  any — 
money  is  wasted  in  today’s 
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well-managed  circulation  de¬ 
partments.  Therefore,  he  feels 
that  further  economies  would 
be  crippling  rather  than  bene¬ 
ficial. 

Mr.  Weber  plans  to  put  more 
emphasis  on  “sell”  in  ’56. 
“Plans  are  being  made,”  he 
said,  “to  conduct  training  class¬ 
es  for  our  district  men  and 
agents  so  they,  in  turn,  will 
have  the  ‘know  how’  to  recruit 
better  boys  and  train  them  in 
service,  collecting  and  selling. 

“We  expect  the  added  em¬ 
phasis  on  carrier  training  to 
result  in  substantial  circulation 
increases  and  additional  cir¬ 
culation  revenue.  We  believe  we 
can  carry  out  this  program  with¬ 
out  additional  expense  except 
for  the  white  paper  used  in  the 
added  circulation.” 

Walter  Aronoff,  Detroit 
(Mich.)  Times,  says  the  out¬ 
look  for  1956  is  bright,  but  the 
increased  cost  of  newsprint  and 
its  acute  shortage  lends  itself 
to  publishers  thinking  of  in¬ 
creased  prices  for  daily  or  Sun¬ 
day  newspapers,  or  both. 

“I  believe  the  increase  in 
population  should  bring  addi¬ 
tional  new  readers,”  he  said. 
“Therefore,  we  certainly  expect 
to  sell  more  newspapers  in 
1956.” 

In  urging  circulation  man¬ 
agers  to  work  closely  with  their 
editors  to  see  that  the  best  pos¬ 
sible  product  is  produced,  Mr. 
Aronoff  asserted: 

“Like  in  any  other  year,  1956 
will  present  its  problems  and 
difficulties.  However,  more  than 
in  any  other  year,  in  1956  you 
will  have  to  ‘tell  ’em’  if  you 
expect  to  ‘sell  ’em.’  ” 

Must  Cultivate  Readers 

Stowell  E.  Abbott,  ..Boise 
(Idaho)  Statesman,  sees  the 
need  for  both  more  economy  and 
“more  sell”  in  next  year’s  cir¬ 
culation  operations.  “It  will 
take  continued  promotion  to 
keep  the  newspaper  in  the 
homes  and  before  the  public 
in  order  to  successfully  compete 
for  the  time  and  interest  of  the 
customer,”  he  said. 

Mr.  Abbott  expects  to  make 
some  circulation  increases  in 
1956  because  of  the  Statesman’s 
particular  situation.  He  does 
not  anticipate  any  immediate 
raise  in  subscription  prices,  in¬ 
asmuch  as  the  Statesman  is 
now  charging  35  cents  per 
week  for  evening  and  Sunday 
and  35  cents  per  week  for  morn¬ 
ing  and  Sunday,  with  a  single 
copy  price  of  5  cents  daily  and 
15  cents  Sunday. 

“The  net  revenue  to  the 
publisher  can  be  increased  by 
finding  new  and  better  ways  to 
reduce  customer  turnover,”  said 
Mr.  Abbott. 
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The  Search  for  OIL 


Huge  tires  mark  the  sands  of 
Saudi  Arabia.  They  tell  a  tale  of 
the  sweat,  hard  work  and  technical 
skill  that  goes  hand  in  hand  with 
the  search  for  oil  in  desert  lands. 

Aramco 

ARABIAN  AMERICAN  OIL  CO. 

Dhahran,  Saudi  Arabia  New  York,  N.Y.,  U.S.A. 


CLASSIHED  CLINIC 


$13,540  Want  Ad  Budget 
Brings  $1,000,000  Sales 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


This  is  the  third  in  a  series 
of  case  histories  featuring 
classified  advertisers  who  have 
achieved  notable  success  with 
their  want  ad  programs.  They 
were  nominated  for  this  profile 
by  their  local  CAM  in  the  hope 
that  other  classified  advertis¬ 
ers  might  benefit  by  the  meth¬ 
ods  and  techniques  which  have 
proven  so  productive.  CAMs 
are  invited  to  submit  profiles. 

Advertiser: 

Don  Cochran,  of  Cochran  & 
Celli,  Chevrolet  Dealer,  12th  & 
Harrison,  Oakland,  Calif.  Nom¬ 
inated  by  Morton  J.  A.  Mc¬ 
Donald,  CAM  Oakland  Tribune. 

What  is  the  advertiser’s  ad¬ 
vertising  objective? 

“To  attract  buyers  for  par¬ 
ticular  used  cars  and  trucks, 
and  to  be  specific,  to  write 
about  one  unit.  And  in  doing 


this  to  attempt  to  give  the 
readers  as  complete  a  de¬ 
scription  of  the  unit  for  sale 
as  is  possible  wdthin  space 
limits.  Try  to  write  from  the 
prospect’s  point  of  view  select¬ 
ing  the  sales  points  (features 
and  accessories)  most  likely  to 
fit  the  picture  of  the  type  of 
person  the  car  or  truck  will 
appeal  to. 

“To  wrrite  frankly,  skipping 
the  big  words  in  favor  of 
smaller  ones  and  always  try¬ 
ing  to  use  fresh  words.  To 
identify  our  company  with  the 
nationally  recognized  0.  K. 
symbol  and  to  establish  what 
the  warranty  means.  To  bring 
buyers  in,  in  a  favorable  frame 
of  mind.  And  to  gain  many 
more  chances  for  the  salesforce 
to  sell  used  cars  and  trucks. 
To  be  consistent,  thereby  creat¬ 
ing  a  steady  flow'  of  prospects 


Founded  1920 

\bur  Printing 
Deserves  the  Best 


Howard-  Flint  Ink  Co. 

•^cUeyi'te^ 

AtlANTA  .  CHICAGO  .  ClIVtlANO  .  DCNVCII  .  DtTROIT  .  HOUSTON 
INDIANAPOIIS  .  lOS  ANGEltS  .  MINNIAroUS  •  NEW  ORLEANS  •  NEW  YORK  •  TULSA 


rather  than  a  ‘feast  or  famine’ 
problem.” 

What  kind  of  schedule  does  he 
run? 

“Our  schedule  >^ill  vary  ac¬ 
cording  to  the  pattern  of  used 
car  or  truck  sales  in  this  area. 
Many  people  being  off  work  on 
Saturday,  our  schedule  will  be 
weighted  on  Thursdays  and 
Fridays,  but  realizing  the  ef¬ 
fectiveness  of  daily  ads  in 
spreading  the  flow  of  customers 
through  the  week,  and  also  in 
establishing  ourselves  as  no  ‘fly 
by  night’  operation  thereby 
creating  confidence  in  the  pros¬ 
pect’s  mind  we  try  to  carry 
through  with  a  lighter,  but 
daily  ad  schedule  in  the  early 
part  of  the  week.  All  in  the 
specific  unit  spot  type  ad.” 

How  does  he  determine  the  size 
of  his  schedule? 

“Again  refeiTing  to  the  pat¬ 
tern  of  used  car  and  truck  sales 
in  this  area.  It  is  heavier  to¬ 
ward  the  end  of  the  week.  It  is 
seasonal  as  far  as  specific 
models  are  concerned  and  par¬ 
ticularly  is  this  true  of  trucks 
which  in  this  area  have  a  defi¬ 
nite  spring  season  and  a  fall 
season.  'The  schedule  will  of 
course  vary  directly  in  propor¬ 
tion  to  the  inventory  size  keep¬ 
ing  in  mind  that  a  car  must 
be  through  reconditioning  and 
ready  for  sale  before  any 
money  should  be  spent  adver¬ 
tising  it! 

“The  exception  to  the  rule 
that  we  use  only  one  unit  spot 
type  ad  is  found  here  occasion¬ 
ally  as  the  inventory  or  season 
demands.  For  example:  we  may 
advertise  that  we  have  38-1952 
models  available,  etc.,  if  we  find 
the  inventory  out  of  balance. 
We  may  at  the  beginning  of 
each  truck  season  advertise  ^a 
group  of  trucks  likely  to  be  in 
demand  for  that  season.” 

What  in  his  own  words  does  he 
think  of  his  classified  advertis¬ 
ing  results? 


Don  Cochran 

“A  look  at  the  sales  journal 
will  tell  its  own  story.  In  the 
first  six  months  of  1954,  with 
an  average  monthly  outlay  of 
$1,410.00  per  month,  we  sold 
861  units  with  a  value  of  $565,- 
000.00.  In  the  first  six  months 
of  1955,  with  an  average  outlay 
$2,590.00  per  month  we  sold 
1,485  units  with  a  value  just 
under  $1,000,000.00.  Nothing 
too  startling  as  far  as  percent¬ 
ages  of  units  goes  in  relation 
to  outlay — 80%  more  unit  sales 
and  80%  more  outlay — but  al¬ 
most  double  the  dollar  value  in 
sales  in  relation  to  only  80% 
more  outlay.  This  shows  con¬ 
clusively  that  we  not  only  need 
it  but  that  through  greater 
usage  we  stand  to  increase  the 
dollar  value  of  our  unit  sale.” 


’56  Forecast 

To  round  out  the  prognosis 
for  classified  in  1956  (E&P, 
Dec.  24,  page  30)  comes 
ANCAM  President  Kenneth 
Harrington’s  prediction: 

“The  economic  outlook  for 
1956  is  very  bright;  therefore 
classified  will  no  doubt,  estab¬ 
lish  new  heights  in  revenue  on 
newspapers  whose  management 
is  classified  conscious.  Three  of 
classified’s  five  major  classifica¬ 
tions,  Employment,  Real  Estate 
for  Sale  and  Used  Cars,  should 
continue  at  their  present  peak. 

“Transient  is  still  a  virgin 
field  and  should  be  developed 
for  all  it  is  worth.  The  devel¬ 
opment  of  transient  depends 
upon  well  written,  forceful  pro¬ 
motion  on  a  continuous  sched¬ 
ule,  plus  helpful  and  courteous 
service  by  the  classified  staff. 
New  merchandise  in  classified 
should  not  be  taken  lightly. 
Here  is  a  field  wide  open. 

“Classified  is  a  natural  for 
present  day  non-retail  adver¬ 
tisers  to  learn  of  the  effective¬ 
ness  of  newspaper  advertising.” 

EDITOR  &  PUBLISHER  for  December  31,  1955 


Breakfast  Briefs 

All  this  talk  about  farm 
prices  being  down  leaves  us 
cold.  Just  the  other  day  we 
read  where  a  horse  was  sold 
for  $1,251,000. 


As  we  near  the  end  of  1955 
it  appears  that  this  has  been 
one  of  our  very  best  years.  In 
fact,  about  the  only  unfortunate 
event  was  the  biggest  harvest 
in  histoi-y. 

From  the  Cleveland  Plain  Dealer 
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Coach  Details 
Press  Code 
Of  ‘Big  Ten’ 

St.  Louis,  Mo. 

A  clinic  in  which  coaches  and 
other  athletic  officials  had  op¬ 
portunity  to  speak  their  piece 
to  writers  and  announcers  was 
conducted  with  remarkable  suc¬ 
cess  recently  by  the  Missouri 
Sportswriters’  Association. 

Participants  included  Ray 
Eliot,  football  coach  at  Illinois 
University;  Sparky  Stalcup, 
basketball  coach  at  Missouri 
University;  Frank  Lane,  general 
manager  of  the  St.  Louis  Car¬ 
dinals;  Ed  “Strangler”  Lewis, 
wrestler;  Bob  Ingham,  boxing 
official,  and  a  panel  composed 
of  presidents  of  the  various 
basketball  officials  associations 
in  Missouri. 

Augu.st  C.  Busch  Jr.,  owner 
of  the  Cardinals,  was  host  to 
the  clinic  which  had  some  60 
persons  in  attendance.  They 
voted  to  repeat  the  event  next 
year. 

Mr.  Eliot,  who  started  the 
idea  for  such  a  clinic,  discussed 
“The  Proper  Relationship  Be¬ 
tween  Coach  and  Press.” 
Among  other  things  he  said:  1) 
Coaches  should  put  away  their 
crying  towels  and  speak 
straight-forward  with  the  press, 
giving  them  truthful  informa¬ 
tion  as  best  they  know  how.  2) 
They  should  not  cry  after  a 
game  is  over.  3)  They  should 
be  honest  in  their  team  sta¬ 
tistics  (players’  weights,  etc.). 


Basketball  coaches  deal  in 
facts,  not  impressions,  and 
writers  and  announcers  should 
follow  the  same  patterns,  Mr. 
Stalcup  said. 

“We  go  to  hard  statistics  to 
find  the  reason  for  a  team 
losing  or  winning,”  he  elabo¬ 
rated.  “We  have  a  battery  of 
men  keeping  these  statistics  and 
I  believe  that  after  the  game, 
these  statistics  should  guide  a 
writer  in  compiling  his  story.” 

Mr.  Lane  gave  an  optimistic 
report  on  the  Cardinals’  chances 
next  season. 

“Strangler”  Lewis  defended ' 
wrestling  as  not  altogether ' 
dishonest.  He  admitted  that  1 
much  of  it  was  show,  but  he  i 
also  said  that  there  was  much 
honest  sport  involved.  ; 

• 

Letters  Are  Better 

With  Outside  Position 

Asheville,  N.C. 

An  experiment  in  the  letters 
department  has  resulted  in  an 
increase  in  the  readership  and 
a  steady  flow  of  interesting  let¬ 
ters  to  the  Ashevil'e-Citizen 
Times. 

Claude  S.  Ramsey,  executive 
news  editor,  switched  the  let¬ 
ters  to  Page  1,  Section  B,  from 
an  inside  page  several  Sundays 
ago  when  he  had  a  particularly 
good  bunch  of  letters. 

Several  good  controversies 
were  the  subject  of  most  of  the 
letters — segregation,  the  labor 
situation  and  school  matters. 

After  that  first  Sunday,  let¬ 
ters  poured  in  and  now  the  Citi¬ 
zen-Times  each  week  is  carrying 
from  one  to  three  columns 
overflow  from  the  section  front. 


in  1956  use  .  .  . 
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Asks  Positive  Angle 
On  the  other  hand,  he  stated, 
writers  should  realize  that 
coaches  are  dealing  with  human 
beings,  not  machines,  and  that 
these  human  beings  have  a  mind 
of  their  own  that  often  leads 
them  to  do  the  unforeseen. 
When  a  coach  foresees  a  good 
season,  his  players  may  go  the 
opposite  way,  he  said. 

He  also  asked  those  present 
to  write  from  a  positive  angle. 
He  said  it  was  not  always  a 
weak  defense  that  allowed  a 
forward  pass  to  be  completed, 
but  often  the  man  passing  and 
the  man  receiving  had  some¬ 
thing  to  do  with  it  too. 

Finally,  he  asked  the  indul¬ 
gence  of  the  press  if  the  coaches 
decided  that  their  teams  should 
have  a  short  “cooling  off”  pe¬ 
riod  after  a  game  before  re¬ 
porters  are  allowed  into  the 
dressing  rooms. 

Mr.  Eliot  revealed  that  the 
Big  Ten  was  adopting  such  a 
code  of  relationship  with  the 
press. 


276  Papers  in  Neb.; 

725  40  Years  Ago  i 

Lincoln,  Neb.  i 

The  1956  Nebraska  Newspa- 1 
per  Directory  and  Advertising  | 
Rate  Book,  just  published  by  the 
Nebraska  Press  Association,  | 
reveals  that  there  are  276  news¬ 
papers  published  in  the  state. 
There  were  725  in  1914. 

There  are  now  22  dailies,  in¬ 
cluding  two  court  and  commer-  ■ 
cial  dailies  and  one  farm  daily,  | 
247  weeklies,  five  semi-weeklies  ' 
and  two  tri-weeklies.  Eight  j 
weeklies  suspended  publication  ; 
during  1955.  Two  new  ones ' 
were  established.  ' 


Weather  Almanac 

The  New  York  News  has 
published  its  third  annual 
Weather  Almanac  with  infor¬ 
mation,  in  the  32-page  booklet, 
compiled  by  J.  Henry  Weber, 
News  meteorologist. 


of  3  New  Timely  Features 

MOTHER'S  DAY  *  BRIDES  *  PETS 


In  1955,  extra  advertising  revenue  was  pro¬ 
duced  by  323  newspapers  with  NEA's  top  qual¬ 
ity  advertising  features.  You  can  do  the  same 
in  1956  and  get  extra  profits,  too,  from  the 
new  bonus  package  of  popular  merchandising 
themes. 

Order  NEA's  Yeor-round  Program  of  Advertis¬ 
ing  Features  Now  and  Get  the  Special  Bonus 
Package  at  No  Extra  Cost ...  a  Saving  of  15%. 


Write  or  wire  now  for  special  brochure  containing  details 
and  rates  on  NEA’s  1956  Advertising  Features  program. 


NEA  Service,  Inc. 


1200  West  Third  Street 
Cleyelartd  13,  Ohio  , 
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Gazette-Record,  W.  T.  Marineau  Tiyl’  ^ 

of  the  Moscow  Idahonian,  and  iVl3.SOn 

W.  F.  Johnston  of  the  Lewis-  ^  ,  , 

ton  Tribune.  They  have  held  |  |n  I  .r^ncil  iTlTIfir 

several  meetings  and  met  with  VjUllOUl tlllg 

university  officials  to  discuss  A  cci  rrn  m  fin  f 
an  expanded  program.  L 

2  Immediate  Projects 

A  second  committee  was  and  publisher  of  the  weekly 
named  to  work  with  Idaho  State  Gouvemeur  (N.  Y.)  Tribune- 

Press,  will  leave  Jan.  11  to 

meeting  spend  three  months  in  the 

Philippine  Islands  under  aus- 
a  similar  committee  headed  pices  of  the  State  Department, 

as  a  consultant  to  the  provin¬ 
cial  press. 

Mr.  Smith,  recently  elected 

president  of  Sigma  Delta  Chi, 


JOURNALISM  EDUCATION 


Idaho  Newspapers 
Move  to  Help  Schools 

By  Dwight  Bentel 


Significant  development  in  are  now  working  to  boost  College, 

newspaper-journalism  school  re-  journalism  instruction  at  the  The  Allied  Dailies, 
lationships  in  many  states  is  University  of  Idaho,  Idaho  in  Boise  in  November,  appoint- 

the  disappearance  of  the  pub-  State  College,  and  in  the  high  ed 

lishers'  “ho-hum”  attitude.  schools  of  the  state.  The  Idaho  by  A.  L.  Alford  of  the  Lewis- 

Whether  it’s  the  shortage  of  Press  Association  and  Idaho  Al-  ton  Tribune.  Its  members  are 

graduates  or  nature  taking  its  lied  Dailies,  Inc.,  are  teaming  James  L.  Brown  of  the  Idaho 

course,  fact  is  that  the  news-  up  with  the  Idaho  Broadcasters  Statesmen  Newspapers,  Boise, 

paper  organizations  of  an  in-  Association  in  behalf  of  ex-  and  Hugh  Wagnon  of  the  Idaho  goes  to  the  Philippines  as  a  spe- 

creasing  number  of  states  are  panded  journalism  instruction  State  Journal,  Pocatello.  cialist  in  country  newspaper 

swinging  active  support  to  the  at  the  two  state  institutions.  Says  Mr.  Alford,  “It  is  the  management,  through  the  State 
J-schools.  Results  of  their  ef-  Both  associations  now  have  plan  that  the  three  committees  Department’s  International  Ed- 

forts  include  some  fine  new  committees  at  work  as  liaison  should  coordinate  their  activi-  ucational  Exchange  Service, 

journalism  buildings,  better  between  the  associations  and  ties  with  the  eventual  aim  of  ^  accom- 

financing  of  the  programs  at  the  two  institutions’  admini-  securing  a  full-fledged  depart-  Ponied  by  Mrs.  Smith;  his 
some  institutions,  establishment  stration  and  journalism  teach-  ment  or  school  of  communica-  daughter,  Marion,  and  a  niece, 
of  intern  programs,  and  im-  ing  staff.  The  Idaho  Press  As-  tions  at  the  universities.  The  Sallie  Ann  Powers,  of  Water- 
proved  faculty  and  student  sociation  committee  was  ap-  university  administration  has  town,  N.  Y.  A.  furnished  apart- 
morale.  pointed  at  a  meeting  in  McCall  expressed  interest  in  attempt-  nient  has  been  engaged  in  Ma- 

The  old  state  publisher  as-  last  August  with  Laurin  E.  ing  to  make  the  necessary  ad-  family  use  during  the 

sociation  indifference  to  jour-  Pietsch  of  the  Sandjyoint  News-  justments  in  its  curriculum,  visit. 

nalism  education  is  being  re-  Bulletin,  a  long-time  advocate  with  severe  budgetary  limits-  En  route  to  the  Philippines, 
placed  by  shai-p  interest.  of  good  joui  nalism  education,  as  tions.  the  party  will  spend  about  a 

Out  in  Idaho,  for  example,  chairman.  Other  members  are  “Two  of  the  more  immediate  I"  Hawaii,  seven  or  eight 

both  state  press  associations  J.  Lewis  Papes  of  the  St.  Maries  projects  of  the  Idaho  Press  days  in  Japan  and  three  days 

— -  -■  - r~  ~l  Committee,”  he  says,  “are  to  Kong  Departing  for 

I  1  establish  a  summer  session  or  J’.®’”®  April  28,  they  will  con- 

workshop  at  the  university  for  world  via 

Idaho  high  school  journalism  Thailand,  India,  Egypt,  Leba- 
teachers;  and  for  the  Idaho  Sy*-ia,  Jordan  Israel,  Tur- 

newspapers  to  establish  sum-  Greece  The  last  lap  of 

mer  internships  for  university  will  take  them  to 

journalism  students.  ‘  Madrid  and  Lisbon,  for  final 

.  arrival  at  Boston  .and  Syracuse 
The  daily  newspapers  within  jy^e  14 

the  geographical  area  of  the  jjr.  Smith,  accompanied  by 
schools  also  hope  to  lie  able  to  ^rs.  Smith  and  their  four  chil- 
provide  some  laboratoiy  train-  ^^en,  recently  completed  a  2% 
ing  in  vvriting  for  the  journal- 
ism  students,”  he  says. 


New  London 
Ranks  1st 

— In  total  retail  sales  per 
family  among  all  Connecti¬ 
cut  cities  of  25,000-or-over 
population  (S.M.  *55  Sur¬ 
vey).  Hint:  you'll  sell  most 
in  Connecticut  where  fam¬ 
ilies  buy  most. 


^Everything  in^ 
BaltimoieTevolves 


Accrediting  Sec  a  series  of  weekly  newspaper 

Hard  to  Find  articles  to  117  American  week- 

.  ...  ^  .  lies  and  dailies,  plus  three  week- 

The  Accrediting  Committee  of  ly  newspapers  in  Canada, 
the  American  Council  on  Edu-  xhe  Philippines’  round-the- 
cation  for  Journalism  is  having  journey  will  likewise  be 

a  hard  time  finding  a  replace-  reported  in  a  series  of  syndi- 
ment  for  W.  I.  Cole,  its  execu-  rated  articles  beginning  about 
tive  secretary,  according  to  Les-  j 

lie  G.  Moeller,  chairman.  "  "  * 

When  Mr.  Cole  announced  he  ci  •  d 

would  not  continue  in  the  secre-  Lxpprt  aki  Report 
tary’s  position  after  August  Pittsfield,  Mass, 

next  year  a  search  was  begun  staff  reporter  John  C.  Hitch- 
for  his  successor.  Only  half  a  cock  of  the  Berkshire  Evening 
dozen  candidates  have  showed  Eckgle  flies  to  Zurich,  Switzer- 
up,  says  Mr.  Moeller,  of  whom  land,  with  his  wife  Dec.  31  for 
one  wants  a  salary  ‘probably  six  weeks  coverage  of  the  U.  S. 
far  beyond  our  means,”  and  Olympic  ski  team.  In  addition 
some  of  the  others  have  had  to  writing  for  the  Eagle,  he  will 
no  journalism  teaching  experi-  provide  area  coverage  for  the 
ence  or  limited  newspaper  ex-  Nevada  State  Journal,  Denver 
perience.  (Colo.)  Post  and  Boston 

The  committee  would  be  in-  (Mass.)  Herald.  A  certified  ski 
terested  in  more  candidates,  instructor,  he  will  stress  on-the- 
say  Prof.  Moeller.  slopes  reporting. 


NEW  LONDON,  CONNECTICUT 
National  Ktprastnfativat; 
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Kilgallen 

(Continued  from  page  13) 

A  Personal  Tribute 
Let  me  digress  to  say  that 
the  best  foreign  correspondent 
I  have  ever  seen — in  the  years 
I’ve  been  abroad — is  Joe  Kings¬ 
bury  Smith  of  INS.  He'  is  the 
personification  of  tact  and  di¬ 
plomacy.  His  many  exclusive  in¬ 
terviews  and  news  beats  are 
legendary. 

Kingsbury  Smith,  who  is  tall, 
slim  and  handsome,  looks  more 
like  a  diplomat  than  even  An¬ 
thony  Eden.  In  the  days  he 
worked  in  Washington  Kings¬ 
bury  Smith  had  a  great  “in” 
with  Cordell  Hull  for  years.  I 
could  never  understand  why 
Kingsbury  Smith  w’asn’t 
awarded  the  Pulitzer  Prize  for 
his  personal  exchange  of  com¬ 
munications  with  Stalin — a  tre¬ 
mendous,  exclusive  scoop. 

« 

I  Follow  Insull 
While  in  Rome,  I  was  de¬ 
lighted  when  a  good  American 
story  broke — the  Insull  case — 
which  bailed  me  out  of  Italy 
and  sent  me  off  in  a  hurry  to 
Athens,  Greece. 

Samuel  Insull  of  Chicago, 
head  of  the  Mid-West  Utilities 
empire,  had  gotten  himself  in  a 
jam  because  thou.sands  of  in¬ 
vestors  had  lost  money  in  his 
network  of  companies.  The 
authorities  caught  up  with  him 
when  he  went  abroad.  He  was 
tried  in  Athens  and  steps  were 
being  made  to  extradite  him  to 
the  United  States  for  trial. 

One  night  after  his  trial  in 
Athens,  Insull  dyed  his  grey 
hair  and  grey  mustache  a  mud¬ 
dy  black  and  slipped  away  from 
the  Greek  police  who  had  him 
in  custody  in  an  apartment  in 
Athens. 

Insull  hired  a  Greek  ship 
called  the  “Maotis”  and  disap¬ 
peared  somewhere  in  the  Medi¬ 
terranean. 

An  urgent  telegram  came  to 
me  in  Athens  from  the  Ne^v 
York  office  to  “follow  Insull — 
get  to  him  regardless  of  ex¬ 
pense.” 

I  spared  no  expense.  A  week 
or  so  later  we  were  tipped  that 
Insull  had  been  caught  by  the 
Turks  at  Istanbul.  Meanwhile 
I  had  the  pilot  of  an  amphibean 
plane  standing  by  for  an  emer¬ 
gency.  He  flew  me  non-stop 
from  Athens  harbor  to  Istanbul 
and  dropped  me  down  in  the 
waters  of  the  Dardanelles  along¬ 
side  Insull’s  ship. 

*  *  m 

He  Wouldn’t  Talk,  But  — 
Insull  wouldn’t  talk  when  I 


caught  up  with  him.  Said  he 
never  talked  to  reporters  when 
he  had  offices  in  West  Adams 
street  in  Chicago. 

The  Turks  put  Insull  in  jail 
for  thirteen  days.  Then,  es¬ 
corted  by  Turkish  police,  he  was 
taken  to  Smyrna  harbor  and  put 
aboard  the  American  Export 
Line  ship,  the  “Exilona,”  and 
extradited  to  the  United  States. 

I  went  along  on  the'  20-day 
trip  back  to  America,  and  on  to 
Chicago. 

Aboard  ship  Insull  would  talk 
only  “off  the  record”  to  us  re¬ 
porters.  Somehow  he  and  I  be¬ 
came  close  friends.  He  claimed 
he  was  a  victim  of  the  depres¬ 
sion.  He’d  sit  with  me  on  deck 
chairs  and  talk  by  the  hour. 
He  insisted  he  was  innocent.  I 
urged  him  to  tell  his  story  to 
the  world.  He  didn’t  want  to. 

One  day  aboard  the  “Exilo¬ 
na”  I  locked  my  cabin  and  wrote 
a  series  of  five  articles,  detail¬ 
ing  the  information  he  had  con¬ 
fided  to  me.  I  showed  the  copy 
to  him.  He  read  it  carefully — 
over  and  over.  Finally,  he  0. 
K.’d  the  articles  with  his  sig¬ 
nature. 

Insull  was  ultimately  tried  in 
Chicago  and  freed.  He  went 
abroad,  and  died  in  Paris. 

Bennett  Cerf,  the  columnist 
and  TV  panelist,  once  wrote  a 
column  dealing  with  the  “Exi¬ 
lona”  voyage.  He  said  Insull 
watched  Kilgallen  making  out 
an  expense  account  on  deck  one' 
day  and  when  he  saw  the  sum 
total  exclaimed: 

“And  they  indicted  me!” 

Copyright  195&  by  International  News 
Service. 

Next:  My  favorite  gal. 

• 

Kitty  MacDonald  Heads 
IS,Y.  Times  Phoneroom 

Kitty  MacDonald  has  been 
named  chief  telephone  operator 
at  the  New  York  Times,  suc¬ 
ceeding  Mary  Ann  Timmons, 
w'ho  is  retiring  after  37  years 
on  the  switchboard. 

Mrs.  MacDonald  joined  the 
Times  telephone  staff  in  1928, 
and  has  been  assistant  chief 
operator  since  1932.  She  is  the 
wife  of  James  MacDonald,  re¬ 
tired  Times  rewrite  man  and 
war  correspondent. 

Miss  Timmons  joined  the 
Times  in  1918,  and  became  chief 
telephone  operator  26  years  ago. 
She  set  up  communications  on 
many  notable  Times  stories,  and 
handled  the  first  commercial 
trans-Atlantic  telephone  conver¬ 
sation  in  1929  between  Adolph 
S.  Ochs,  publisher  of  the  Times, 
and  Lord  Dawson  of  the  Times 
of  London. 


The  Best  Food 
Stories  of  ’55 

Reporters  and  editors  will  soon  be  observing  their 
annual  custom  of  nominating  the  biggest  news 
stories  of  the  past  year.  This  time  we  would  like 
to  get  into  the  act. 

We  would  like  to  submit  what  we  consider  the 
two  best  news  stories  about  food  printed  in  1955. 
Here  they  are,  as  recorded  in  The  New  York  Times 
index: 

February  23  Benson  Says  Americans  Eat 
More  And  Better  Food  Than 
Ever  Before 

June  17  Eating  Held  Better  Now  At 

Less  Money 

To  a  country  with  a  growing  population  and  an 
increasingly  higher  standard  of  living,  these  stories 
are  good  news  about  an  important  subject.  They 
are  evidence  that  the  food  industry  is  finding  ways 
to  keep  Americans  supplied  with  more  and  better 
food — and  with  less  strain  on  their  budgets. 

These  are  not  separate  items  of  news  but  fresh 
leads  for  the  running  story  of  food  industry  prog' 
ress  in  America — a  story  that  “broke”  almost  a 
hundred  years  ago  when  George  Huntington  Hart' 
ford  proved  in  the  operations  of  the  first  A^P 
store  that  there  could  be  a  high  standard  of  eating 
for  all  the  people. 

In  the  year  ahead  we  hope  to  have  a  hand  in  the 
making  of  more  good  news  about  food — by  con' 
tinuing  our  efforts  to  find  more  efficient  ways  of 
doing  our  job  as  food  merchants  ,and  by  doing  our 
best  to  live  up  to  our  founder’s  policy,  “.  .  .  .  give 
the  people  the  most  good  food  you  can  for  their 
m''>ney.” 


FOOD  STORES 
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PROMOTION 


Library  of  Promotion 
Material  Advocated 


By  T.  S.  Irvin 

The  next  few  weeks  should 
bring  an  announcement  jointly 
from  Editor  &  Publisher  and 
the  National  Newspaper  Pro¬ 
motion  Association  about  the 
annual  Newspaper  Promotion 
Contest. 

This  is  always  one  of  the 
important  events  in  the  year’s 
promotion  calendar.  First,  in 
going  over  your  work  and  pre¬ 
paring  your  entries,  you  have 
the  opportunity  for  review. 
This  is  always  salutai-y  and  in¬ 
structive'. 

Then,  when  the  winning  en¬ 
tries  are  exhibited  at  the  NNPA 
convention,  you  have  the  op¬ 
portunity  to  see  for  yourself 
what  others  are  doing.  This  is 
always  a  good  time  to  jot  down 
ideas  for  your  own  shop  and 
market. 

But  what  happens  to  this  ex¬ 
hibit  of  prize-winning  promo¬ 
tion  after  the  convention? 
Leonard  Goldblatt  of  the  Hack¬ 
ensack  (N.  J.)  Bergen  Evening 
Record  raises  the  question  and 
proposes  an  answer. 

Instead  of  shipping  the  en¬ 
tries  back  to  the  newspapers 
they  came  from,  Leonard  sug¬ 
gests,  they  should  be  gathered 
together  into  one  place  to  form 
a  permanent  promotion  library. 
Combine  with  facilities  for 
storage  and  indexing  a  facility 
for  sending  entries  to  newspa- 
pei's  for  examination  and  re¬ 
turn,  and  you  have  a  promo¬ 
tion  service  of  exceptional 
value. 

This  would  take  some  doing, 
to  be  sure.  Storing  and  index¬ 
ing  an  exhibit  of  this  kind  is 
no  small  chore.  Arranging  for 
its  mobility,  in  part  at  least. 


would  be  only  slightly  easier. 
But  the  result,  it  seems  to  us, 
is  large  and  inviting  enough  to 
warrant  serious  study  of  the 
proposal  by  NNPA. 

Traveling  Exhibit 

Another  idea  that  meshes 
neatly  into  this  one  has  also 
been  thrown  into  newspaper 
promotion  circles  from  another 
source.  This  is  that  under 
NNPA  auspices  a  traveling 
exhibit  of  prize-winning  promo¬ 
tion  be  put  together  for 
showing  at  various  newspaper 
conventions  and  meetings  over 
the  country  —  publishers,  edi¬ 
tors,  circulation  managei’S,  etc. 

This  has  large  merit  also. 
It  would  serve  to  keep  effective 
promotion  in  the  minds  of  other 
newspaper  executives,  perhaps 
help  educate  them  in  the  uses 
and  values  of  organized  promo¬ 
tion.  This,  too,  is  an  inviting 
idea  that  warrants  serious 
study  by  NNPA. 

Two  thoughts  come  to  mind 
in  considering  these  ideas,  both 
separately  and  together.  One  is 
cost.  This,  it  seems  to  us  with¬ 
out  specific  information,  is  the 
least  consideration.  We  have  an 
idea  that  the  cost  would  be 
little  enough  so  that  it  could  be 
easily  handled. 

The  other,  and  what  seems  to 
us  the  major  consideration,  is 
the  labor  involved.  This  would 
take  some  doing.  But  we  have 
an  idea  that  some  enterprising 
jouiTialism  school,  especially 
one  that  pays  some  attetition 
to  promotion,  might  like  to  be¬ 
come  a  partner  in  this  enter¬ 
prise.  Or  maybe  even  several 
schools. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES,  PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

80  Federal  St.  Boston,  Mass. 

317  South  Tryon  St.  Charlotte,  N.  C. 


bonuses  for  early  copy  and 
booster  awards  for  bigger 
volume.  Salesmen  competed 
against  each  other  in  three 
teams.  Prizes  consisted  of  cash, 
turkeys,  and  subscriptions  for 
Editor  &  Publisher. 

In  the  Bag 

More  than  900  pheasants 
were  served  to  some  2,200  pa¬ 
tients  in  Iowa  veterans  hospi¬ 
tals  in  December  as  the  result 
of  the  14th  annual  “Pheasants 
for  Veterans”  campaign  con¬ 
ducted  by  the  Des  Moines  Reg¬ 
ister  and  Tribune. 

*  *  * 

A  dozen  Greater  Cleveland 
men  and  women,  on  whom  the 
Cleveland  Press  bestowed  the 
title  “Alias  Santa  Claus”  in  a 
series  of  stories,  were  guests  of 
the  newspaper  at  a  dinner  in 
Hotel  Cleveland.  The  12  had 
been  nominated  by  Press  read¬ 
ers  for  their  kindly  acts  for 
others.  Host  at  the  dinner  was 
the  editor  of  the  Press,  Louis 
B.  Seltzer. 

*  *  * 

The  Nashville  Tennessean 
for  the  11th  time  in  recent 
years  sponsored  a  special  train 
to  an  annual  football  classic 
bowl  game.  This  year  it  was 
to  Jacksonville,  Fla.  to  see 
Vanderbilt  play  its  first  bowl 
game  against  Auburn.  Approxi¬ 
mately  350  fans  made  the  trip. 
• 

Promotion  Works  — 
Even  in  Reverse 

Eureka,  Calif. 
Promotion  in  reverse  brought 
results  recently  for  the  Eureka 
Newspapers,  reports  James 
Turk,  promotion  manager. 

The  Humboldt  Times  and 
Standard  now  have  copies  of 
these  newspapers’  rare  “earth¬ 
quake  editions”  as  the  result  of 
a  page  one  appeal. 

Volunteer  donors  responded 
readily  with  donations,  Mr. 
Turk  reports  of  this  bit  of  “cir¬ 
culation  promotion  in  reverse.” 
The  scarce  copies  reportedly 
had  sold  for  as  high  as  $50,  he 
advised. 

Need  for  the  copies  developed 
when  the  editions  containing 
stories  and  photos  of  the  Dec. 
21,  1954,  earthquake  were  nomi¬ 
nated  for  the  Pulitzer  Prize 
competition. 

A  search  of  the  newspaper 
offices  turned  up  a  lone  copy, 
aside  from  microfilms.  The 
morning  and  evening  newspa¬ 
pers  printed  5,300  extra  copies 
after  rushing  repairs  on  the 
day  of  the  quake.  Demand 
proved  at  least  2,000  more  ad¬ 
ditional  copies  could  have  beeti 
sold,  Mr.  Turk  reports. 
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We  have  an  idea  that  if  they 
would  provide  the  necessary 
labor,  the  necessary  funds 
would  be  forthcoming.  If  any 
journalism  school  head  is  in¬ 
terested  in  exploring  this  idea, 
we  will  be  happy  to  serve  as 
the  channel  through  which  all 
parties  might  be  brought  to¬ 
gether.  Certainly  a  library  of 
working  promotion  would  be  a 
valuable  asset  to  any  journal¬ 
ism  school,  and  a  tremendous 
asset  to  the  whole  craft. 

Santa  Claus  South 

With  Christmas  business 
records  being  set  all  over  the 
country  this  year,  one  of  the 
most  interesting  to  us  is  the 
record  believed  set  in  St. 
Petersburg,  Fla.  That’s  because 
a  well-planned  and  smartly- 
executed  promotion  by  the  St. 
Petersburg  (Fla.)  Times  had 
much  to  do  with  it. 

Bringing  Santa  Claus  South 
has  been  a  Times  tradition  for 
more  than  20  years.  This  year, 
however,  the  Times  teamed  up 
with  the  chamber  of  commerce 
and  started  Christmas  shopping 
activities  the  day  after  Thanks¬ 
giving. 

On  Thanksgiving  Day,  the 
Times  published  a  record 
Christmas  Gift  section  —  64 
pages,  including  a  20-page  tab¬ 
loid,  for  a  total  of  9,719  inches. 

Next  day,  the  chamber  staged 
a  mile-long  Suncoast  Santa 
Claus  parade.  There  were  24 
floats,  nine  bands,  clowns, 
marching  units,  visiting  digni¬ 
taries,  and  Santa  Claus  him¬ 
self,  riding  the  Times  float. 
More  than  50,000  lined  up  to 
watch  the  parade,  and  traffic 
records  for  the  area  were 
broken. 

Although  this  is  a  promotion 
pattern  followed  by  many  news¬ 
papers,  the  Times  adds  a  little 
gimmick  that  helps  bring  in 
advertising.  It’s  an  incentive 
plan  for  ad  salesmen. 

The  plan,  put  in  by  Ad  Di¬ 
rector  Irwin  Simpson,  provides 


-IN  58  CITIES  OVER  THE  U.  S.  A. 

you’ll  find  qualified,  factory  trained  men 
...  all  on  24  hour  call.  For  day  or  night 
service  call  CLIFFSIDE  4-7500, 

CfewfiWcstinghouse 

CLMi  ilKTRIC*  MANUFACTURINO  COMRANY 
340S  West  47fti  CNkoeo  32.  Mino«t 
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EDITORIAL  WORKSHOP^ 


g  By  Hoy  H.  Copperud 

I  Keeping  It  Clean 

B  “Clean  copy”  is  the  shibboleth  of  many  a  newsroom, 
g  and  no  one  can  reasonably  quibble  with  the  general  ob- 
■  jective.  Copy  that  has  been  badly  messed  up  with  strike- 
p  overs  and  scribbled  interlineations  is  the  bane  of  both  the 
p  copydesk  and  the  composing  room. 

g  An  absolute  ban  on  strikeovers,  as  is  enforced  on  many 
p  newspapers,  is  a  good  idea.  So  is  discouragement  of  break- 
g  ing  words  at  the  ends  of  lines  in  typescript,  which  can 
I  raise  unnecessary  questions  about  hyphenation  in  the 
p  composing  room.  Legibility  is  he  least  that  can  be  ex- 
g  pected  of  emendations. 

I  The  worship  of  clean  copy,  however,  has  been  known 
p  to  find  expression  in  a  reverence  for  unblemished  type- 
P  script  for  its  own  sake.  In  this  v/ay,  mediocre  writers  who 
P  never  hit  a  wrong  key,  or  change  their  minds  about  choice 
E  of  words  or  the  structure  of  a  sentence,  gain  a  fraudulent 
B  stature. 

g  “That  guy  certainly  writes  clean  copy!”  is  the  admiring 
I  verdict.  The  unspoken  implication  is  that  clean  copy  is 
g  ipso  facto  good  copy.  Unfortunately,  it  may  be  beautiful 
g  stuff  to  look  at  but  terrible  to  read, 
p  Clean  copy,  in  the  sense  of  unamended  typing,  ought  to 
g  be  recognized  for  what  it  is — a  feat  of  stenography, 
g  having  nothing  to  do  with  the  quality  of  either  reporting 
m  or  writing.  The  work  of  the  clean-copy  artist  is  likely  to 
5  be  below  par,  on  the  general  principle  that  any  piece  of 
g  writing  can  stand  improvement,  and  particularly  what  is 
p  written  under  the  conditions  of  journalism.  The  Heywood 
B  Brouns  who  can  grind  out  a  couple  of  thousand  words  of 
g  hard,  gemlike  prose  without  any  second  thoughts  are — 
B  well,  Heywood  Brouns. 

p  The  self-critical,  conscientious  reporter  who  goes  over 
=  his  stuff  carefully,  substituting  better  words  for  worse 
=  ones  and  unsnarling  bad  constructions,  ought  to  be  en- 
j  couraged  in  his  labors.  And  all  too  many  natively  un- 
g  critical  repoi’ters  have  been  abetted,  perhaps  unwittingly, 
p  in  the  notion  that  there  is  some  overriding  virtue  in  clean 
I  copy, 

g  Clean  copy  ought  to  be  knocked  off  the  pedestal  it  oc- 
g  cupies  in  some  newsrooms,  and  the  veneration  it  gets 
g  should  go  to  well-written  copy.  A  piece  of  typescript  that 
g  has  been  legibly  amended  deserves  higher  regard  than  a 
g  letter-perfect  one,  on  the  reasonable  assumption  that  it 
M  has  been  improved. 

I  Ben  Jonson  had  something  pertinent  to  say  on  this 
B  subject:  “The  players  have  often  mentioned  it  as  an 
p  honor  to  Shakespeare,  that  in  his  writing  he  never  blotted 
P  out  a  line.  My  answer  hath  been,  would  he  had  blotted 
M  a  thousand.” 


AFL-CIO  Keeps 
I  2  News  Shows 

I  ABC  Radio  has  signed  the 
I  merged  AFL-CIO  for  two  week- 
I  night  news  programs  for  52 
I  weeks. 

I  Under  the  new  contract,  AFL- 
i  CIO  will  present  Ed  P.  Morgan 
p  News  Monday-through-Friday, 

1  7  to  7:15  p.m.,  EST,  and  John 
I  W.  Vandercook,  each  weeknight 
p  10  to  10:05  p.m.,  EST. 
g  Morgan  has  been  under  the 
g  sponsorship  of  the  American 
B  Federation  of  Labor.  The  Con- 
■  gress  of  Industrial  Organiza- 
g  tions  has  been  sponsoring  Van- 
g  dercook. 

m  AFL-CIO  President  George 
g  Meany,  commenting  on  the  two 
B  programs,  said:  “We  are  glad 
p  to  be  able  to  continue  both  of 
B  these  news  programs  which 
g  have  built  up  large  listening 
M  audiences  throughout  the  coun- 
1  try.  Both  Mr.  Morgan  and  Mr. 
3  Vandercook  have  distinguished 
p  themselves  as  liberal  commenta- 
g  tors.  The  views  they  express 
g  are  entirely  their  own.  The 
g  AFL-CIO  will  not  attempt  to 
g  censor  or  control  their  opinions.” 
g  • 

I  Closer  to  Newsroom 
B  Pittsfield,  Mass, 

p  The  Berkshire  Evening 
g  Eagle’s  radio  station  WBEC 
B  has  been  moved  from  across  the 
y  street  to  the  third  floor  of  the 
p  Eagle  Building.  The  NBC  af- 
B  filiate  is  housed  immediately 
M  above  the  Eagle  newsroom, 
g  The  radio  news  staff  is  head- 
P  ed  by  Edward  J.  Farrell. 

I  * 

B  Tragedy  for  Editor 

I  San  Francisco 

I  Penelope  Newhall,  12,  daugh- 
g  ter  of  Scott  Newhall,  executive 
g  editor,  San  Francisco  Chronicle, 
I  was  killed  Dec.  19  by  a  runaway 
g  truck.  She  is  survived  by  her 
B  parents  and  three  brothers. 


Q  and  A  Panel 

(Continued  from  page  7) 


pretty  useless  and  not  worth 
their  buying  in  an  ad.  If  a 
caption  is  necessary  we  prefer 
it  on  another  sheet  of  paper 
which  facilitates  re-writing. 

A  Most  editors,  I  believe,  pre- 

*  fer  news  releases  triple¬ 
spaced,  but  will  settle  for 
double  if  it  is  clean  copy  with 
good  margins.  But  surprisingly, 
many  writers  of  releases  send 
out  their  stuff  single-spaced. 
This  practice  leads  to  the  waste¬ 
basket  unless  the  editor  feels 
the  story  is  so  good  that  it 
should  be  rewritten  and  I 
haven’t  seen  that  happen  too 
many  times  with  hand-outs. 

Press  relations  identification 
should  be  placed  at  the  top  of 
the  first  page,  even  if  the  re¬ 
lease  is  accompanied  with  a 
letter.  The  editor  may  chuck 
the  letter  and  hand  the  release 
to  a  reporter  for  further  devel¬ 
opment.  Identification  on  the 
first  page  can  save  a  lot  of  time. 

I  never  knew  an  editor  who 
liked  suggested  headlines  or 
guide  lines. 

Never  type,  write  or  stencil 
on  the  reverse  side  of  a  photo¬ 
graph.  A  lot  of  good  pictures 
are  ruined  this  way,  the  identi¬ 
fication  showing  through  on 
the  front  of  the  picture. 

Captions  should  be  on  a 
separate  sheet  of  paper  and 
attached  to  the  picture  so  it 
can  be  removed  easily  without 
damage  to  the  picture. 

Any  person  preparing  pub¬ 
licity  releases  would  do  well  to 
read  “Suggestions  on  How  To 
Work  with  the  Press,”  a  20- 
page  press  relations  handbook 
prepared  by  the  Union  Oil 
Company  of  California,  617 
West  Seventh  Street,  Los 
Angeles,  Calif.  It  is  by  far  the 
best  thing  I  have  seen. 


Wayward  Words 


“There  have  been  no  acts  of  disorder,  no  disturbance,  g 
and  no  unpleasantries  at  our  schools.”  Thus  is  a  governor  g 
quoted  in  a  newsmagazine.  B 

Fowler  might  have  placed  unplcasantries,  if  it  had  ap-  g 
peared  in  his  time,  in  his  category  of  Facetious  formations,  g 
The  dictionary  does  not  recognize  unpleasantry,  which,  p 
sad  to  say,  appears  to  be  an  illiterate  back-formation  g 
from  pleasantry.  Pleasantry  is  a  good  word,  but  it  means  g 
o  jest,  not  pleasantness.  In  spite  of  this,  unpleasantries,  g 
which  turns  up  every  now  and  then,  may  become  one  of  B 
those  sturdy  indefensibles  that  will  outlive  their  critics,  g 
I  in  Fowler’s  words.  Unpleasantnesses,  the  obvious  alter-  g 
B  native,  is  certainly  clumsy.  And  since  there  is  no  such  J 

[thing  as  the  opposite  of  a  joke,  unpleasantries  can  hardly  B 
be  misinterpreted.  g 
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Connolly  Covering 
Hollywood  for  S-J 


Chicago  porter”  of  the  Hollywood  movie 
Chicagoans  will  be  treated  to  colonies,  Mr.  Con¬ 

an  insider’s  view  of  Hollywood  nolly  covered  Chicago  for 
beginning  Jan.  2,  when  the  Weekly  Variety  two  years, 
Chicago  Sun-Times  will  begin  joined  Daily  Variety  on  the 
6-times-weekly  publication  of  West  Coast  in  1946.  He  be- 
the  column  by  Mike  Connolly,  came  a  columnist  for  the  Holly¬ 
roving  columnist  for  the  Holly-  wood  Reporter,  an  ofhcml  mm 
xvood  Reporter.  industry  trade  paper,  in  October 

Acquisition  of  the  column  is  1951. 
announced  by  Russ  Stewart,  In  addition  to  his  column 
general  manager  of  the  Sun-  Mr.  Connolly  also  writes  a  daily 
Times.  On  the  same  date,  the  column  for  the  Pasadena 
Chicago  Sun-Times  Syndicate  (Calif.)  Independent  and  the 
will  take  over  distribution  of  Palm  Spring  (Calif.)  Desert 
the  column  to  subscribing  news-  Sun. 

papers.  He  co-authored  the  book  ‘‘I’ll 

As  columnist  for  the  Holly-  Cry  Tomorrow,”  with  Lillian 
wood  Reporter,  film  industi-y  Roth  and  Gerold  Frank,  No.  2 
trade  paper,  Mr.  Connolly  has  best-seller  in  the  U.  S.  during 
entree  to  filmdom’s  innermost  1954.  The  motion  picture, 
circles.  adapted  from  the  book,  was  re- 

‘‘ Connolly’s,  column,  until  now  leased  in  December, 
seen  only  by  stars,  producers, 

writers,  agents,  and  others  ac-  Culbertson  Col. 
tively  engaged  in  the  movie  in-  d  •  j 

dustry,  will  have  tremendous  W til  Be  Continued 
popular  appeal,”  predicts  Har-  Death  of  Ely  Culbertson,  the 
ry  B.  Baker,  general  manager  bridge  expert,  will  not  affect 
of  the  Sun-Times  Syndicate,  distribution  of  the  column,  “Ac- 
“It  gives  an  intimate  picture  cording  to  Culbertson.”  Register 
of  the  stars  and  their  workaday  and  Tribune  Syndicate  notified 
lives  that  is  brisk,  breezy— and  clients  this  week  that  the  fea- 
compelling.”  ture  has  been  worked  out  for 

An  ex-Chicagoan,  Mr.  Con-  1956  and  it  will  be  continued  on 
nolly  is  an  alumnus  of  the  De-  the  same  lines  as  in  the  past. 
La  Salle  High  School.  He  is  a  The  byline  credit  will  go  to 
graduate  of  the  University  of  Culbertson  Associates,  the  trio 
Illinois,  class  of  ’38.  who  have  worked  with  the 

Known  as  the  “rambling  re-  master  for  years. 


SYNDICATION  CONTRACT  is  signed  by  Milte  Connolly  for  his 
Hollywood  column  with  two  interested  parties:  Russ  Stewart,  general 
manager  of  the  Chicago  Sun-Times,  and  Harry  Baker  (center), 
general  manager  of  the  Sun-Times  Syndicate. 


this  honor  she  was  selected  by 
all  the  women  covering  the 
White  House. 

During  the  war,  Mrs.  Mont¬ 
gomery  was  president  of  Mrs. 
Roosevelt’s  Press  Conference 
Association.  She  was  president 
of  the  Women’s  National  Press 
Club  in  1950-51. 

Ruth  Montgomery,  of  the  A  native  of  Sumner,  Ill.,  Mrs. 
New  York  Daily  News,  will  Montgomery  attended  Baylor 
join  the  Washington  staff  University  at  Waco,  Texas,  and 
of  Internation-  began  her  news  career  as  a 
al  News  Serv-  leporter  with  the  Waco  Netvs- 
ice  Jan.  1.  Tribune,  Before  going  to  Wash- 
Announce-  ington  she  served  in  various 
ment  was  made  capacities  as  women’s  editor, 
this  week  by  reporter  and  feature  writer  on 
SM  I  Kingsbury  the  St.  Louis  Post-Dispatch, 
Smith,  INS  Indianapolis  Star,  Detroit 
general  man-  Times,  Detroit  News  and  Chi- 
ager,  who  de-  cage  Tribune. 

L  1  -scribed  it  as  She  is  the  wife  of  Robert  H. 

Montgomery  “another  step  in  Montgomery,  who  is  deputy  ad- 
the  continuing  ministrator  of  the  Small  Busi- 
expansion  of  the  INS  news  and  ness  Administration  in  Wash- 
feature  service.”  ington. 

Mrs.  Montgomery,  who  has  • 

been  a  Washington  correspond¬ 
ent  for  the  New  York  Daily  Vernon  Carter  Dies 
News  and  author  of  the  syndi-  ^ 

cated  column  “D.C.  Wash,”  Press  reporter  and  radio  ne^vs 
joins  INS  as  a  special  writ«  26 

whose  primary  beat  will  ^  Bayshore,  L.  I. 

the  nations  capital-but  who  suffering  from 

wdl  roam  from  time  to  time  ^  ^ 

wherever  major  national  news  service  he  had  worked  on 

events  may  occur.  -  California  and  St.  Louis  news- 

A  veteran  reporter  of  the 
Washington  scene  since  1944,  ^ 

Mrs.  Montgomery  also  has  * 

travelled  extensively  here  and  .  *  u  c  1 

abroad  on  news  assignments.  Change  in  A"  atyle 
On  the  death  of  President  A  style  change  in  Associated 
Franklin  D.  Roosevelt,  Mrs.  Press  calls  for  eliminating  the 
Montgomery  was  the  only  designation  AFL-CIO  after  a 
woman  ‘permitted  to  cover  the  union  name'.  If  the  union  is  not 
funeral  service  in  the  East  affiliated,  it  will  be  designated 
room  of  the  White  House.  For  as  independent. 
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Kisses  from  starlets 


and  a  big  brass  band  will  welcome  the 


coming 

Hollywood  hero— the  most  famous  civilian  flier 
^  in  the  world,  who’s  flown  everything  from  gliders 

to  rocket  planes  . . .  about  to  make  his  Super 
Colossal  movie  debut  starring  in  his  life’s  story... 

Smilin’  Jack 

by  Zack  Mosley ...  in  a  fresh  sequence  packed  with  promotion 
possibilities,  does  “The  Smilin’  Jack  Story”  in  Cinema  City... 
brings  back  the  pioneer  days  in  aviation ...  a  supporting  cast  of 
early  characters  including  Downwind  Jaxon  and  Fat  Stuff... 
reliving  Jack’s  wartime  contributions  to  the  country’s  air  power 
and  the  spectacular  progress  of  the  plane!  A  circulation  exciter! 
Sequence  starts  January  23— for  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^JVea?  York  News 

Wmmm*  -’V«>irs  Bulldinti,  JVeir  York 
il^gnaMCame,  mnCm  Tribune  Tau-^r,  VHleaga 


Salta’s  Tress  Martyr’ 
Dedicated  to  Liberty 

By  Fred  L.  Strozier 

South  American  Manager,  Associated  Press 


(Written  specially  for  Editor  & 

Buenos  Aires 

Of  all  the  newspapermen  who 
suffered  at  the  hands  of  Juan 
Peron  in  Argentina,  none  had 
more  trouble  for  a  longer  time 
than  David  Michel  Torino. 

Michel  Torino  is  owner  and 
publisher  of  the  fiercely  inde¬ 
pendent  daily,  El  Intransi- 
gente  in  the  little  town  of 
Salta,  capital  of  Salta  province, 
in  northern  Argentina  on  the 
Bolivian  border, 

Michel  Torino  waited  a  long 
time  to  see  the  fall  of  Peron 
(forced  out  Sept.  19,  1955)  and 
a  long  time  to  get  his  newspa¬ 
per  back  in  circulation.  El  In- 
transigente  finally  hit  the 
streets  in  Salta  Sunday,  Dec. 
18 — just  five  days  less  than  six 
years  after  Peron  closed  it 
down. 

His  first  editorial  declared 
that  press  freedom  is  “The 
mother  of  all  liberties,”  and 
praised  the  lAPA  for  its  un¬ 
remitting  aid  to  Argentina’s 
suppressed  newspapers. 

Michel  Torino  rededicated  his 
newspaper  to  the  service  of  “the 
nation,  the  cause  of  democracy 
and  the  freedom  of  the  press.” 

The  editor  himself  is  an  im¬ 
portant  member  of  the  Radical 
party.  Despite  its  name,  this 
party  is  a  moderately  conserva¬ 
tive  political  group  which  had 
more  members  and  a  larger 
province-by-province  organiza¬ 
tion  than  any  other  in  Argen¬ 
tina  when  Peron  came  to  power 
as  president  in  1946. 

For  almost  a  decade,  in  pro¬ 
vincial  and  national  elections, 
the  Radicals  overcame  every 
sort  of  difficulty  and  kept  alive 
the  embattled  opposition  to 
Peron.  Michel  Torino  was  one 
of  the  little  band  of  brave  men 
who  risked  loss  of  their  prop¬ 
erty  and  their  liberty  to  keep 
the  flame  of  freedom  burning, 
however  feebly. 

To  a  strong-ann  president 
like  Peron,  such  opposition  that 
was  not  to  be  bought  or 
frightened  was  not  to  be  tolera¬ 
ted.  The  heavy  hand  of  Peron- 
ism  fell  on  Michel  Torino’s  El 
Intransigente  long  before  most 
other  Argentine  newspapers 
were  punished. 

It  was  Dec.  'ZS,  1949,  when 
the  government  closed  the 
Salta  paper.  The  greatest  num¬ 
ber  of  Argentine  dailies  were 
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shut  down  the  following  year, 
and  La  Prensa  lasted  until 
late  January,  1951. 

In  most  cases  where  a  news¬ 
paper  was  closed,  its  property 
was  kept  together  and  the  pa¬ 
per  continued  publication  under 
one  guise  or  another. 

In  the  case  of  Michel  Torino’s 
newspaper,  the  Peron-domi- 
nated  Salta  legislature  expro¬ 
priated  the  property.  The 
equipment  of  El  Intransigente 
was  scattered  widely.  Machines 
were  given  to  the  official  print¬ 
ing  shop  of  the  province  of  Sal¬ 
ta,  operated  by  inmates  of  the 
provincial  penitentiary.  Presses 
were  sold  to  the  only  bidder, 
El  Tribuno  of  Salta. 

book  might  be  written 
about  Michel  Torino’s  troubles 
in  reassembling  his  property. 
And  a  fine  chapter  would  tell 
of  the  press  cooperation  to  help 
him  get  started  again.  After 
Peron’s  fall,  Michel  Torino 
found  his  Ludlow  machine  with 
fonts  of  type  badly  depleted 
on  gone  altogether.  His  photo¬ 
engraving  equipment  was  miss¬ 
ing  the  lens. 

.\bout  this  time,  Jules  Dubois 
of  the  Freedom  of  Press  com¬ 
mittee  of  the  Inter  .American 
Press  Association  (lAPA)  went 
from  Buenos  Aires  to  Monte¬ 
video  to  attend  a  press  meeting. 
He  recounted  to  a  few  news¬ 
men  in  freedom-loving  Uru¬ 
guay  the  troubles  Michel  Torino 
was  encountering.  The  pub¬ 
lishers  of  the  Montevideo  morn¬ 
ing  newspapers,  El  Pais  and 
El  Dia,  promptly  volunteered 
to  rush  whatever  Michel  Torino 
might  need  to  Argentina  and 
let  him  replace  or  pay  for  it 
at  his  leisure.  A  telephone  call 
was  made  immediately  to  El 
Intransigente’s  representative 
in  Buenos  Aires,  and  the  wheels 
were  set  in  motion  the  same 
night  to  meet  minimum  re¬ 
quirements. 

The  troubles  of  Michel  Tori¬ 
no  had  not  ended  when  he  was 
stripped  of  his  newspaper  prop¬ 
erty.  The  vengeful  government 
kept  right  after  him.  Trumped 
up  charges  were  brought  that 
he  had  violated  his  trust  as 
executor  of  a  family  estate. 
He  was  charged  with  fraud  and 
jailed  for  almost  three  years. 

The  case  dragged  on.  When 
it  finally  reachecl  the  Salta  su- 
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preme  court,  the  charges  were 
dismissed  by  the  vote  of  two 
courageous  judges  against  one. 

Michel  Torino  won  his  free¬ 
dom,  but  the  incident  did  not 
end  even  then.  The  docile  Salta 
legislature,  under  Peronista  in¬ 
structions,  impeached  and  dis¬ 
missed  the  two  judges  who  had 
voted  in  Michel  Torino’s  behalf. 
And  the  judges  suffered  vari¬ 
ous  forms  of  trouble  thereafter. 

An  immediate  attempt  was 
made  to  reopen  the  case  against 
Michel  Torino.  An  order  for  his 
arrest  if  he  ever  returned  to 
Salta  was  in  effect  for  long 
months,  and  he  lived  quietly  in 
a  Buenos  Aires  hotel,  always 
under  federal  police  surveil¬ 
lance  and  always  fearful  of 
arrest.  He  even  was  denied  per¬ 
mission  to  leave  the  country, 
as  so  many  other  Argentines 
had  done. 

Persecution  was  implacable. 
Almost  everybody  who  touched 
him  got  into  trouble. 


La  Prensa 

(Continued  from  page  11) 

Juan  Jose  Navarro  Lahitte  re¬ 
fused  to  work  for  Peron.  Some 
left  the  country,  others  became 
lawyers,  service  club  executives, 
clerks,  and  one  man  ran  a  taxi. 
The  ony  newsmen  of  importance 
who  stayed  with  the  Peronista 
Prensa  were  Luis  Maria  Alva¬ 
rez,  one  of  the  news  editors; 
and  Ramon  Chas,  manager  of 
the  branch  in  Mar  Del  Plata. 

Changes  in  His  Office 

Dr.  Gainza  found  changes  in 
his  old  office.  The  walls  were 
a  light  pea-soup  green  and  the 
entrance  door  was  covered  with 
scarlet  leather.  His  simple  func¬ 
tional  desk  had  been  taken  out 
and  a  monstrous  piece  of  furni¬ 
ture  substituted.  Instead  of  wal¬ 
nut,  the  woodwork  was  stained 
a  vivid  cherry  color.  A  Japanese 
samurai  sword  given  him  by 
Hugh  Baillie  was  saved,  but 


the  gold  flecks  in  the  scabbard 
were  chiselled  out. 

The  medical  clinics  for  which 
La  Prensa  was  famous  were 
closed.  The  special  services  for 
women  and  children  patients, 
eye  clinics,  dental  laboratories, 
and  music  rooms  were  sealed  up. 

The  La  Prensa  library  of  50,- 
000  books,  always  open  to  the 
public  when  the  Paz  family  ran 
the  paper,  had  likewise  been 
barred  and  sealed.  Vandals  rip¬ 
ped  out  the  first  copy  of  La 
Prensa,  the  issue  of  Oct.  18, 
1869,  leaving  jagged  fragments. 

I  was  particularly  interested 
to  see  a  kitchen  installed  in  the 
main  salon  of  the  business  de¬ 
partment.  The  kitchen  was  to 
prepare  demi-tasses  for  the 
Peronista  employes  of  La  Pren¬ 
sa.  It  was  in  that  same  salon 
that  Peronista  congressmen 
threatened  me  with  arrest  in 
1951  as  they  checked  into 
United  Press’  35-year-old  re¬ 
lationship  with  La  Prensa. 

The  UP  teleprinters  were 
found  dusty  and  dirty  in  the 
basemeht  of  the  main  building. 

Bronze  plaques  given  to  the 
old  La  Prensa  by  grateful  or¬ 
ganizations  and  other  commem¬ 
orating  anniversaries  in  the  86 
years  of  the  paper’s  history 
have  disappeared.  Most  of  the 
old  priceless  antique  furnitui’e 
has  also  vanished.  One  editor 
said:  “It’s  almost  like  moving 
into  an  empty  house.” 

• 

INS  Service  Taken 
By  Italian  Agency 

Kingsbury  Smith,  general 
manager  of  International  News 
Service,  announced  this  week 
that  effective  Jan.  1  Italy’s  larg¬ 
est  privately-owned  news  agen¬ 
cy.  Agenzia  Giornalistica  Italia, 
will  begin  receiving  the  INS 
world  report. 

The  INS  service  to  Agenzia 
Giornalistica  Italia  will  extend 
its  teleprinter  network  to  22 
additional  newspapers  in  Italy. 
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BOOKS  IN  REVIEW 

On  Paper  Management 
By  2  Who  Did  It  Well 

By  Prof.  Boscoe  Ellard 


NEWSPAPER  ORGANIZATION  AND 
MANAGEMENT.  By  Frank  W.  Rucker 
and  Herbert  Lee  Williams.  Ames, 
Iowa :  The  Iowa  State  College  Press. 
547  pp.  $7.50. 


It’s  been  a  long  time  since 
American  newspapers  were 
“controlled  by  the  counting 
room.”  But  they  do  need  count¬ 
ing  rooms  —  increasingly  well 
managed.  Otherwise  they’d  go 
out  of  business,  or  lose  their 
freedom.  It  takes  economic  in¬ 
dependence  to  be  virtuous.  With 
newsprint  newly  up  and  the  ris¬ 
ing  cost  of  living  boosting  wage 
scales,  newspaper  management 

(marshals  an  exchange  of  know¬ 
how  experience  and  not  a  little 
genius. 

I  Here  is  a  new  book  on  cost¬ 
cutting  and  management— down 
to  earth  and  understandably  de¬ 
tailed — by  two  men  for  years 
experienced  in  successfully 
piloting  the  business  end  of 
newspapering.  Frank  W.  Ruck¬ 
er  was  for  30  years  co-publisher 
of  the  Independence  (Mo.)  Ex¬ 
aminer.  Herbert  Lee  Williams 
was  general  manager  of  the 
Fulton  (Ky.)  Daily  Leader. 

Good  management  for  a  news¬ 
paper  is  not  only  good  business; 
it  is  necessary  for  press  free¬ 
dom.  Working  with  Korean 
publishers  recently  I  became 
newly  aware  of  the  economic 
basis  of  liberty.  In  Korea  pub¬ 
lishers  want  press  freedom  des- 
I  perately  and  they  possess  a 

singularly  high  level  of  culture. 
I  Yet  their  papers  are  subsidized 


by  political  parties  or  wealthy 
business  men  with  ideas  to  pro¬ 
mote.  This  is  because  Korea’s 
national  economy  affords  as  yet 
little  advertising,  and  the  use 
of  some  6,000  Korean  and 
Chinese  characters  with  hand 
composition  is  slow  and  expen¬ 
sive. 

Korean  journalists  reminded 
me  a  little  of  beautiful  and  re¬ 
luctant  concubines.  They  serve 
one  master,  as  the  master 
wishes,  and  serve  quite  bril¬ 
liantly,  hoping  always  they  can 
someday  choose  their  own  love. 
You  never  have  concubinage 
with  financial  independence. 

«  4>  4< 

That  independence  for  in¬ 
dividual  newspapers  is  what  the 
authors  of  this  book  are  seeking 
in  their  volume  of  know-how 
based  not  only  on  their  own  ex¬ 
perience  but  on  interviews  with 
236  publishers,  managers,  and 
department  heads.  Results  are 
systematically  organized  into 
ways  to  cut  newspaper  costs; 
ideas  for  developing  classified 
advertising;  newspaper  account¬ 
ing;  improvement  in  the  flow  of 
work;  ways  to  raise  capacity 
standards;  detailed  considera¬ 
tions  in  the  buying  of  mechan¬ 
ical  equipment  and  other  man¬ 
agerial  problems. 

'Three  types  of  newspaper  or¬ 
ganization  are  explained:  the 
pyramidic  or  militai-y-like  plan 
of  authority,  the  functional  or 
labor  union  type,  and  the  staff 
and  line  method  recommended 
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by  the  authors  for  newspaper 
work.  Yet  each  plan  is  ex¬ 
plained  without  prejudice. 

Turning  to  the  problem  of 
when  to  buy  a  larger,  faster 
press — and  what  types  of  equip¬ 
ment  to  buy — the  authors  merge 
their  own  experience  with  that 
of  other  publishers.  “If  the 
total  run  with  present  equip¬ 
ment  takes  longer  than  two  • 
hours,  the  newspaper  needs  a 
faster  press,”  the  authors  quote 
one  authority  as  declaring.  Both 
the  authors  and  the  authority 
of  course  know  that  this  is  over¬ 
simplified  and  they  list  six 
other  problems  to  be  investi¬ 
gated. 

New  presses  today,  the  au¬ 
thors  suggest,  should  be  able 
to  print  some  color  on  adver¬ 
tisements  on  any  inside  page — 
usually  known  as  ROP  color 
opportunity  or  run  of  the  pa¬ 
per.  Two  standard  oil  company 
advertisements,  identical  ex¬ 
cept  for  color,  appeared  a  couple 
of  years  ago  in  the  Milwaukee 
Journal.  'The,  black  and  white 
copy  ran  in  half  the  edition. 
Then  it  was  replaced  by  the 
black  and  one  color  version.  A 
readership  survey  lead  to  the 
following  conclusions: 

1.  One  color  and  black  will 
increase  the  readership  from  50 
to  several  hundred  percent  over 
the  black  and  white. 

2.  More  than  one  color  will 
top  the  readership  of  one  color 
and  black  by  200  percent  for 
men  and  43  percent  for  women. 

*  *  * 

Many  specific  hints  about 
making  newspaper  advertising 
more  effective  are  listed  when 
an  appreciable  number  of  au¬ 
thorities  agreed  on  the  ideas. 
Among  them  are  these: 

I  Photographs  excel  wash 
or  line  drawings  as  at¬ 
tention  getters. 

II  A  dominant  illustration 
gets  more  attention  for 
an  advertisement  than  a 
small  one. 

III  Copy  with  dominant  illus¬ 
trations  of  premiums, 
babies,  known  personali¬ 
ties,  animals,  get  more 
than  average  notice.  Pic¬ 
tures  featuring  anony¬ 
mous  persons  or  illustra¬ 
tions  of  the  product  alone 
get  less  than  average  at¬ 
tention. 

IV  A  timely  news  note  in  an 
advertisement  is  helpful. 

V  Large  areas  of  white  let¬ 
ters  on  a  black  back¬ 
ground  bring  down  the 
readership. 

The  authors  give  a  great  deal 
of  detailed  attention  to  tested 
ways  to  increase  the  linage 
and  to  improve  the  appearance 

EDITOR  at  PUB 


GUESS  WHERE  they  are  .  .  . 
the  leis  are  your  clues.  RightI 
Mr.  and  Mrs.  Henry  D.  Bradley 
are  pictured  in  Hawaii  where 
they  are  visting  their  son-in-law 
and  daughter.  They  traveled  via 
Pan  American  plane.  Mr.  Brad¬ 
ley  is  president-publisher  of  the 
St.  Joseph  (Mo.)  Gazette  and 
News-Press. 


of  classified  advertisements. 
One  of  the  prime  characteris¬ 
tics  of  a  carefully  rea<l  newspa¬ 
per,  journalists  long  have 
known,  is  the  amount  of  classi¬ 
fied  carried.  And  the  increase 
in  the  last  twenty  years  has 
been  extraordinary.  In  1932, 
the  Media  Recorder  recorded  a 
clas.sified  volume  of  197  million 
lines  in  52  cities.  In  1942,  the 
volume  had  leapt-, 1  to  2.57  mil¬ 
lion  lines.  In  1952,  it  was  620 
million  lines — an  increase  of 
141  percent  over  1942  and  214 
percent  over  1932. 

There  are  nearly  100  illustra¬ 
tions  in  this  book,  and  the  au¬ 
thors,  in  blessed  detail,  discuss 
such  other  questions  as  within- 
the-plant  relations,  financial  and 
legal  problems,  newspaper  tax 
problems,  and  public  relations 
for  newspapers. 

• 

Tagge  New  Head 
Of  Chicago  Oub 

Chicago 

George  Tagge.  Chicago  Trib¬ 
une  political  editor,  is  the  new 
president  of  the  Chicago  Press 
Club,  beginning  Jan.  1.  He  suc¬ 
ceeds  George  A.  Brandenburg, 
Midwest  editor  of  Editor  & 
Publisher. 

Other  officers  include  Frank 
P.  Smith,  Chicotgo  Sun-Times 
reporter,  first  vicepresident; 
Harry  F.  Reutlinger,  Chicago 
American  managing  editor, 
second  vicepresident;  Alvin  Or¬ 
ton,  head  of  the  Associated 
Press  Chicago  bureau,  third 
vicepresident;  Austin  Kiplinger, 
NBC,  secretary;  and  John  H. 
Thompson,  Tribune  reporter, 
treasurer. 

The  annual  President’s  Din¬ 
ner  will  take  place  in  the  Shera¬ 
ton  Hotel  ballroom  Feb.  2.  Dan 
McMichael,  U.  S.  Steel  Corp.,  is 
dinner  chairman. 
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Beaumont  TV 
Review  Ordered 

Washington 
The  U.  S.  Court  of  Appeals 
here  Dec.  29  ordered,  by  a  2  to 
1  vote,  that  the  Federal  Com¬ 
munications  Commission  recon¬ 
sider  its  frrant  of  a  channel  fi 
television  permit  to  Beaumont 
Broadcasting  Corp.  in  Texas. 

The  license  was  awarded  Aujr. 
4,  1954,  in  a  reversal  of  a  hear¬ 
ing  examiner’s  recommendation 
favoring  KTRM,  Inc.  Commis¬ 
sion  policy  of  diversification  of 
communications  media  played 
against  the  application  of  the 
Enterprise  Co.,  publisher  of 
Beaumont  newspapers. 

The  appellate  judges  held 
that  the  FCC  should  have  re¬ 
opened  the  record  to  examine 
changes  made  in  Beaumont’s 
corporate  structure,  particular¬ 
ly  in  respect  to  an  interest 
sought  by  W.  P.  Hobby,  pub¬ 
lisher  of  the  Houston  Post. 

The  one  dissenting  judge 
agreed  with  the  FCC  that  it  was 
a  matter  of  routine  considera¬ 
tion,  as  in  all  bids  for  change- 
of-oAvnership. 


Death  of  Baby 
Calls  for  Fast 
Cover  Change 


The  i>etm^Seporter^ 


WHAT  PAPER  DO  YOU  READ?— This  lucky  (7)  Dafroit  reader 


Detroit  Strike 

{Continued  from  jtnge  12) 


mated  advertising  revenue  loss  they  left  o 
of  around  $6,000,000.  The  surv 

December  linage  characteris-  Market-Op 
tically  follows  closely  that  of  of  Detroit. 
November.  O^.*)  compli 

Christmas  Sales  Off  qu 

The  same  unofficial  figuring  “When  th( 
reflects  a  circulation  revenue  come  avai 
loss  of  around  $3,120,000.  The  think  you 
payroll  loss,  using  the  local  reading  tl 
average  for  newspaper  workers  (jjj  before' 
of  $125  a  week,  provided  by  of  the  ! 
federal  statisticians,  amounts  reade 

to  around  $2,500,000  for  the  97^ _ 

four-week  period.  er  1.4%  « 

Management  would  not  dis-  1.6% — didi 
cuss  loss  figures  except  to  say  would  do. 
that  they  would  go  far  beyond  On  this 
the  actual  payroll.  Many  dis-  survey  sh 
tribution  workers  —  including  male  reac 
newspaper  boys  —  are  self-  these,  391- 
employed  and  the  actual  num-  would  tak< 
ber  of  people  hurt  by  the  strike  left  off;  1( 
print.  I  think  the  situation  will  thus  might  be  l)etween  20,000  to  be  holdi 
get  worse  before  it  gets  better,  and  25,000,  a  spokesman  said,  could  not 
Most  dopesters  expect  ’56  to  Fairchild  Publications,  which  Of  the  I 
be  good  business-wise.  That  makes  weekly  business  suiveys,  558,  or  9 
means  there’ll  be  lots  of  ad-  g^jj  Christmas  sales  were  off  were  willi 
vertismg.  Papers  will  have  to  5  to  15%.  bygones  if 

restrict  ads  if  there  s  no  news-  Charles  E.  Boyd,  secretary-  paper  bac 
print.  One  way  to  do  it  would  treasurer  of  the  Retail  Mei-ch-  said  “no” 
be  to  raise  rates  .  .  .  sort  of  ^^ts  Association,  said  disposal  “didn’t  kn 
penalize  advertuser  for  space  he  Qf  promotional  items  following 

„  the  Christmas  sales  was  caus-  „ 

John  Turnbell,  .\nen-  stores  “much  concern.”  ' 

Klapp  Co.,  said  he  hoped  he  Thomas  J.  Hart,  president  of 
wouldn  t  have  to  go  through  the  Michigan  Used  Car  Dealers 
the  chaos  of  getting  newsprint  Association,  said  sales  of  used 
that  he  experienced  during  the  ^ars  in  the  Detroit  area  have 

dropped  50%  since  Dec.  1.  For 

Pacific  Coast  publishers  have  ^^gt  n  months  sales  were  J® 

contracts  for  39^^  ^^ead  of  last  year’s.  y®! 

90%  of  the  output  of  the  Port  other  dai 

Alberni,  B.  C.,  mill  which  will  Readers  Stand  By  the  Detro 


John  Herrick  Dies 

John  Herrick,  57,  former 
Chicago  Tribune  reporter,  edi¬ 
torial  writer  and  Washington 
correspondent  and  more  recent¬ 
ly  associated  with  the  New 
Mexico  Newspapers,  Inc.,  died 
Pec.  24  in  Albuquerque,  N.  M. 

He  is  survived  by  his  widow, 
Mrs.  Genevieve  Forbes  Herrick, 
a  former  Tribune  writer. 


Newsprint 

(Continued  from  page  10) 


1 1  you  h«vo  intornotional  butinott 
intorasft  astociafod  with  publishing, 
printing,  advertising  or  commareial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under." 


15  Hamilton  SI.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3.30, 
Write  for  sample  copy. 
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City-by-City  November  Linage 

Compiled  for  E  &  P  by  Media  Records,  Inc. 


AKRON,  OHIO 

1955  1954 


Beacon  Journal-e  2,469,896  2,214,189 
{Beacon  Journal-S  1,035,985  938,973 


Grant  Total 

.  3,505,881 

3,153,162 

{Includes  PARADE,  64,792 

lines. 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  . 

.  .  1,359,757 

1,316.097 

Times  Union-m 

..  1,166,130 

1,082,158 

•Times  Union-S 

(Note)  . 

545,964 

504,206 

Grand  Total 

.  3,071,851 

2,902,461 

Note:  TIMES-UNION-S 

1955—645,964 

lines  includes  25,413 

lines  of  part-run  advertising. 

1954—504,206 

lines  includes  28,018 

lines  of  part-run 

advertising. 

•Includes  AMERICAN  WEEKLY. 

53,771  lines. 

ALBUQUERQUE.  N.  M. 

Joumal-m  . 

.  .  1,386,694 

1,187,822 

{Journal-S  .  .  .  . 

396,285 

352,372 

Tribune-e  . 

.  .  1,381,564 

1,192,354 

Grand  Total  . 

.  3,164,443 

2,732,548 

SIncludes  FAKADK, 

lines. 

ANDERSON,  IND. 

Bulletin-e  . 

.  .  1,046,997 

1,069,938 

Herald-m  . 

730,071 

775,374 

Herald-S  . 

196,224 

195,009 

Grand  Total  .  . 

.  .  1,973,292 

2,040,321 

ATLANTA,  GA. 

Constitution-m 

(Note)  . 

..  1,451,129 

1,291,428 

Journal-e  (note) 

.  2,307,382 

2.233,672 

Journal  &  tJonst.-S 

863,103 

Grand  Total  . 

.  .  4,742.365 

4,388,203 

Note:  CONSTITUTION-m 

1954—1,291.428 

lines  includes  4,721 

lines  of  part-run 

advertising. 

JOURNAL-e 

1954—2,233,672 

lines  includes 

lines  of  part-run 

advertising. 

ATLANTIC  CITY,  N. 

J. 

Press-m  . 

846,486 

769,644 

Press-S  . 

194,072 

187,987 

Grand  Total  .  . 

.  .  1,040,568 

977,631 

BALTIMORE,  MD. 

•American-S  . . . 

718,790 

626,104 

News-Post-e 

..  1,923,271 

1,677,661 

..  1,514,900 

1,344,654 

.  .  2,707.933 

2,368,426 

tSun-S  . 

.  .  1,488,175 

1,308,989 

Grand  Total 

.  .  8,353,069 

7.325,734 

•Includes  AMERICAN  WEEKLY, 

53,771  lines. 

tincludes  THIS  WEEK.  86,482  lines. 

BAYONNE,  N,  J. 

Times-e  . 

. .  508,564 

491,987 

BINGHAMTON,  N.  Y 

Press-e  . 

.  .  1,400,733 

1,242,05.3 

Press-S  . 

.  .  285,040 

280,585 

Sun-m  . 

440,671 

376,738 

Grand  Total 

.  .  2,126,444 

1,899,876 

BOSTON,  MASS. 

American-e  _ _ 

. .  900,995 

850*365 

Record-m  . 

966^349 

893,615 

•Advertiser-S 

404,811 

367,534 

Globe-e  . 

..  1,711,602 

1,419,560 

Globe-m  . 

..  1,326,740 

1,150,433 

Globe-S  . 

..  1,154,018 

979,375 

Herald-m  . 

..  1,576.923 

1,371,071 

tHerald-S  .... 

..  1,257,078 

1,112,701 

Traveler-e  _ 

..  2,124,544 

1,929,667 

Post-m  . 

..  917,635 

878,822 

{Post-S  . 

546,974 

475,474 

Grand  Total 

.  .  .12,886,669 

11,428,517 

•Includes  AMERICAN  WEEKLY. 

53,771  lines. 

tincludes  THIS  WEEK,  86,482  lines. 

{Includes  PARADE,  64,792 

lines. 

BUFFALO.  N.  Y. 

Courier  Express-m  1,312,190 

1,243,346 

•Courier  Express-S  1,119,308 

1,038,327 

News-e  . 

...  2,544,218 

2,371,086 

Grand  Total  .  .  4,975,716  4,652,758 
•Includes  AMERICAN  WEEKLY, 
53,771  lines. 


CAMDEN,  N.  J. 

1955  1954 

Courier-Post.e  . . .  1,350,619  1,219,715 
CHARLOTTE,  N,  C. 

News^e  .  1,223,307  1.096,234 

Observcr-m  .  1,424,926  1,372,176 

tObserver-S  .  609,113  567,547 


Grand  Total  . . .  3,257,346  3,035,957 
tincludes  THIS  WEEK.  86,482  lines. 

CHICAGO,  ILL. 

Tribune-m  (Note)  3,257,180  2,892,702 
Tribune-S  (Note).  1,796,285  1,521,413 
tDaily  News^e  . . .  2,001,652  1,889,645 

Araerican^e  .  1,107,697  1,048,563 

•American-S 

(Note)  .  309,249  279,506 

Sun-Tiraes^l  .  1,443,354  1,324,378 

ISun-Times-S  ...  541,177  406,702 


Grand  Total  10,456,594  9,362,909 

Note:  1955 — 3,257,180  includes  643,- 
954  lines  of  part-run  advertising. 

1,796,285  includes  924,340  lines  of 
part-run  advertising, 

309,249  includes  186,422  lines  of 
part-run  advertising. 

1954—2,892,702  includes  470,763  lines 
of  part-run  advertising. 

1,521,413  includes  818,429  lines  of 
part-run  advertising. 

279,506  includes  186,901  lines  of 
part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

53,771  lines. 

tincludes  THIS  WEEK.  86,482  lines. 

{Includes  PARADE,  64,792  lines. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,119,883  1,834,479 

t^Enquirer-S  ....  1,600,706  1,374,396 

Post-e  .  1,683,297  1,468,923 

Times-Star-e  .  1,568,985  1,385,520 


Grand  Total  6.972,871  6,063,318 

•Includes  AMERICAN  WEEKLY. 

5.3,771  lines. 

tincludes  THIS  WEEK.  86,482  lines. 
CLEVELAND,  OHIO 
Plain  Dealer-m  2,405,927  2,051,539 

t^PInin  Dealer-S  .  2,021,942  1,814.792 

News-c  .  1,209.385  1,267,363 

Prcss-e  .  3,004.693  2,668.277 


Grand  Total  8,641,947  7,701,971 
•Includes  AMERICAN  WEEKLY, 
53,771  lines. 

tincludes  THIS  WEEK.  86,482  lines. 


COLUMBUS,  OHIO 

Dispatch-e  . 

2.030,292 

1,771,530 

Dispatch-S  . 

1,063,6,59 

949,754 

Citizen-e  . 

917,245 

763.775 

{Citizen-S  . 

374,886 

338,746 

Ohio  State 

Journal-m  . 

817,213 

698,806 

Star-w 

61,537 

66,991 

Grand  Total 

6,264,832 

4,589,602 

{Includes  PARADE.  64,792 

lines. 

DALLAS 

,  TEXAS 

News-m  . 

2,318,032 

2,028,583 

tNews-S  . 

868.688 

730.773 

Times  Herald-e 

2,657,426 

2,383,591 

•Times  Herald-S 

833,878 

704,985 

Grand  Total 

6,678,024 

6,847.932 

•Includes  AMERICAN  WEEKLY. 

53,771  lines. 

tincludes  THIS  WEEK,  86,482  lines. 


DAYTON.  OHIO 


Journal-m  . 

1,936,196 

1.685.693 

News-e  . 

2,401,940 

2,146,983 

News-S  . 

818,833 

652,795 

Grand  Total  .  .  . 

5^156,969 

4,485,471 

DENVER 

COLO. 

Rocky  Mtn. 

News-m  . 

1,636,175 

1,389,186 

§Rocky  Mtn. 

News-S  . 

379,267 

361.378 

Post-e  . 

2,338,334 

1,924,360 

Post-S  . 

780,379 

655,795 

Grand  Total  .  . 

5,134,155 

4,320,719 

{Includes  PARADE.  64,792 

lines. 

DES  MOINES,  IOWA 

Register-m  . 

833,986 

752,879 

Tribune-e  . 

990,008 

860,286 

tRegister-S  . 

604.664 

578,917 

Grand  Total  2,428,668  2,187,081 
tincludes  THIS  WEEK,  86,482  lines. 


DETROIT,  MICH. 


1955 

1954 

Free  Press-m  .... 

1,675,523 

1,462,086 

{Free  Press-S  .  .  . 

511,155 

453,479 

News-e  . 

2,807,456 

2,396,073 

tNews-9  . 

1,347,364 

1,092,863 

Times-e  . 

1,544,474 

1,307,264 

•Times-S  . 

477,122 

404,104 

Grand  Total 

8.363,084 

7.115,819 

•Includes  AMERICAN  WEEKLY. 

5.^771  lines. 

tincludes  THIS  WEEK.  86.482  lines. 

{Includes  PARADE,  64,792 

lines. 

DULUTH 

.  MINN. 

Herald-e  . 

942,837 

866,714 

News-Tribune-m 

664,961 

625,574 

News-Tribunc-S 

484,942 

457,187 

Grand  Total 

2,092,740 

1,949,475 

EL  PASO 

.  TEXAS 

Times-m  . 

1,487,304 

1,214,641 

{Times-S  . 

539,936 

464,169 

Herald-Post-e  .... 

1,567,303 

1,322,645 

Grand  Total 

3,594,643 

8,001,445 

Sincludes  PARADE,  64,792 

lines. 

ERIE, 

,  PA. 

Dispatch-e  . 

1,030,678 

818,474 

{Disi)atch-S  . 

406,745 

439,935 

Times-e  . 

1,515,764 

1,329,414 

Times-S  . 

391.330 

256,786 

Grand  Total  3,344,407  2,844,609 
{Includes  PARADE,  64,792  lines. 


FRESNO,  CAUF. 

1955  1954 

Bee-e  .  1,510,529  1,347,894 

Bee-S  .  603,843  427,399 


Grand  Total  2.014,372  1.774.793 
GARY.  IND. 

Post-Tribune-e  .  .  .  1,414,169  1,344,545 
Post-Tribune-S  .  . .  324,793  _ 


Grand  Total  .  .  1.738,962  1,844.545 

GLENS  FALLS,  N.  Y. 
Post-Star  (Note)  .  796,584  718,205 

Note  :  Post-Star-m  sold  in  combina¬ 
tion  with  Times-e.  Linage  of  one  edi¬ 
tion,  Post-Star-m  only  is  given. 

GRAND  RAPIDS.  MICH. 

Piess-e  .  2,319.325  2,219,089 

HARRISBURG,  PA. 

Patriot-m  (Note)  1,619,283  1,378,061 
{Patriot-News-S  394,635  334,934 

Grand  Total  .  .  .  2.013,918  1,712,995 
Note;  Evening  News  carries  same 

amount  of  advertising  as  Morning 

Patriot. 

{Includes  PARADE,  64,792  line.s. 
HARTFORD.  CONN. 

Courant-m  .  1,129,512  951,619 

{0)urnnt-S  .  825,983  70.3,805 

Times-e  .  2,145,492  1,851,228 


FORT  WAYNE,  IND. 
Joumal-Gazette-m  1,261,899  1,160,102 
{Journal-Gazette-S  671,89  2  513.640 

News-Sentinel-e  .  .  1,954,397  1,885,077 


Grand  Total  3,788,188  3,568,819 

{Includes  PARADE,  64,792  lines. 

FORT  WORTH,  TEXAS 

Star-Telegram-m  987,824  883,979 

Star-Telegram-e  .  1,872,174  1,756,654 

{Star-Telegram-S  .  651,738  646,546 

Press-e  .  661,749  797,676 

Press-S  (Note)  .  .  251,639  .... 


Grand  Total  *  4,425,124  4.084,854 

Note:  Press  Sunday  first  publication 
date,  October  2,  19.55. 

{Includes  PARADE,  64,792  lines. 


Grand  ToUl  . . .  4,100,987  3,506,652 
{Includes  PARADE,  64,792  lines. 

HOUSTON,  TEXAS 
Chronicle-e  (Note)  2,733.314  2.495,966 

•Chronicle-S  .  1,166,.509  1.020,656 

Post-m  .  2,09.3,419  1,777,869 

tPost-S  .  862,004  725,702 

Press-e  .  1,057,348  910,710 


Grand  ToUl  . . .  7,902,594  6,930,903 
Note:  2,733,314  lines  includes  147,153 
lines  of  part-run  advertising. 

2,495,966  lines  includes  166,308  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

5.3,771  lines. 

tincludes  THIS  WEEK,  86,482  lines. 


November  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  measurements). 


1955 

1954 

%  of 

E&P 

Linage 

Linage 

1954 

Index 

Total  Advertisinfz 

November  _ _ 

268,515,845 

238,475,267 

112.6 

114.5 

October  _ _  _ 

273,073,399 

244,880,035 

111.5 

114.4 

Year  to  date  . 

2,600,853,025 

2,351,695,155 

110.6 

Display 

November  _ 

209,948,742 

189,682,130 

110.7 

112.9 

October  . ,. _ _ 

207,389,829 

190,378,838 

108.9 

111.8 

Year  to  date  . . 

1,946,536,080 

1,794,083,356 

108.5 

. . 

Classified 

November  . . . 

58,567,103 

48,793,137 

120.0 

120.6 

October  . . 

65,683,570 

54,501,197 

120.5 

123.2 

Year  to  date  _ 

654,316,945 

557,611,799 

117.3 

. . 

Retail 

November  . 

147,950,441 

136,297,510 

108.5 

109.5 

October  . . . . 

144,137,409 

137,068,686 

105.2 

109.3 

Year  to  date  _ 

1,381,825,938 

1,294,010,984 

106.8 

_ 

Department  Store 

November  _ 

58,305,143 

53,852,553 

108.3 

109.3 

October  . . . 

54,486,358 

52,688,598 

103.4 

108.1 

Year  to  date  _ 

518,213,363 

488,877,833 

106.0 

_ 

General 

November  _ _ _ 

38,513,897 

34,512,599 

111.6 

106.5 

October  . . . 

39,777,610 

37,559,180 

105.9 

100.1 

Year  to  date  . . 

349,072,171 

332,002,046 

105.1 

Automotive 

November  _ _ 

20,044,820 

15,617,140 

128.4 

166.5 

October  _ _ _ 

19,769,907 

12,572,442 

157.5 

169.5 

Year  to  date  . . 

178,465,507 

134,941,418 

132.3 

— 

Financial 

November  _ 

3,439,584 

3,254,881 

105.7 

131.0 

October  _ 

3,677,903 

3,178,530 

115.7 

133.8 

Year  to  date  _ 

37,172,464 

33,128,908 

112.2 

— . 
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EDITOR  &  PUBLISHER  for  December  31,  1955 


INDIANAPOLIS.  IND.  (Last  Year)  1.598,668  lines  includes 

ia>:(  lets  169,628  lines  Part-Run  advertisinfr. 
o  1.0  nncludes  AMERICAN  WEEKLY. 

...  2.06Si.in  1.98^582  54,45  lingg 


5Times-S  .  422,673 


1,881.241  1,810,804 

1,086.491  892.115 

1,3.30,431  1,189,824 


ss  includes  NEW  YORK,  N.  Y. 

rertisinfr.  1955  1954 

WEEKLY,  Times-M  .  2,322.757  1,937,897 

Times-S  .  2.641,077  2,245,543 


World-Herald-S 


Includes  THIS  WEEK,  87,195  lines.  Herald-Tribune-m.  1,183,912  1,137,998 


LOUISVILLE.  KY.  tHerald-Tnbune-S . 

iQt?  Mirror-m  (Note)  . 

1955  1954  Mirror-S  (Note)  . 

Courier  Joumal-m  1,701,986  1,495,132  #News-m  (Note) 


1,039,905 

952,450 

483.484 


Grand  Total  2,328,807  2,040,070 
,137,998  Notb:  World-Herald  sold  in  00m- 
958,585  bination  Mominfr  and  Evening.  Linage 
.no’oot  edition,  evening,  is  shown. 


Oiurier  Journal-S  1,049,894  924,905  #News-S  (Note) 


tlncludis  THIS  WEEK,  86,482  lines.  Times-e 
{Includes  PARADE,  64,792  lines. 


JACKSON, 

.  MISS. 

Grand  Total 

.  4,568,711 

4,081,161 

Clarion  Ledger-m 

850,005 

871.343 

MEMPHIS,  TENN. 

{Clarion  Ledger 
&  News-S  (Note) 

316,146 

272,772 

Commercial 

Appeal-m  . 

2.299,233 

2,051.701 

Daily  News-e  .... 
Daily  News-S 
(Note) 

741,134 

838,477 

tCommercial 

Appeal-S 

Press- Scimitar-e 

898,069 
.  1,338,139 

790,203 

1,130,868 

State  Times-e 
(Note)  . 

651,009 

Grand  Total 

4,535,441 

3,972,772 

State  Times-S 
(Note)  . 

243,860 

tincludes  THIS 

WEEK.  86.482  lines. 

1.816,831  1,661,124  joumal-American-e 

- - (Note) 


483,484  402,721 

1,961.021  1,762.080  PAS 

1,740,937  1,469,682  Star-News-e 

.  5Star-News-S 
1,143,431  994,253 


PASADENA.  CAUF. 

rs-e  .  985,069  868,861 

ws-S  _  413,615  373.580 


(Note)  451.884 

Post-e  .  1,293.233 

Post-S  114,610 


1,293,233  1,119,213 
114,610  103,674 


1,438,007  1,142,640 

.  741,294 


Grand  Total  .  .  1,398,684  1,242,441 

{Includes  PARADE,  64,792  lines. 
PAWTUCKET.  R.  I. 

Timcs-e  . . .  1,123,732  1,021,223 

PEORIA.  ILL. 


-  -  MERIDEN,  CONN. 

2.802,154  1,982,592 

edger  Sunday  and  (Note)  .  837,115  756,113 

Combined  pubiica-  None:  Record-m  and  Journal-e  are 


Grand  Total  ...  2.802.154  1,982,592  Record 

Note:  Clarion  Ledger  Sunday  and  (Note] 
Daily  News  Sunday  Combined  pubiica-  None: 
tion  October  3,  1954.  „|j  -Ji 

State  Times  first  edition  February 
28,  1955. 

{Includes  PARADE,  64,792  lines. 

JACKSONVILLE,  FLA.  Herald-t 

Times  Union-m  ..  1,832,701  1,568,487  ‘Herald 

tTimes  Union-S  .  679,161  580,335 


( 

Grand  Total  16,766.708  15,557.593  {Journal  SUr-S 
Note:  Mirror-m  This  Year  952,450 
lines  includes  206,490  lines  of  part-run  Grand  Total 
advertising.  ^  .  Note:  Jnumi 


1,504.77^  1,438,052 
573.043  484,940 


Grand  Total  ...  2,077,815  1.922,992 
Note:  Journal  (e)  and  Star  (m) 


sold  only  in  combination.  Linage  of  chides  142.607  lines  of  part-run  ad- 
one  edition,  Recoid-m  only  is  sliown.  vertising. 


226.4M  lines  includes  ^0^  j„  combination.  Linage  of  only 
152  1)67  lines  of  Part-ran  advertising.  edition.  Journal  (e),  is  rtiown. 

Mirrors  This  Year  <M,484  lines  in-  {Includes  PARADE.  64,792  lines. 


MIAMI,  FLA. 

Herald-m  (Note)  .  3.083,7 


rtising.  PHILADELPHIA.  PA. 

Lart  Year  402,721  lines  includes  123,  Bulletin-e  .  2,526,949i  2,338*505 


101  lines  of  part-run  advertisin:! 


m  (Note)  .  3,083,700  2,742,039  , 

1-S  (Note)  1.200;537  l!l27,036  935.3S6  lines  of  part-run 

1  *e77  7711  1  7QA  VertlSlIlpf, 

a .  MO  OM  'iTVioo  Last  Year  1.762.080  lines  inci 


_  ,  „  ,  - - - -  -  549,693  484.892 

News-m  ™s  Year  1.961.021  lines  Inquirer-m  . 2,113,3.39  1,905,469 

eludes  93,5,396  lines  of  part-run  ad-  Inquirer-S  .  1,7212.664  1,592,370 


Grand  Total  2,511,862  2,148,822 

tincludes  THIS  WEEK.  86,482  lines. 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e 

(Note)  .  1,218,883  1,069,680 

Note  :  Jersey  Journal-e 


tNews-S  .  519,366 

Grand  ToUl  .  .  .  6,381.377 


’mo’ocs:  ’sto’ooo  Last  Year  1,762,080  lines  includes 

846,516  lines  of  part-run  advertising. 
c  QQ,  oe?  R  cco  10.1  News— S  This  Year  1,740.937  lines 

6,3»i.a77  includes  1,272,782  lines  of  part-run  ad- 


Notb:  Herald-m_  1955 — 3,083,700  lines  vertising. 


T.  Y.  1,218,883  lines  includes  179,547  Using. 


includes  43,411  lines  of  part-run  ad¬ 
vertising. 

Herald-S  1955—1,200.637,  lines  in¬ 
cludes  123,140  lines  of  part-run  adver- 


News-e  .  601,279  622,309 

Grand  ToUl  .  7,513,924  6,843,545 
•Includes  AMERICAN  WEEKLY. 
53.771  lines. 

tincludes  THIS  WEEK.  86.482  lines. 


lines  of  part-run  advertising. 


1954—1,127,036  lines  includes  135,903 


L.  Y.  1,069,680  lines  includes  141,495  lines  of  part-run  advertising, 
les  of  part-run  advertising.  *Includes  AMERICAN  WEEKLY, 

iTAVTOfto  r'l'Tv  MiGcnfTDi  .■»3,771  lines. 


lines  of  part-run  advertising. 

KANSAS  CITY.  MISSOURI 

Star-e  .  1,833,284  1,601,134 

Star-S  .  945,484  860,957 


Last  Year  1,469,682  lines  includes  Tinciuoes  itiis  W£,r.K..  86 
1,071.9.52  lines  of  part-run  advertising.  PHOENIX  ARIZ. 

Journal-American-e  This  Year  1,143,-  1  o9s  -wn 

431  lines  includes  158,540  lines  of  a  '  ’ 

part-run  advertising.  tRepublic-S  .  614.141 

Last  Year  994,253  lines  includes  88,-  j  001 

089  lines  of  part-run  advertising.  •  2.539.921 

Journal-American-S  This  Year  451,-  Note:  Gazette  is  sold  in 


Grand  Total  . .  .  2.539,921  . 

Note;  Gazette  is  sold  in  rombina- 


tlncludes  THIS  WEEK,  86,482  lines,  run  advertising. 


884  lines  includes  70.186  lines  of  part-  tion  Moraing  and  Evening;  linage  of 


MILWAUKEE.  WIS. 


Times-m . 1,969,190  1,762,623  S?nGnel-m  .  1,411,758  1,163,826 

_  _  ‘Sentinel-S  .  349,574  338,558 

Grand  Total  ...4.747,968  4,224,714  3,770.644  3,118.267 

tJoumal-S  .  1,590,331  1.444,096 


Last  Year  455,429  lines  includes  57,- 
098  lines  of  part-run  advertising. 

World-Tel.  &  Sun-e  T^is  Year 


one  edition  only.  Evening,  is  shown, 
tincludes  THIS  WEEK,  87,196  lines. 


5Tii  USB  CKa  »»oriu-iei.  K  ciun-e  inis  lear 

3.770;644  3,118!m  L438.007  lines  includes  271,582  lines  of  Post-Gazette-m 


KNOXVILLE,  TENN 

Journal-m  .  653,491 

•Journal-S  .  419,058 

News-Sentinel-e  . .  968,475 

{News-^ntinel-S  .  477,902 


oumal-S .  r59o’831  1441096  Part-run  advertising.  Press-e  . 

.  Last  Year  1,142.640  lines  includes  tPress-S  . 

ear  file  Grand  Total  7  199  307  6  064  747  '  lines  of  part-run  advertising,  Siin-Telegraph-e 

3M  933  «^M^i  4«pp,o7,:,  Brooklyn  Fugle  ceased  publication,  ‘Sun-Telegraph-S 

e.  — AMERICAN  WEEKLY,  effective  January  29.  1955. 

M5,093  53  771  hnes.  ‘Includes  AMERICAN  WEEKLY,  Grand  Total 


PITTSBURGH.  PA. 
Post-Gazette-m  ..  1,378,439  1.143.516 

Press-e  .  2,120,0,55  1,739.368 


7,122,307  6,064,747 


980.9,50  807,080 

1,204,371  1.079,982 


tincludes  THIS  WEEK.  86,482  lines.  53.771  lines. 


2,518,926  2,130,151 


MINNEAPOUS.  MINN. 


•Includes  AMERICAN  WEEKLY.  Tribune-m  .  1,544,913  1,329,318 


tincludes  THIS  WEEK.  143,224  lines. 
#Includes  SPLIT-RUN  315.788  lines 


53  771  lines  oiar-e  .  .  . . , 

’{Includes  ■  PARADE.  64,792  lines.  tTribune-S 

LITTLE  ROCK,  ARK.  Grand  Tol 

Arkansas  Gazette-m  1,135,863  1,077,271  tincludes  ' 

{Arkansas 

Gazette-S  .  486,469  415,028 

Grand  Total  1,622,332  1,492,299  MO> 

{Includes  PARADE,  64,792  lines.  tStar-e  . . . 

_  Gazette-m  . 

LONG  BEACH,  CALIF,  La  Presse-e 

Independent-m  Patrie-e 

(Note)  .  1,765,950  1,484,424  I-a  Patrie-S 

{Independent/Press-  „ 

Telegram-S  (Note)  853,252  676.976  Grand  To 

Press-Telegram-e  tincludes 

Note  .  1,935,101  1,683,147  103.663  line 


Star-e  .  2.483,966  2,138.’662  195.449  lines  in  (S). 

tTribune-S  .  1,231,186  1,022,317 

-  -  NIAGARA  FALLS,  N.  Y. 

Grand  Total  5,260,065  4,490,297  ,  r,,  ,  ,o, 

tincludes  THIS  WEEK,  86,482  lines.  ’  vnppni  ir  va 

MODESTO.  CAUF.  ^  .  _.  NORFOLK,  VA. 

u-- ro,  r—  Lcdgcr-Dispatch  & 

940,684  799,579  Portsmouth 

MONTREAL,  CANADA  Star-e  (Note)  .  .  2,321,955  1,494 


1,524,468  1,881,292 


NORFOLK,  VA. 
Ledger-Dispatch  & 
Portsmouth 

Star-e  (Note)  .  .  2,321,95] 


tStar-e  .  2.841.34  1  2,456.065  Virginian-Pilot-m 

Gazette-m  .  1,588,509  1,409.950  ,  . 

La  Presse-e  .  2,900,682  2,594,013  T\^rginian-Pilot  & 


2,321,955  1,494,144 
1,950,139  1,981,919 


Grand  Total  .  7,806,556  6,893.754 

tincludes  WEEKEND  MAGAZINE, 


Portsmouth 
Star-S  (Note) 


Grand  Total  .  5,214,777  4,187,868 
Notb:  Udger-Dispatch  &  Portsmouth  Grand  Total  1,325,496  1,096,390 

Star-e  1955—2.321,955  lines  includes  , 

734,642  lines  of  part-run  advertising.  PROVIDENCE,  R.  I. 

1954—1,494,144  lines  included  48,532  Bulletin-e  .  1,842,578  1,801,822 

les  of  part-run  advertising.  Joumal-m  1,147,778  1,112,868 

Vlrginian-Pilot-m  19.55  —  1,950,139  tJournal-S  .  835,283  726,103 


.  1,935,101  1,683,147  103.663  lines. 

4  nnA  mi  1  1AA  KZ7  MUNCIE,  IND. 


Grand  Total  6,274,441  5,259,644 

•Includes  AMERICAN  WEEKLY, 
53,771  lines. 

tincludes  THIS  WEEK.  86,482  lines. 
PORTLAND.  ORE. 

Oregonian-m  .  1,759,182  1.683.197 

•Oregonian-S  _  872,837  723,495 

Journal-e  .  1,354,4.57  1,360,884 

tJoumal-S  .  490,561  404,954 

Grand  Total  .  4,477,037  4,162,530 

•Includes  AMERICAN  WEEKLY. 
64,145  lines. 

tincludes  THIS  WEEK  87,195  lines. 


POUGHKEEPSIE.  N.  Y. 

711,805  New  Yorker-e  .  .  .  1,022,544  840,550 
_ New  Yorker-3 302,951  256*840 


Grand  Total  . .  .  4,654,303  3.844,647  „ 

Note:  Independent  1,765,950  lines  . 

includes  169,867  lines  Part-Run  adver-  . 

tising.  Star-S  .  252,880 

(Ust  Year)  1,484,424  lines  includes  ri  .  j  m  i  ~~~~  „ 

121,678  lines  Part-Run  advertising.  Grand  Total  .  2,177.252  2,125,377 

Press-Telegram  1,935,101  lines  in-  NASHVILLE.  TENN. 

dudes  169,867  lines  Part-Run  adver-  Banner-e  .  1,533,845 

.V  X  ,  1 1  1  j  Tennessean-m  -  1,529,526 

(Last  Year)  1,683,147  lines  includes  Tennessean-S  _  713,818 

121,678  lines  Part-Run  advertising.  _ 

{Includes  PARADE,  64,792  lines.  Grand  Total  3.T77.1S9 


955,828  lines  of  part-run  advertising. 


Star-m  .  928,797  9.38,665  Vlrginian-Pilot-m  19.56  —  1,950,139  tJournal-S  .  836,283 

Star-S  .  252,8M  230,884  lines  includes  171,819  lines  of  part-run  - 

-  -  advertising.  Grand  Total  .  3,825.634  3.640,793 

Grand  Total  2.177.252  2,125.377  1954—1,981.919  llnra  include  221,320  tincludes  THIS  WEEK.  86,482  lines. 

VAQHVif  1 V  TiTW  lines  of  part-run  advertisinsr. 

« ASM TENN.  VIrginiaivPilot  &  Portsmouth  Star  QUINCY.  MASS. 

Tmnisstan:™  ■  I’.IH’.l'zl  linl^o^'^’^rt-rin 'advlrtllg. 

Tennessean-S  ....  713,818  662.834  1954—711,805  lines  includes  93,759  READING.  PA. 

r. _ j  r  “  ■  lines  of  part-run  advertising.  Eagle  (Note)  _  1,416.319 


LONG  ISLAND.  N.  Y. 


Grand  Total  . . .  3,777,189  3,607,243 
NEW  HAVEN.  CONN. 


OAKLAND.  CALIF. 


READING.  PA. 

Eagle  (Note)  ....  1,416.319  1,262,099 
Eagle-S  .  300,868  250,035 


Newsday  -  Suffolk-e  1,849,243  1,469,022  Journal  Courier-m  518,885  485,877  Tl’’??"®*® 

X* _ J.—  XT _  _  nenAMB-A  «  aaAAwa  ..v  T  9  JJA9AO  9  1  TlDUne- 


Newsday  -  Nassau-e  2,188,658  1,908,859  Register-e 


Grand  Total  .  .  .  4,037,901  3,377,881 

LOS  ANGELES.  CAUF. 


Register-S  .  563,959 


1,7.3317.5(0  I,443!i63  {Tribune-S  .  859,493 


1,981,847  1,762,939  Grand  Total  ..  1,716,187  1,502,134 

859,493  691,166  Times  (m) 

n  041  A  444  AA4  comblnation ,  linage  of  one 

2.841.340  2,444.094  edition.  Eagle  (e).  only  is  shown. 

'E.  RICHMOND.  VA. 

CITY,  OKLA.  News  Leader-e  .  1,870,680  1,701,827 


Examiner-m 
•&aminer-S  . . . 
Times-m 

tTimes-S  (Note) 
Daily  News-m 
Herald- Express-e 


2,094,336  1.696,535  „ 
1,090,830  876,875  Day-e 

3,534,507  2.876,229 


2,176,392  1,598,6^  Times-Picayune-m 
1,528*502  1.869’.035  ^^StatrJs'“’'“"®  * 


Grand  Total  2.816,584  2,358,625 

NEW  LONDON,  CONN, 
ly-e  875,815  837,914 

NEW  ORLEANS,  LA. 


Grand  Total  2.841.340  2,444 
{Includes  PARADE,  77,016  lines 


OKLAHOMA  CITY,  OKLA. 

837,914  Oklahoman-m  _  1,119.996  1,01 

Oklahoman-S  ....  509,617  4! 


1,119.996  1,0.52,280  Times-Dispatch-m 
509,617  496,919  tTimes-Dispatch-S 


1,870,680  1,701,827 
1.542.464  1,433,781 


2,661,370  2,345,695  Times-e  (Note)  .  .  1,201,391  1,113,725 


Grand  Total  4,349,729  4,067,838 

tincludes  THIS  WEEK.  86,482  lines. 
ROANOKE,  VA. 

Times-m  ..  999,016  858,864 

{Times-S  .  358,649  358,787 

World-News-e  ...1,032,983  882,714 

Grand  Total  2.390,647  2,100,365 

{Includes  PARADE.  64,792  lines. 
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”i:~'-®  .  969.791  item-e 


Mirror/Daily 

News-e 


1.007,974  920,022 

1,120.099  1.051,652 


1,506,608  .  States-c 


•Item-S  .  472,968 


1,234,151  1, 180,3641 


Grand  Total  .11,930,175  10,328,080  Grand  Total  6,496,557  5.889,466 
Not*:  Times-S  2,175,392  lines  in-  ‘Includes  AMERICAN  WEEKLY, 
eludes  299,230  lines  Part-Run  adver-  53,771  lines. 

tincludes  THIS  WEEK,  86,482  lines. 

editor  8c  publisher  for  December  31,  1955 


920,022  Grand  Total  .  .  .  2,831.004  2,662,924 
05l',6M  Notb:  1,201,391  lines  includes  93,100 
391,733  lines  of  Part-Run  advertising. 

180,364t  1,113,725  lines  includes  84,984  lines 

-  of  Part-Run  advertising. 

IeKLY*  OMAHA,  NEBR. 

World-Herald 

i  lines.  (Note)  .  1.507,041  1,332,967 


ROCHESTER,  N.  Y. 

19S5 


Democrat  & 
Chronicle-m 
tDemocrat  & 
Chronicle-S 
Times-Union-e 

Grand  Total 


:R,  N.  Y.  SHREVEPORT,  LA. 

19S5  1954  1955 

Journal-e  .  I,165s885 

1,882,581  1,6881,276  Times-m  .  1,306,033 


911,670  746,738 

1,952,604  1,693,364 


4,746.855  4,128,378 


Times-m  1,306,033  1,121,777 

Times-S  .  371,797  333,726 

Grand  Total  .  2,843,715  2,437,337 

SIOUX  CITY.  IOWA 


•Includes  AMERICAN  WEEKLY 
53.771  lines. 

tincludes  THIS  WEEK  86,482  lines. 
!!  Includes  PARADE  64,792  lines. 


DAVENPORT,  IOWA 
1955 


tincludes  THIS  WEEK,  86.482  lines.  Journal-Tribune-e  992,025  875,274 

Journal-S  320,719  278,734 


Republican-m 

Republican-S 


WATERBURY,  CONN. 

1955 

ran-m  .  .  .  1,058,879 
:an-S  ....  335,594 


SACRAMENTO,  CALIF. 

Bee-e  .  2,.3«4,586  1,991,462 

Union-m  .  639,009  593,116 

Union-S  .  401,029  304,706 


Grand  Total  ...  3,344,624  2,889,284 

ST.  LOUIS,  MO. 
Glove-Democrat-m 

(Note)  1,581,740  1,213,087 

t*Globe-Democrat-S  742.236  .590.430 

Post-Dispatch-e  .  .  2,262,162  2,021,539 

8Post-Dispatch-S  .  1.250,879  1,026,911 


Grand  Total  5,837.017  4,851,967 

Note:  Globe-Democrat-m  1955  — 

1,581,740  lines  includes  134,409  lines 

of  part-run  advertisinfr.  _ 

•Includes  AMERICAN  WEEKLY, 
53,771  lines. 

tincludes  THIS  WEEK,  86.482  lines. 
SIncIudes  PARADE.  64,792  lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  .  1,471,519  1,254,992 
•Pioneer  Press-S  948,084  870,512 

Dispatcb-e  . 1,958,841  1,603,041 

Grand  Total  4,378.444  3.728,.545 

•Includes  AMERICAN  AVEEKLY, 
53,771  lines. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  .  1,050,043  840,123 

Times-m  .  1,826,734  1,723,051 

§Times-S  .  645,100  550,563 

Grand  Total  3,521,877  3,113,737 

^Includes  PARADE,  64,792  lines. 

SAN  ANTONIO,  TEXAS 

Express-m  .  1,595,845  1,333,973 

tExpress-S  .  7^5,933  705,887 

News-e  .  1.777.285  1,5.58,308 

Lieht-e  1,882.301  1,598,389 

•LiKht-S  .  717,712  642.849 

Grand  Total  6.699.076  5,839,406 

•Includes  AMERICAN  WEEKLY, 
53,771  lines. 

tincludes  THIS  WEEK,  86,482  lines. 
SAN  DIEGO.  CALIF. 

ITnion-m  .  1,536.623  1,430,514 

§Union-S  .  840,9.52  7  32,959 

Tribune-e  .  2,167,962  1,991,729 

Grand  Total  4,545,.537  4,155,202 

SIncludes  PARADE,  64,792  lines. 

SAN  FRANCISCO,  CALIF. 
Chronicle-m  (Note)  1,267,773  1,163,476 

tChronicle-S  .  64:5,196  593,237 


2,.304,586  1,991,462  Grand  Total  .  .  1,312,744  1,154,008 
639,009  593,116  ^niTTIf  RFKn  ivn 

401,029  304,706  „  ..  »OUTH  BEND,  IND. 

__1_  ___L_  Tribune-e  .  1,635,830  1,424,665 

3,344,624  2,889,284  Tribune-S  .  605,805  550,044 

IS,  MO.  Grand  Total  2.241.635  1,974,709 

1.581.740  1.213.087  ,  ,  SPOKANE.  WASH. 

742,236  .590.430  Siwkesman- 

2,262,162  2.021,539  Keyiew-m  926,497  900,520 

1  2.50  879  1  026  911  tSpokesman- 

•  '  Review-S  559,615  610,880 

.5.837.017  4.851.967  Chronicle-c  .  1,155,246  1,13^966 


Post- 

Intelligencer-m  .  1,351,043 
•Post- 

Intelliffencer-S  623,084 

Times-e  2,031,617 

Times-S  .  661,692 


Grand  Total  2,641.358  2,647,366 
tincludes  THIS  WEEK  87,195  lines. 

STOCKTON.  CALIF. 

Record-e  .  1,567,921  1,398,155 

SYRACUSE.  N.  Y. 

Herald-Joumal-e  .  2.023,909  1,765,472 

§*Herald- 

American-S  .  669,425  642,476 

Post-Standard-m  .  1,102.231  1,091,622 

Post-Standard-S  . .  301,470  297,429 


American-e  .  1,388,881  1,221,784 

Grand  Total  2,783.354  2,461,111 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 

Times-e  .  584,044  493,628 

Mount  Vernon 

Argrus-e  875,381  750,802 

New  Rochelle  Standard- 

Star-c  932,393  771,334 

Ossiningr  Citizen- 

Re*rister-e  571,331  507,678 

Peekskill  Star-e  .  517,023  391,346 

Port  Chester 

Item-e  734,247  643.628 

Tarrytown  News-e  565,047  623,452 

Yonkers  Herald 

Statesman-e  .  863,973  780,001 

White  Plains  Reporter 

Dispatch-e  1,133,291  940.625 

Grand  Total  6,776,730  5,802,494 

WICHITA.  KANSAS 


Grand  Total  .  .  .  4,097.035  3,796,999 
•Includes  AMERICAN  WEEKLY. 
5.3,771  lines. 

SIncludes  PARADE,  64,792  lines. 
TACOMA,  WASH. 

News-Tribune-e  .  .  1,566,245  1,386,377 
News-Tribune-S  .  .  479,829  462,414 

Grand  Total  2,046,074  1,848,791 

TAMPA.  FLA. 

Tribune-m  .  1,877,044  . 

Tribune-S  .  674,704  . 

Times-e  .  709.608  . 


Beacon*e 

.  1.188,009 

1,195,095 

•Beacon-S 

.  372,054 

422,124 

Eagle-m 

.  1,684,511 

1,566,461 

Eagle-e 

.  1,192,878 

1,214,613 

tEagle-S 

.  484,968 

466,659 

Grand  ToUl  4.922,420 

4,864.952 

•Includes 

AMERICAN 

WEEKLY 

53,771 

lines. 

tincludes 

THIS  WEEK  86.482  lines. 

WORCESTER,  MASS. 

Telegram-S 

.  589,017 

557,230 

Telegram-m 

.  1,067,191 

966,030 

Gazette-e 

.  1,341,400 

1,284,013 

tChronicle-S  .  64:5,196  593,237 

Examiner-m  .  2,139,079  1,754,473 

•Examiner-S  .  1,054,399  859,5.36 

Call-Bulletin-e  .  .  .  844,381  812,748 

News-e  .  965,699  1,03.3,463 

Grand  Total  .  .  6,916,527  6,216,933 

Note:  Chronicle-m  1.267,773  lines 
includes  43,505  lines  Part-Run  adver¬ 
tising. 

Note:  Chronicle-S  645,196  lines  in¬ 
cludes  30,976  lines  Part-Run  advertis¬ 
ing. 

593,237  lines  includes  27,348  lines 
Part-Run  advertising. 

•Includes  AMERICAN  WB^KLY. 
64,145  lines. 

tincludes  THIS  WEEK  87,19.5  lines. 
SAN  JOSE.  CALIF. 

Mercury-m  .  1,610,037  1,365,053 

News-e  .  1,674,011  1,4.39,026 

Mercury-News-S  .  539,881  466,816 

Grand  Total  3,823,929  3,270,805 
SCHENECTADY,  N.  Y. 

Gazette-m  .  1,349,332  1,283.473 

Union-Star-e  .  1,101,333  1,040,694 

Grand  Total  .  .  2i,450,665  2,324,167 
SCRANTON.  PA. 

Times-e  .  1,311,882  1,236,210 

SEATTLE,  WASH. 


1,351,043  1,271,891 


528,221 

1,826,023 

649,642 


Grand  Total  4,667,436  4,275,777 
•Includes  AMERICAN  WEEKLY, 
64,145  lines. 


Grand  Total  3,261,356  . 

TOLEDO,  OHIO 

Times-m  .  1,197,900  1,179,132 

Blade-e  .  2,153.694  1,793,786 

Blade-S  .  1,067,595  891,534 

Grand  Total  .  4,419,189  3,864,452 

TORONTO.  CANADA 
Globe  &  Mail-m  .  1,549.494  1,388,351 

tTelegram-e  .  2,780,800  2,371,957 

Star-e  .  3,087,466  2,867,824 

Star-w  .  121,416  127,733 

Grand  Total  7.539,176  6,755.865 
tincludes  WEEKEND  MAGAZINE 
103,663  lines. 

TRENTON,  N.  J. 

Evening  Times-e  .  1,401,946  1,263,904 

Times  Advertiser-S  3,5.5,229  312,239 

Trentonian-m  -  955,568  796,851 

Grand  Total  .  .  2.712,743  2,372,994 

TROY,  N.  Y. 

Record  (Note)  .  1,213,578  1,191,604 

Note:  Record-m  sold  in  combina¬ 

tion  with  Times-Record-e.  Linage 
of  one  edition,  Record-m  only  is 
given. 

TULSA,  OKLA. 

Tribune-e  1,847,654  1,706,428 

World-m  1,778,092  1,669,969 

World-S  .  563,340  637,648 

Grand  Total  .  .  .  4,189,086  3,913.935 

UNION  CITY.  N.  J. 

Hudson 

Dispatch-m  ...  921,346  806,398 

UTICA,  N.  Y. 

Observer 

Dispatch-e  .  1.016,668  996,027 

Observer  Dispatch-S  348,046  295,001 

Press-m  .  1,145,964  1,176.212 

Grand  Total  2,610,678  2,467,240 

WASHINGTON,  D.  C. 

News-e  .  1,185,480  1.163,379 

Post  &  Times- 

Herald-m  2,574,655  2,217,981 

{•Post  &  Times- 

Herald-S  .  979,337  829,475 

Star-e  .  3,136,322  2.916.641 

tSter-S  .  1,066.017  1,010,068 


Grand  Total  2,997,608  2,807.273 

YAKIMA,  WASH. 

Republic  (Note)  959,866 

Herald-S  .  189,486  . 


Times-e  . 

1,303,064 

1,159.970 

Democrat-S  . 

387,058 

356,838 

Democrat-m 

876,344 

754,642 

Grand  ToUl 

2,566,466 

2,270,450 

DAYTONA 

BEACH.  FLA. 

News-e 

607,810 

585.186 

News-Journal-S 

176,008 

141,372 

Journal-m  . 

626,360 

566,132 

Grand  ToUl 

1,410,178 

1,292,690 

GRAND  FALLS.  N.  D. 

Herald-meS 

GREEN 

735,353 

BAY,  WIS. 

631,783 

P  ress-Gazette-e 

1,506,400 

1,511,076 

GREENWICH.  CONN 

Time-e 

537,376 

491,372 

HUNTINGTON.  W.  VA. 

Advertiser-e 

1,204,479 

1,186,780 

Herald-Dispatch-m 

•Herald 

1,199,020 

1,180,297 

Advertiser-S 

390,634 

371.465 

Grand  ToUl 

2.794,138 

2,738.542 

•Includes  AMERICAN  WEEKLY 
53,605  (1955);  37.415  (1954). 

COMIC  WEEKLY  9,797  (1955); 

7,183  (1954). 

HYANNIS,  MASS. 

Cape  Cod  Standard- 
Times-e  .  409,010  359,814 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-d  ....  1,279,684  1,116,864 

KENNEWICK  -  PACO  -  RICHLAND, 
WASH. 

Tri-City  Herald-e  612.353  639,835 

Tri-City  Herald-S  100,690  119,721 

Grand  Total  712,943  759,656 

LINCOLN.  NEB. 

Star-m  979.272  967,348 

Journal-e  986,712  906,934 

Journal-Star-S  240,352  241,332 


Grand  Total 


Grand  Total  1,149,362 
Note:  Republic-e  and  Herald-m  sold 
in  combination.  Linage  of  one 
edition  only  e  is  shown. 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-o  .  .  1.637.506  1,449,129 

{Vindicator 

Telegram-S  ...  929,674  785.024 

Grand  ToUl  2,567,180  2,234,163 
{Includes  PARADE  64,792  lines. 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e  .  406.882  374,290 

American-News-S  123,802  136,626 

Grand  Total  630,684  510,916 

ALTOONA,  PA. 

Mirror-e  1,077,181  976,626 

BATTLE  CREEK.  MICH. 
Enquirer  and 

News-e  .  1.073,690  983,010 

Enquirer  and 

News-S  279,132  236,614 

Grand  Total  1,352,722  1,219,624 

BIRMINGHAM.  ALA. 

News-e  2,119,746  1,813.733 

News-S  854,965  730.016 

Post-Herald-m  .  1,374.242  1,162,773 

Grand  ToUl  4,348,963  3,696.621 

BURLINGTON.  VT. 

Free  Press-m  789,966  759,468 

CANTON,  OHIO 

Repository-e  .  1.87«,540  1,787,170 

Repository-S  .  693,896  594,580 

Grand  ToUl  2,564,436  2,381,760 

CASPER,  WYO. 

Tribune-Herald-e  615,718  507,892 

SUr-m  314,610  346,976 

Tribune-Herald 

&  SUr-S  93,184  90.804 


Ul  2,205,336  2.105,614 
LYNN.  MASS. 


Telegram- 

News-e 

Telegram- 

News-S 


Grand  ToUl  761.908  645,204 

MADISON,  WIS. 

Capital  Times-e  1,188,250  1,074,654 

Wis.  SUte 

Joumal-m  .  1.195,565  1,057,994 

{Wis.  SUte 

Journal-S  4.56,001  407,512 

Grand  ToUl  2,839,816  2.640.160 

{Includes  PARADE  64,995  lines. 

MOLINE-ROCK  ISLAND.  ILL. 

Dispatcb-e  .  1,13.5,008  1,067,752 

Argus-e  1,008,219  972,726 

Grand  ToUl  2,143,227  2.040,478 

MONTGOMERY.  ALA. 
Advertiser-m  .  1,153,362  1,153,488 


Advertiser-S 

Journal-e 


376,656  347,424 

1,160.670  1,170,400 


Grand  ToUl 


8,941,811  8,126,444  Grand  ToUl 


Grand  ToUl  2.690,688  2.671.312 
NEW  BEDFORD,  MASS. 
SUndard- 

Times-e  1.028,426  919,590 

{SUndard- 

Times-S  273,388  226,903 

Grand  Total  1,301.814  1,146,493 

{Includes  PARADE  64,998  lines 
(1955);  45,855  lines  (1954). 

NORRISTOWN.  PA. 
Times-Herald-e  944.783  859,852 

OIL  CITY,  PA. 

Derrick-m  .  557,194  495,056 

Blizzard-e  .  464,385  417,309 

Grand  Total  1,021,579  912,365 

ORLANDO.  FLA. 

.Sentinel-m  .  1,260,576  998,758 

Sur-e  .  1,281,266  1,016,848 

Sentinel-SUr-S  .  .  536,956  485,142 

Grand  Total  ...  3,078,698  2,500,778 
PASSAIC.  N.  J. 

Herald-News-e  1,137,231  1,083,314 
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BLUEHELD.  W.  VA. 

1954  1955  1954 

710,024  •TeleKraph-m  511,353  466,076 

259,742  Telegraph-S  176,265  152,295 

560,042  - -  - 

Grand  Total  687,618  618,371 

CHARLESTON,  W.  VA. 

Gazette-m  .  1,198,266  1,027,874 

Gazette>S  .  314,139  331,231 

Mail-e  .  1,039,193  871,510 

Mail-S  .  369,074  346.022 


PENSACOLA.  FLA. 

1955 

878,766 
700,146 
684,362 


Journal-m  . . 
N'ewi(.Jouinnl-S 
.VewH^e 


Grand  Total  1,863,274  1,529,808 

PINE  BLUFF.  ARK. 

<'on(imercial.€S  716,618  610,456 

RAPID  CITY,  S.  D. 

Journal-o  .  51^,670  492,548 

Journal-S  .  165,326  157,010  Grand  Total  2.920,672  2,576,637 

COLUMBIA.  S.  C. 

State-m  1,074,696  899.890 

State-S  466,420  422.382 

Record-«  900,928  918,278 


Grand  Total  723,996  649,558 

ROCKLAND.  ILL. 

Star-m  1,141,112  979,412 

Reirister- 

Rppublic-e  1,6.30.020  1,611.988 

Star-S  .  477,666  518,588 


Grand  Total  2,442,044  2.240.550 

FOND  DU  LAC.  WISC. 
Comm.-Rep.-e  757,962  766.712 

HAMMOND.  IND. 

Times-«  1,279,738  1,146,287 

Times-S  394,085  337,580 


Grand  Total  3,248,798 

SALEM.  ORE. 

Orejron 

Statesinan-mS  .  1,189,941 
Capital 

JournaI.e  1.196,425 

SALISBURY,  N.  C. 
Post.*-  721,796 

Poat-S  .  205.996 


161,931  Grand  Total  1,673,823  1,483.867 

HAVERHILL.  MASS. 

>88,014  Gazette-e  .  628.836  689.985 

>11.848 

_  JAMESTOWN,  N,  Y. 

:99,862  Post-Journal-e  1,089,905  1,006,935 

LAWRENCE.  MASS. 

J75’997  1.058,541  990,308 

^  LEVITTOWN,  PA. 

>77,534  Timea-e  842,611 

613  690  LYNN.  MASS. 

*13.690  764.213  622,541 

MONROE.  LA. 

•World-m  735.484  666,802 

World-S  237,012  224.387 


Grand  Total  827,792 

SIOUX  FALLS.  S.  D. 
Ar(fU»-Lcader-e  845,12<( 

Arirua-Leader-S  20.S03.3 


PICKING  THE  WINNERS  for  Newtpapor  Week  Promotion  Awards: 
Left  to  right — Prof.  O.  W.  Riegel,  Lee  Memorial  Journalism  Founda¬ 
tion;  William  E.  Coyle,  Washington  (D.  C.)  Evening  Star,  and  Joseph 
P.  Lynch  Jr.,  Washington  Post  and  Times-Herald. 


Grand  Total  l.l.'W.lOl 

SUPERIOR.  WIS. 
Tele>rram-e  678,230 

WAUKEGAN.  ILL. 
News-Sun-e  1,097,376 


’54  Winners 
Repeat  in  ’51 


TEXAS  HARTE-HANKS 
NEWSPAPERS 

ABILENE 

Rei)orter-News-m  865,872  750,736 

Reporter-Ncwg-e  .  818,552  689,192 

Reportar-News-S  307,272  300,6M> 

Grand  Total  .  .  .  1.991,696  1,740,578 
BIG  SPRING 

Herald-e  475,2.58  397,726 

Herald-S  197,437  158,806 

Grand  Total  672,695  5.56,532 

CORPUS  CHRISTl 

Caller-m  .  1,410,472  1.409,002 

Times.^  .  1,408,750  1,402..548 

Caller-Times-S  . . .  379,792  344,736 

Grand  Total  .  .  3,199,014  3,156,286 

DENISON 

Herald-e  397.082  346,094 

Herald-S  .  140,868  120,624 

Grand  Total  .  537,950  466,718 

MARSHALL 

News  Messenirer-e  437,346  367,752 

News  Messentrer-S  219.436  187,566 


Grand  Total  972,496  891,189 

PASADENA.  CALIF. 
Independent-m  985,811  872,878 

Independent-S  .  .  278,976  244,417 


Week  Awards 


cac.  UCVULCU  Tiewspapcrs  have  car- 

dustry,  are  appearing  weekly  in  rigd  off  first  place  honors  for 
a  San  Francisco  Chronicle  fea-  two  consecutive  years  in  their 
ture  of  growing  popularity,  re-  respective  categories  in  com- 

.  T  tr  1 1  j  petition  for  National  Newspa- 
ports  Lynn  H.  Gamble,  adver-  ^  u 

.  ,  .  per  Week  promotion  honors. 

tising  director.  -pjjg  Claiborne  Progress  of 

“America’s  miracle — free  en-  Tazewell,  Tenn.,  winner  for 

terprise  in  action  in  the  Bav  weekly  newspapers,  and  the 

Area”  is  the  specially  lettere'd  (Calif.)  Union-Trib- 

,  ^  ,  une  again  took  first  honors  for 

banner  that  appears  over  a  sky-  newspapers  in  the  1955 

line'  outlined  atop  each  page.  Newspaper  Week  observance. 
The  plant  city  report  of  growth  Fii-st  place  winners  will  re- 
is  told  in  photos  and  in  story,  ceive  the  Newspaper  Associa¬ 
tion  Managers,  Inc.  bronze 
Other  Clients  Interested  plaques  at  meetings  early  in 
Leaders  in  every  classifica-  1956. 
tion  of  industry  are  appearing  The  Rocky  Ford  (Colo.) 
in  the  series,  Mr.  Gamble  re-  Daily  Gazette  was  runnerup  in 
ported.  Wells  Fargo,  Pope  &.  the  daily  competition  and  the 
Talbot  and  Stauffer  Chemical  Mountain  Democrat  of  Placer- 
Co.  appeared  in  order,  with  ville,  Calif.,  took  second  honors 
Southern  Pacific  and  Standard  in  the  weekly  field. 

Oil  of  California  pages  ready  Honorable  mentions  for  dail- 
for  the  stereotyper.  ieswentto:  Waco  (Tex.)  News- 

In  further  evidence  of  the  po-  Tribune  &  Times-Herald;  Tu- 
pularity  of  the  series,  Mr.  Gam-  lare  (Calif.)  Advance-RegUter ; 
ble  reported  an  ad  agency  ex-  Newport  News,  (Va.)  Daily 
ecutive  telephoned  for  informa-  Press  and  Times-Herald;  Hum- 
Won  to  be  used  in  presenting  boldt  Times-Standard,  Eureka, 
the  plan  to  two  clients.  Cal.;  Gainesville  (Tex.)  Daily 

The  development  of  early  in-  Register;  Rockford  (Ill.)  Mom- 
dustrial  into  national  promi-  ing  Star-Register  Republic  and 
nence  with  stress  on  the'  pei-son-  Waynesboro  (Va.)  News-Vir- 
alities  of  the  business  leaders  ginian. 

and  the  area  plants  and  em-  Weekly  newspapers  receiving 


Grand  Total  1.264,787 
PATERSON,  N.  J. 
Bll-m  1,074,703 

ews-e  .  .  1,282,172 


Grand  Total  2.356.875  2,312.732 
SCRANTON.  PA, 

Tribune-m  .  .  559,885  628.835 

Scrantonian-S  .  391,944  392,479 


Grand  Total  951,829  1.021,314 

WILKES-BARRE.  PA. 
Record-m  888,283  844.150 

Times-Leader-e  1,377,926  1,220.232 

Independent-S  .  .  .  470,460  446.102 


Grand  Total  .  2,736,669  2,510.484 

•Note: 

Chronicle  Morninit  Sold  in  com¬ 
bination  with  Herald  Eveninic. 

Telegraph  morning  sold  in  com¬ 
bination  with  Sunset  News  Evening. 

Tribune  Evening  sold  in  combina¬ 
tion  with  Eagle  Morning. 

World  Morning  sold  in  combina¬ 
tion  with  News  Star  Evening. 


Grand  Total 


PARIS 


New.s-e 

News-S 


Grand  Total  .  540,054 

SAN  ANGELO 

Standard- 

Times-m  .  760,242 

Evening 

Standard-e  758.786 

Standard-Times-S  .  269,101 


Shop  Talk 

(Continued  from  page  52) 

cow  at  the  very  moment  of  the 
shakeup  in  the  Kremlin  which 
saw  Malenkov  shelved  and  Bul¬ 
ganin  and  Kimshchev  installed 
as  cong^enial  bosses  and  ambas¬ 
sadors. 

For  a  noble  experiment  in 
establishing  a  competing  news¬ 
paper  in  a  median  market  you 
could  turn  to  Jackson,  Miss. 
There  a  group  of  local  people 
scraped  up  a  million  dollars  to 
found  the  seven-day  State  Times 
on  March  1.  At  year's  end,  the 
new  daily’s  first  ABC  report 
credited  it  with  28,986  daily  and 
30,065  Sunday.  And  in  the 
March-October  period  Media 
Records  counted  over  3,000,000 
lines  of  retail  copy  and  a  good 
volume  of  national  linage. 

Generally  speaking,  the  news- 
papei*s  did  so  well  in  '55  that 
brokers  complained:  they  had 
long  lists  of  willing  buyers  but 
not  many  properties  to  offer  for 
sale.  Mr.  Newhouse’s  investment 
in  Birmingham,  which  gave  him 
two  newspapers,  two  radio  sta¬ 
tions,  a  television  station,  a 
trucking  firm  and  a  near-mil- 
lion-dollar  interest  in  a  news¬ 
print  mill,  fell  indisputably  into 
the  category  of  “new  records”. 

Big  Deals 

The  Birmingham  acquisition, 
which,  incidentally,  is  now  be¬ 
fore  the  Federal  Communica¬ 
tions  Commission  on  a  petition 
for  approval  of  sale  of  the 
broadcast  stations,  followed  by 
only  a  few  months  Mr.  New¬ 
house’s  $6  million-plus  adven¬ 
ture'  in  St.  Louis.  He  took  over 
the  Globe-Democrat  from  E. 
Lansing  Ray. 

R.  Howard  Webster  paid  “in 
excess  of  $10  million”  for  the 
Toronto  Globe  &  Mail;  the  Au¬ 
gusta  (Ga.)  Chronicle  bought 
the  Herald  in  a  $1.5  million 


a  $2  million  financing  to  obtain 
full  ownership  of  the  Nashville 
Banner;  papers  at  Lubbock  and 
Amarillo,  Tex.  figured  in  a  $4 
million  transaction;  Chester 
(Pa.)  Times  brought  $2.5  mil¬ 
lion;  sale  of  assets  of  the  de¬ 
funct  Brooklyn  Eagle  netted 
less  than  $200,000. 

Toronto  Star  reported  a  net 
revenue  of  $27  million;  the 
Winona  (Minn.)  News  had  a 
324-page  centennial  edition ; 
Lansing  (Mich.)  State  Journal 
had  a  336-pager;  Chicago  Trib¬ 
une  zoomed  over  the  $61  million 
mark  in  advertising  income; 
Hearst  Consolidated  Publica¬ 
tions  reported  a  handsome  $3.4 
million  profit  for  six  months; 
Cincinnati  Enquirer  reduced  its 
debt  by  a  million  dollars,  seven 
years  ahead  of  schedule;  Eu¬ 
gene  Meyer  distributed  $500,000 
in  stock  to  Washington  Post 
and  Times-Herald  employes;  the 
Supreme  Court  of  the  United 
States  made  a  $175,000  libel 
verdict  against  Westbrook  Peg- 
ler  stick. 

On  the  Death  Roll 

Inscribed  on  tbe  death  roll 
were  the  names  of  Joseph  Pulit¬ 
zer  .Ir.,  Col.  Robert  R.  McCor¬ 
mick,  Amon  Carter  of  Fort 
Worth,  Lansing  Ray  of  St. 
Louis,  Silliman  Evans  Sr.  of 
Nashville,  George  Booth  of 
Worcester,  and  Gen.  Julius  Ochs 
Adler  of  Chattanooga  and  New 
York. 

Gene  Symonds  of  tbe  United 
Press  gave  his  life  to  get  news 
of  rioting  in  Singapore.  He  was 
beaten  to  death  by  mobs  and  the 
one  man  convicted  of  complicity 
in  the  murder  went  scot-free  on 
a  legal  technicality. 

Judges  experimented  success¬ 
fully  with  courtroom  picture¬ 
taking;  one  murder  trial  was 
conducted  in  full  view  of  TV 
cameras.  Courts  denied  the 
press  had  a  right  to  intervene 
to  insist  upon  a  “public  trial” 
for  any  defendant.  Doors  of 


IN  RETIREMENT  after  many  years 
as  chief  of  the  Chicago  Daily 
News'  Washington  Bureau,  Paul 
R.  Leach  flew  to  Honolulu  (via 
American  Airlines)  with  Mrs. 
Leach  for  an  inde6nite  sojourn. 


reporters;  they  were  also 

slammed  in  their  faces. 

Pages  of  newspapers  grew 
narrower  with  a  trend  from 
11%  to  llU-pica  column 
widths;  and  9-point  typeface 
supplanted  7  and  8.  The  tradi¬ 
tion  of  news  service  was  main¬ 
tained  in  Detroit’s  vacuum  by 
a  group  reportoiial  project;  and 
the  little  Winsted  (Conn.)  Citi¬ 
zen  kept  the  town  informed  on 
flood  conditions  with  a  single¬ 
sheet  paper  from  a  handled 
press. 

1956,  you  take  it  from  here! 

E.  L.  Ray  Memorial 

St.  Louis,  Mo. 

As  the  newspaper’s  sixth  an¬ 
nual  Christmas  gift  to  the  citi¬ 
zens  of  the  St.  Louis  area,  the 
Globe-Democrat  presented  its 
Christmas  Choral  Pageant  be¬ 
fore  a  capacity  audience  of  13,- 
000  persons  at  Kiel  Auditorium 
Dec.  21.  The '  production  this 
year  was  in  memory  of  the  late 
E.  Lansing  Ray,  former  pub¬ 
lisher  of  the  paper. 


Fire  Warms  Up 
Christmas  Spirit 

Dallas,  Tex. 

Reporter  Dick  Johnson  of  the 
Dallas  News  found  himself  in 
the  middle  of  a  hot  story  three 
days  before  Christmas — his 
apartment  house  was  on  fire 
at  2.  a.m. 

Dick  and  his  wife  Jean  wei-e 
roused  from  sleep  hy  a  cry  of 
“Fire!”  Stopping  only  for  his 
typewriter,  they  ran  from  the 
building  and  Dick’s  first  act 
was  to  phone  for  a  photogra¬ 
pher. 

Then  he  went  back  into  the 
apartment  and  grabbed  an  arm¬ 
ful  of  Christmas  presents. 

The  Johnsons  had  no  insur¬ 
ance  on  their  belongings.  Fel¬ 
low-workers  made  up  a  cash  pot 
of  about  $275.  From  the  news¬ 
room  of  the  Times-Herald, 
where  Dick  formerly  worked, 
and  from  folks  on  his  court¬ 
house  run  came  additional 
funds.  So  it  was  much  merrier 
a  Christmas  than  it  might  have 
been. 

• 

Million  in  Benefits 
For  200  Employes 

Anderson,  S.  C. 

The  1955  employe  benefits  for 
members  of  the  Independent 
and  Daily  Mail  and  affiliated 
radio-television  and  commercial 
printing  plant  organizations 
soared  to  a  new  high. 

The  program  of  hospitaliza¬ 
tion,  life  insurance  and  retire¬ 
ment  has  touched  the  new  high 
total  of  $1  million  dollars,  the 
total  cost  of  this  insurance 
being  paid  by  the  enterprises 
owned  by  Wilton  E.  Hall,  cover¬ 
ing  some  200  full-time  employes 
In  addition  to  these  benefits, 
cash  bonuses  of  approximately 
$25,000  were  passed  out  by 
Santa  Claus  to  the  staffs. 

• 


deal ;  J ames  B.  Stahlman  swung  public  bodies  were  opened  to 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

Jmmei  W.  Blackborn  Ray  V.  Hamilton  W^iam  T.  StvbbMald 
Clifford  Marahall  Phil  Jackson  W.  R.  Twinina 

Washinrton  Bids.  Tribane  Tower  111  Sntter  St. 

SUrlins  S-4S41-2  Delaware  7-275S-6  Exbrook  2-5S71-2 


Record  Edition 

El  Diario  de  Nueva  York, 
New  York  Spanish-language  pa¬ 
per,  published  a  40-page  issue 
Dec,  15  which  was  the  largest 
in  its  seven-year  histoi’y.  It  con¬ 
tained  15,803  lines  of  display 
and  2,106  lines  of  classified  ad¬ 
vertising, 

• 

Mrs.  Vance  Weds 

New  Britain,  Conn. 

The  marriage  of  Mrs.  John¬ 
stone  Vance,  widow  of  the  pub¬ 
lisher  of  the  New  Britain  Her¬ 
ald,  and  Dr.  Jesse  S.  Harris  of 
New  Haven,  Conn.,  took  place 
recently. 


Newspapers  Stage 
A  Three-Way  Party 

Rockford,  Ill. 

A  three-way  Christmas  vaca¬ 
tion  promotion  that  aided  the 
circulation,  advertising  and 
news  departments  was  staged 
by  the  Rockford  Morning  Star 
and  Register-Republic. 

Using  a  downtown  theater, 
six  performances  were  given 
during  the  day,  featuring  a 
Robin  Hood  movie.  Admittance 
was  by  free  ticket,  published  on 
the  front  pages  of  both  news¬ 
papers. 

An  estimated  10,500  children 
attended  the  special  movie. 
Many  of  the  parents,  mean¬ 
while,  went  Christmas  shopping. 
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’Round  Their  Beats 


Team  Rescues  Climber 
From  Mountain  Ledge 


Meanwhile,  another  newspa-  rp  1 1 
per  man,  Ed  C.  Lowrey,  worked  X  UllV^  LjO-TV 
not  only  as  a  news  reporter  but 
as  coroner.  Mr.  Lowrey,  a  vet-  (1^1 

eran  newspaperman,  is  city  edi-  til  «|P  A  jUv/vy 

tor  of  the  Warren  Times  Mir-  -p-v  i  A  i 

^  ryle  Awards 


.  Journalists  in  Exile 

TuscoN,  Ariz.  snapped  and  the  canteen  c  i  wnw  i-k* 

The  Arizona  Daily  Star  got  "ashed  down  the  canyon.  UN  DlSCUSSlOU 

there  first  again.  This  time  a  They  tossed  books  of  matches  The  International  Fedei 


)urnalists  in  Exile  Andrew  Tully  of  Scripps- 

eek  UN  Discussion  Newspapers  and  Kays 

_  .  Gary,  reporter  for  the  Charlotte 

The  International  Federation  c  )  Observer  are  1955  win- 


Star  reporter-photographer  to  him  but  winds  blew  them  of  Free  Journalists  is  asking  py|g  j^g. 

team  beat  the  sheriff’s  rescue  away.  Mr.  Sheaffer,  a  chain  the  Economic  and  Social  Council  morial  Award.  Each  will  re- 

posse.  Dean  Prichard  and  Jack  cigar  smoker,  threw  a  lighted  ot  the  United  Nations  to  reopen  ggj^g  ^  |i,ooo  prize. 

Sheaffer  spent  five  hours  climb-  cigar  which  landed  on  Mr.  Elli-  discussion  of  the  position  of  the  This  marks  the  first  year  two 

ing  treacherous  cliffs  in  the  son’s  lap.  He  managed  to  start  press  and  flow  of  information  winners  have  been  chosen  for 


nearby  Catalinas  under  star-  ®  with  dry  leaves 


behind  the  Iron  Curtain. 


recognition  of  work  in  the 


light  to  reach  an  amateur  last,  guided  by  the  news-  At  a  recent  meeting  in  New  tradition  of  the  famed  war 

climber  stranded  for  18  hours  smoke  columns  and  re-  York,  the  federation  chose  correspondent, 

on  a  tiny  pinnacle.  volver  firing,  two  other  rescuers  Richard  Mossin,  Poland,  as  se-  The  Scripps  Howard-Ernie 

The  two  newspapermen  found  arrived.  The  four  lowered  Mr.  cretary  general.  B.  Wieizbianski  pyig  Memorial  Fund  also  an- 

the  nerve-shocked  victim  Ellison  down  the  cliff  in  five  is  president  and  chairman  of  nounced  a  $4,000  grant  to  the 

crouching  on  a  two-by-two  stages.  the  American  group.  The  fede-  University  of  Ohio  School  of 

ledge  2,000  feet  above  the  Then  the  four  worked  down  ration  embraces  200  free  jour-  journalism, 

desert  with  an  immediate  drop  themselves,  hand  over  hand.  By  nalists  of  nine  Soviet  satellite  James  E.  Pollard,  director 

of  175  feet.  They  sent  columns  2  p.m.  they  got  Mr.  Ellison  back  nations  who  reside  in  the  U.  S.  of  the  school,  said  he  proposes 
of  smoke  into  the  sky  and  fired  to  civilization  and  the  arms  of  ^  to  establish  an  Ernie  Pyle  Ref- 

a  revolver  to  attract  other  res-  wife  and  three  children.  TV»»w  Rn^lin  erence  and  Research  Room, 

cuers  who  arrived  hours  later.  Ironically,  the  newspaper  res-  The  judges  cited  Mr.  Tully 

It  all  began  when  Donald  cuers  had  to  snake  ropes  back  Por  Newspaper  Cars  for  his  reports  on  life  in  Russia. 

Ellison,  a  28-year-old  pharma-  lower  four  other  Diego,  Calif.  He  made  a  39-day  tour  there 

cist,  his  wife  and  two  Oklahoma  meinbers  of  the  posse  who  had  Diego  Union-Trib- 

has  launched  its  own  radio  Gary  S  entry  was  a  col- 


visitors  decided  to  “do  a  little  riade  it  over  the  4,50^foot  launched  its  own  radio 


Arizona  mountain-climbing”  on  mountains  hours  too  late.  Other  communications  svstem  direct-  lection  of  feature  stories  which 

Christmas  morning.  rescuers  had  turned  back,  de-  .  between  the  citv  desk  and  were  hailed  as  “natural,  simple, 

AfUr  several  hour,  hi,  com-  t^ated  i^frrmVrT  in  tour  rov^g  warm  and  beautiful  article,.” 

panions  turned  back  but  Mr.  J  "a  °  camera  cars,  replacing  mobile  • 

Ellison  went  on.  When  he  tried  old,  joined  the  Arizona  Daily  ,adio.telephones  and  nroviding  C  As  in  Cad  .  .  . 

a  short  cut  over  a  peak  he  was  Star  three  years  ago.  Mr.  gneedier  service  ‘  ^  as  iii  v^au 

trapped  on  the  ledge.  At  dusk  Sheaffer,  26  years  old,  has  been  Union-Tribune  Radio  has  a  Montgomery,  Ala. 

his  companions  heard  his  cries  a  photographer  for  the  Star  for  .  trmsmitter  ntnn  Mr  ^  reserve  police- 

of  help  but  they  could  not  locate  thrc®  years.  So'li,  irTolla!''caliL,  and  man,  was  convkt^  of  disorde. 

him.  No  one  saw  him  until  the  „  .  n  j  onerates  like  the  citv  nolice  an!  conduct  and  fined  $10  an 

new,mc„  reached  him-18  hour,  «;/;<»•'">  Te  JepilLeut  Sdi^yTtem,  for  “™«8hiue  up”  Stet 

Writes  Graphic  Story  The  station  operates  on  the  very  l^eshor,  Montgomery  Advertisi 
In  late  evening,  the  sheriff’s  Jamestown,  N.  Y.  high  frequency  band. 

pos,,emeu  made  acme  headway  The  true  ,pirit  of  the  Fourth  •  hma^,  ehirt  euatetoF  Sf 

Sr^t  th,t  b;tmTlro«  ^ec.  22  Negro  Will  Direct  ai^.^.d^reaklug  f  ch. 

and  mlumed'at  miduight  We  StlJg  Zr  MTufTwurie^'  7-Man  Police  Staff  hoUiug  a  religious  medal”  wh, 

search  was  ordered  temnorarilv  fiom  painful  injunes,  r-r axrr,  rtv  Lesher  attempted  to  learn  tl 

Xandh)n^?untn  sun^  continued  to  obtain  news  and  Cleveland,  Ohio  correct  spelling  of  a  policemar 

aDanUoned  until  sunup.  pictures  of  the  United  Refinery  The  Cleveland  Press  has  ap-  ^ame. 

Improvise  Supply  Line  Company  explosion  at  nearby  pointed  a  Negro,  Hilbert  Black, 

The  Star  team,  however,  de-  Warren,  Pa.  as  chief  police  reporter.  A  j  HO  II  I 

cided  to  go  on.  Both  were  David  Brown,  24,  Jamestown  seven-man  staff,  on  24-hour  %jgOOa  BK  BeODle 
seasoned  mountain  climbers  and  (N.  Y.)  Sun  reporter,  and  Phil  duty  at  Central  Police  Station,  n  n  a 

had  tramped  the  Catalinas  on  Coyle,  46,  Erie  (Pa.)  Times  will  be  under  his  direction.  BOOr  KepOrteVS 

their  hunting  trips.  photographer,  were  among  the  Edward  Polak,  former  chief  ri  T  t  itv  dit< 

A  little  after  dawn  the  two  first  newsmen  at  the  fire.  They  police  reporter,  has  been  made  ^ 

had  covered  six  miles  of  were  within  a  few  feet  of  the  assistant  editor  of  photography  ^ 

boulder-strewn  hills  and  near-  filter  house  when  an  explosion  m  the  City  Room.  relations  class  at  Bv 

vertical  canyon  walls.  Shouting  claimed  the  life  of  a  fire  cap-  •  j  University  wearing  o 

and  firing,  they  finally  heard  tain,  injured  the  two  newsmen  Council  Approves  yellow  and  red  sock  and 

SLd f.SutVUf.w  Mechanical  Record  Lu  .ud  whim  mek. 

inched  to  a  spot  7o  feet  above  •  cvPAriirai?  Tsi  v  At  the  following  session 

mm,  25  feet  to  one  side.  He  had  Brown  and  Coyle  were  hurled  Syracuse,  xm.i.  bow  many  had  notic 

shivered  through  the  night,  with  against  a  nearby  building.  Newspapers  and  radio  sta-  bis  blunder.  All  admitt 

only  a  T-shirt  and  a  pair  of  Brown,  who  suffered  severe  fa-  tions  can  now  operate  mechani-  ^bey  had  but  had  not  m< 

trousers  on.  He  had  nothing  to  cial  injuries,  went  to  his  office  cal  recorders  in  this  city’s  Com-  tioned  it  to  him  or  to  anyo 

eat  or  drink  for  24  hours.  to  write  a  first-person  story  of  mon  Council  chambers  if  they  ^jgg  Clay’s  verdict: 

The  newsmen  ripped  their  the  explosion.  Coyle,  suffering  desire.  They  were  all  good  1 

undershirts  to  strips  and,  with  from  a  sprained  right  ankle,  Ray  Owens,  news  director  of  people  for  not  mention! 

some  ocotillo  stalks,  improvised  went  limping  about  the  wreck-  station  WFBL,  asked  for  and  ^-bg  mistake  to  him,  I 

a  supply  line.  They  lowered  a  age  and  took  several  pictures  received,  by  a  9  to  0  vote,  the  darned  poor  reporters  for  i 

canteen  to  almost  within  Mr.  for  his  paper.  They  were  later  Council’s  permission  to  record  spreading  the’  word. 

Ellison’s  grasp  but  the  line  treated  at  a  hospital.  portions  of  the  proceedings. 
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newsmen  reached  him — 18  hours 
later. 

In  late  evening,  the  sheriff’s 
possemen  made  some  headway 


i/viwu  ti  aiisiiiittd  uiAiu  ifiu  *  1.  J 

Soledad,  La  Jolla,  Calif.,  and  T"’ «io  InH 
operates  like  the  city  police  and  ^  <5+0™ 


line  wiic  viuv  uuiiuc  niia  a  »  n  !_•  csj, _ _ 

fire  deoartment  adiosvstems  Steve 

tire  department  -adiosystems.  Lggbgr,  Montpomerj/  Adtierfiscr 

The  station  operates  on  the  very  ’  *  t>  „i 

h.nA  police  reporter.  Beale  was 


charged  by  Lesher  with  “grab- 
*  ^  bing  his  shirt,  snatching  off  a 

Direct  button,  and  breaking  a  chain 

Staff  holding  a  religious  medal”  when 

_ _  rkv  Lesher  attempted  to  learn  the 

Cle  -eland,  Ohio  spelling  of  a  policeman’s 


Poor  Reporters 

Clay  Trusty,  city  editor, 
Indianapolis  (Ind.)  News, 
recently  appeared  before  his 
public  relations  class  at  But¬ 
ler  University  wearing  one 
yellow  and  red  sock  and  a 
blue  and  white  sock. 

At  the  following  session  he 
asked  how  many  had  noticed 
his  blunder.  All  admitted 
they  had  but  had  not  men¬ 
tioned  it  to  him  or  to  anyone 
else.  Mr.  Clay’s  verdict: 

They  were  all  good  PR 
people  for  not  mentioning 
the  mistake  to  him,  but 
darned  poor  reporters  for  not 
spreading  the’  word. 


I 


Dana  Brannan 
Leaves  Times 
Obituary  Desk 

Dana  Brannan  wrote  “30” 
this  week  to  36-years  as  obitu¬ 
ary  editor  of  the  New  York 
Times. 

The  71-year  old  newsman  re¬ 
tired  to  devote  more  time  to 
his  many  side  interests — among 
them  theater-going,  chess  and 
scholarly  art  research. 

Mr.  Brannan,  a  grandson  of 
Charles  A.  Dana,  the  great  edi¬ 
tor  of  the  old  New  York  Sun, 
first  joined  the  Times  in  1905, 
but  resigned  two  years  later  to 
go  to  Europe.  Later  he  studied 
law  at  Harvard  and  practiced 
as  an  attorney  for  a  year,  but 
returned  to  the  Times  in  1917. 
He  was  assigned  to  obits  after 
a  two-year  stint  as  police  and 
court  reporter. 

Mr.  Brannan’s  work  ranged 
from  front-page  obituaries  of 
prominent  world  figures  to 
sticks  of  type  on  less-known 
local  citizens.  He  described  him¬ 
self  as  “a  reporter-rewrite  man 
assigned  to  obits  five  nights  a 
week.” 

• 

Robert  Garland  Dies; 
Noted  Drama  Critic 

Robert  Garland,  60,  who  re¬ 
tired  in  1951  as  drama  critic  of 
the  New  York  Journal  Ameri¬ 
can,  died  Dec.  27  after  suffer¬ 
ing  a  stroke  in  his  New  York 
City  home. 

Mr.  Garland  began  his  news¬ 
paper  caieer  in  1920  on  the 
Baltimore  (Md.)  News,  and 
subsequently  serv'ed  as  drama 
editor  of  the  Baltimore  Ameri¬ 
can  and  the  Baltimore  Post. 
He  came  to  New  York  in  1927 
as  a  columnist  for  the  Tele¬ 
gram,  and  was  drama  critic  of 
the  World-Telegram  until  1937. 

After  several  years  in  maga¬ 
zine  and  public  i-elations  work, 
Mr.  Garland  joined  the  New 
York  Journal  American  in  1943 
as  drama  critic,  and  also  wrote 
on  the  theater  for  INS.  He  w’as 
author  of  a  number  of  full- 
length  plays,  short  stories  and 
movie  scenarios,  and  had  a 
brief  career  as  an  actor. 

• 

Gates  Back  in  Job 

The  Daily  Worker  announced 
this  week  that  John  Gates  will 
return  to  the  post  of  editor-in- 
chief  Jan.  2,  following  termina¬ 
tion  of  his  parole  on  a  Smith 
Act  violation.  He  served  more 
than  four  years  in  prison. 


Safe  Driving 
Plea:  4-./8 

San  Francisco 
Four  Morse  code  D’s  are 
sounding  in  the  latest  San 
Francisco  Examiner  campaign 
for  safe  driving. 

The  dah-ditdit  sequence  of 
.  .  - .  .  -  .  .  -  .  stands  for 
DDDD  and  means  “Don’t  Die — 
Drive  Dry”  explains  Will  Stev¬ 
ens,  Examiner  staffer  who 
handles  the  continuing  drive. 

Mr.  Stevens,  who  won  first 
place  in  the  1955  safety  story 
competition  conducted  by  the 
American  T  rucking  Associa¬ 
tions,  Inc.,  reports  the  pixie 
pitch  already  has  won  adoption 
by  the  California  Highway  Pa¬ 
trol. 

An  Army  psychiatrist  agreed 
the  message  has  “tiemendous 
ajjpeal  possibilities”. 

• 

De  Lorenzo  in  New 
PR  Position  at  GM 

Detroit,  Mich. 
Anthony  G.  De  Loi-enzo  has 
been  promoted  to  the  newly 


Imperial  Group 
Honors  Penney 

William  A.  Penney  Jr.,  man¬ 
ager  of  the  New  York  office. 
Imperial  Type  Metal  Company, 
was  honored  recently  for  25 
years  of  service  to  the  company. 
He  was  guest  at  a  dinner  at 
the  Union  League  Club  in 
Philadelphia.  He  was  pre.sented 
a  sterling  silver  coffee  service 
by  the  company  and  a  sterling 
silver  plate  by  the  New  York 
office  group. 

A  surprise  gift  was  a  picture 
of  him  as  a  child  engraved  on  a 
piece  of  Imperial  zinc  with  all 
the  names  of  those  present  at 
the  dinner. 

Mr.  Penney  worked  as  a 
printer  on  New  York  and 
Philadelphia  newspapers  before 
he  entered  the  employ  of  Im¬ 
perial  Type  Metal  Company  in 
1930. 

• 

Goes  to  London  Post 

William  J.  Coughlin,  a  for¬ 
mer  United  Press  correspond¬ 
ent,  is  going  to  London  as 
chief  of  the  McGraw-Hill  news 


An  Apple  a  Day  .  .  . 

Hood  River,  Ore. 

The  weekly  Hood  River  News 
is  observing  its  50th  anniver¬ 
sary.  The  first  issue  was  six 
pages  and  stated  that  the  pa¬ 
per’s  commercial  shop  was  then 
printing  more  than  a  million 
apple  wrappers.  Six  thousand 
copies  of  the  golden  anniversary 
were  printed.  The  paper  ran 
five  eight-page  sections. 


Now  in  English 

Astoria,  Ore. 

The  Columbia  Press,  the  only 
Finnish-language  newspaper  in 
Oregon,  will  now  be  printed  in 
English.  One  page,  however, 
will  be  in  Finnish.  The  paper 
was  established  May  9,  1922,  on 
a  semi-weekly  basis. 


Hoe  Dividends 

Directors  of  R.  Hoe  &  Co., 
Inc.,  have  declared  the  usual 
quarterly  dividends  of  25  cents 
per  share  on  the  $2.50  par  value 
Class  A  stock  and  I2V2  cents 


created  post  of  director  of  pub¬ 
lic  relations  by  General  Motors 
Corporation.  He  has  been  di¬ 
rector  of  press,  radio  and  TV 
relations  for  GM  since  last 
April.  He  joined  the  GM  staff 
in  1949. 

Edmund  Steeves,  from  the 
corporation’s  New  York  office, 
will  take  over  Mr.  De  Lorenzo’s 
present  post  and  Fred  Collins, 
former  Detroit  bureau  head  for 
Time,  will  be  moved  to  New 
York. 

Financial  Advisor 
For  Washington  Post 

Kerby  H.  Fisk  has  resigned 
as  vicepresident  of  Prudential 
Insurance  Co.  to  become  vice- 
president  for  finance  and  a  di¬ 
rector  of  the  Washington  Post 
Co.  Mr.  Fisk  also  will  be  finan¬ 
cial  advisor  to  the  family  of 
Eugene  Meyer,  chairman  of  the 
board  of  the  Post.  His  office 
will  be  in  New  York  City. 

• 

Uses  ROP  Color 

Chicago 

Newspaper  ROP  color  adver¬ 
tising  is  being  used  to  announce 
a  new  package  design  for  all 
meat  products  of  Agar  Packing 
Co.,  Chicago.  An  ROP  color 
page  ad  appeared  in  the  Chi¬ 
cago  Tribune  earlier  this  month, 
the  first  step  in  a  program  that 
includes  newspaper  advertising 
to  introduce  new  packaging,  one 
at  a  time,  of  all  Agar  products 
(via  Rogers  &  Smith,  Chicago). 


bureau.  For  the  past  four  per  share  on  the  $1  par  value 
years  he  has  been  West  Coast  common  stock,  both  payable 
editor  of  Aviation  Week.  Jan.  15. 


r  classified  section  j 

Bonefit  fr«im  chit  Vast  Newspopor  Audience  j 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Brokers 

Newspaper  Appraisers 

SPECIAUZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virsrinia  St..  Sioux  City.  Iowa. 

NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes 
Ebcperienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue,  Brooklyn,  N.  Y. 

WE  NEGOTIATE-APPRAISE 
Because  of  our  lohK  and  varied  experi¬ 
ence  in  the  California-Arizona  news¬ 
paper  fields,  ve  serve  in  netrotiatinp: 
the  sale,  appraisal  and  consolidation  of 
many  newspaper  proiierties,  large  and 
small. 

J.  R.  GAB  BERT 

3937  Orange  St.  Riverside,  California 

Publications  For  Sale 

NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California. 

LEN  FEIGHNER  AGENCY 

A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant.  Michigan. 

N.  C.  WEEKLY  without  plant  can 
be  handled  for  $6,000.  Making  good 
profit  and  will  grow.  Ebccellent  for 
man  and  wife.  Publishers  Service. 
P.O.  Box  3182,  Greensboro.  N.  C. 

COUNTY  SEAT  weekly,  chart  area  8, 
grossing  around  $60,000,  adequately 
equipp^.  owners  entering  another 
newspaper  field.  Box  5301,  EMitor  & 
Publisher. 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914,  Newspapers  bought 
and  sold  without  publicity. 

WILL  CAREFULLY  and  quietly  sur¬ 
vey  sale  possibilities  for  your  daily 
or  weekly.  NEWSPAPER  SERVICE 
COMPANY,  601  Ga.  Savings  Bank 
Bldg.,  Atlanta.  Georgia. 

FOR  SALE:  New  York  State  Weekly. 
Elxcellent  in  every  respect.  $75,000 
with  $20,000  down.  Lcn  Feighner 
Agency,  Box  192,  Mt.  Pleasant,  Mich. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro.  N.  C. 

FOR  SALE  OR  LEASE  to  qualified 
person,  monthly  farm  magazine  pub¬ 
lished  in  Pennsylvania.  Reasonable. 
No  plant.  Terms.  Box  5315,  Editor  & 
Publisher. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Cul/er  City,  Cal. 

READY  NOW :  Newspaper  Catalogue 
No.  129,  Practically  100  new  listings 
ranging  $2,500  to  $750,000.  May  Bro¬ 
thers,  Binghamton,  N.  Y.  Newspaper 
brokers  since  1914. 

it  it  LETT  US  help  you  find  a  sound 
property  in  the  West.  Stypes,  Rountree 
&  Co.,  625  Market  Street,  San  Fran¬ 
cisco  5,  California. 

SUBURBAN  WEEKLY,  town  of  8.000, 
grossing  $110,000;  Owner  has  made 
enough  in  10  years  to  buy  daily;  rich 
midwest  area.  Priced  below  gross. 
Write  Box  5417,  Elditor  &  Publisher. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  California. 
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ANNOUNCEMENTS 


Publications  Wanted 


TWO  SUCCESSFUL  PUBUSHERS 
with  vnpla  reaourees,  now  operatinx 
■eparato  propertiea,  wiah  to  aeqnira 
■ueeeiafal  daily  newapaper  in  ll.fiOO,- 
000  to  SS.000,000  Ktoaa  elasa.  Eapo- 
eWIy  intereated  in  weatern  or  nild- 
weatem  property  in  expandins  market. 
We  are  community  buiidinK  operatori 
who  will  uphold  hisheat  tradition!  of 
any  newapaper.  Correapondenoe  eon* 
fidentiai.  6027,  Editor  A  Publisher. 


Basinets  Opportunities  Wanted 

INTERESTED  purchase  advertisinit 
businesa  or  small  agency  anywhere. 
Box  6S16,  Editor  &  Publisher. 


National  Advertising  Space 


Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Uvingston  County  Leader 

Geneseo,  N.  Y. 


NEWSPAPER  SERVICES 


Job  Printing 


READY  JAN.  10:  Job  Shop  Catalogue 
No.  130.  One  hundred  new  listings, 
$1,000  up.  All  States.  May  Brothers, 
Binghamton,  N.  Y.  Commercial  print- 
ing  plants  brokers  since  1914. _ 


ATTENTION 

MAGAZINE  PUBUSHE21S 

WE  STILL  have  available  some  pro¬ 
duction  time  incorporating  our  exclu¬ 
sive  "ECONOMY  COLOR”  facilities. 
Our  processes  enable  small  circulation 
periodicals  to  use  full  color  half-tone 
at  amazingly  low  prices.  Our  facilities 
include  machine  typesetting,  photo-dis¬ 
play  type,  mechanical  layout,  color 
separation,  engraving,  printing  (offset, 
letterpress,  rotary)  and  binding.  A 
complete  publishers’  service.  For  fur¬ 
ther  detail  write  Bliss  Printing  & 
Lithographing,  2500  North  Main  Street, 
Rockford,  Illinois. 


Press  Engineers 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTLING 
551  W.  22nd  St.,  New  York  11,  N.  Y. 
_ Phone  ORegon  5-7760 _ 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
_ Lyndhurst,  N.  J. _ 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


Press  Engineers 


Dearborn  Machinery  Movers  Co. 

DISMANTUNG 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  75M 


MACHINERY  and  SUPPUES 


_ Composing  Room 

REID  V  belt  motor  drive  for  Lino¬ 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid.  William  Reid  Co., 
2271  Clyhourn,  Chicago  14,  111. _ 

UNO..  INTERTYPE  and  Ludlow 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand 
M.  Carbone,  617  Cherry  St.,  Phila.,  Pa. 


MACHINERY  and  SUPPUES 


Composing  Room 


PRACTICALLY  NEW  8  ft,  Hamilton 
I  All  Steel  newspaper  stone  with  galley 
I  storage;  Hamilton  Steel  48-drawer  cut 
'  cost  type  cabinets.  Printcraft  Repre¬ 
sentatives,  277  Broadway,  New  York 
City. 


UNOTYPES,  Models  5,  3  (30  or  42 
em),  31  and  29  with  quadder.  Inter¬ 
type,  Mod.  B3SM.  42  em.  elec.  All  in 
A-1  condition.  Lino  and  intertype 
mags.,  new  or  used.  Ebcc.  lino  and  iud- 
low  mats,  late  faces.  Write  for  price 
list.  6  and  8  ft.  Steel  stones  with 
galleys  and  overhead  slug  rack.  Mid¬ 
west  Matrix  Mart,  Inc.  633  Plymouth 
I  Ct.,  Chicago  5,  Illinois. 


THE  NA'nON’S  Newspajier  Forms 
roll  on  L.  &  B.  Heavy  Duty  Newspa- 

|)er  Turtles — $76.50  to  $88.50.  Write  for 

literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560,  Elkin,  North  Carolina — 
World’s  Largest  Manufacturer  of  News- 
patier  Form  Trucks. 


Newsprint 


CANADIAN  and  AMERICAN  News¬ 
print.  A>l  size  rolls.  For  immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURUNGTON 
PULP  &  PAPER  OORP. 

150  E.  35  St.,  NYC  MU  5h8564 

BEHRENS  SALES  CO. 

For  Your  Newsprint  Needs 

Rolls,  Sheets  —  Your  size. 

Prompt  —  or  —  Deferred  Shipments. 

BEHRENS  SALES  CO. 

427  2nd  Ave.,  NYC.  NY  MU.  6-6960 


EUROPEAN  and  DOMES’nC 
Newsprint 
ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.Y. _ MU  6-6960 

CONTRACT  NOW  for  1956  Shipments 
(MONTHLY).  Standard  White— All 
Sizes.  ALFRED  BUNGE  CO.  45  W. 
45  St.,  N.Y.  36,  JU.  2-4174. 


CANADIAN  NEWSPRINT  standard 
82  lb.  15%".  leH",  K*,  22%",  24" 
rolls  36"  diameter.  Also  West  German 
newsprint  any  size  rolls  for  January 
and  February  delivery.  Brockman  Pa¬ 
per  Co.,  655  Westchester  Ave.,  N.  Y. 
MOtt  Haven  5-6022. 


YOU  can  DEPEND  on  Newsprint  De¬ 
liveries  when  you  order  from: 
BUNGE  PULP  &  PAPER 
STANDARD  WHITE^-All  Roll  Sizes 
Prompt  &  Future  Shipments. 

45  W.  45  St.,  N.Y.  36,  JU  2-4830 


EUROPEAN  FIRM  30  years  experi¬ 
ence  pulp  and  paper  business  in  direct 
contact  with  West  European  Paper- 
mills  can  offer  for  shipment  from  April 
1956  until  December  19.56  monthly  200 
metric  tons  standard  grade  newsprint 
quality  already  accept^  in  U.S.  :  rolls 
suitable  for  machine  width  105',  3" 
cores,  export  seaworthy  packing.  Sam¬ 
ples  available.  Newsprint  Publishers 
interested  please  apply  for  Box  5427, 
Editor  &  Publisher. 


NEWSPRINT  -  ROLLS  ONLY 

INQUIRIES  INVITED 
CANADA  PAPER  CORP. 

400  Madison  Ave.,  NYC,  PL  9-3200 


Press  Room 


GOSS  HIGH  SPEED  UNITS 

PHILADELPHIA  DAILY  NEWS 

15  Arch  Units  —  3  Prs.  Fldrs. 

23  9/16"  —  AC  —  Mfd.  1929-32 
Low  Substructure  with  roll  stands 
Available  approximately  in  March,  *66 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  IT  EL.  5-3507 


MACHINERY  aatl  SUPPUES 


Press  Room 


24-PAGE  TUBULAR 

Has  good  stereotype  equipment 
Priced  at  $35,000 

GEORGE  C.  OXFORD 
BOX  903  BOISE.  IDAHO 


Hoe  3  Unit  Press 

3  16-Page  Floor  Units 
1  Double  Newspaper  Folder 
Length  cutoff  22%" 

Endroll  paper  Brackets 
Steel  Cylinders  A  Roller  Bearings 
Carved  Stereotyi>e  Machinery 
AC  Motor  Drive,  Full  Automatic 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  N.  Y.  17,  N.  Y. 


scon  ARCHED  MODEL 
PRESS 

Sell  as  4,  5  or  6  units,  22-%"  cutoff. 
AC  drive.  Stereotype  equipment. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


SELL  Combination  Tubular  %  and 
page  folder  or  trade  for  regular  % 
page  folder.  George  C.  Oxford,  Box 
903,  Boise,  Idaho. 


Used  Presses 

jk  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

ir  GOSS  engineers  can  adopt  such 
e<iuipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5601  W.  31  Street  Chicago.  Illinois 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH:  22)i"  cutoff;  new 
60  HP,  AC  Motor  drive.  Combination 
%  and  %  folder. 

Can  be  inspected  in  operation  at 
MATTIA  PRESS.  Belleville,  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5-3607 


PAPER  CONVEYORS,  Cutler-Hammer, 
all  lengths.  George  C.  Oxford.  Box  { 
903,  Boise.  Idaho. _  l 

GOSS  4  deck  press — runs  32  pages  | 
straight  run  with  color  on  any  page  j 
at  30,000  hourly,  double  folder,  22)j"  i 
cut-off,  14  ft.  high.  Write  today  Wich- 
ita,  Kansas,  Beacon. _ 


PRESS  MOTOR  DRIVES  of  25.  40.  I 
50,  75,  100  and  150  H.P.  AC.  Two  75  | 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  George  C.  i 
Oxford.  Box  908.  Boise,  Idaho. _ 


QUARTER  page  folder  for  Goss  web  ! 
press,  to  fold  up.  Box  5416,  Biditor  &  ! 
Publisher 


WANTED  —  Teletypesetter  operating 
unit  for  Intertyiw ;  also  Multiface  per¬ 
forating  unit.  Must  be  modern.  Box 
5412,  ^itor  &  Publisher. 


Stereotype 


PONY  AUTOPLATE  casting  machine 
for  21  %"  cut-off  press.  George  C. 
Oxford.  Box  903,  Boise,  Idaho. 


MACHINERY  and  SUPPUES 


Stereotype 


HALL  MAT  ROLLER 

Bed  size  30  x  45.  no  rack  above  the 
table.  Cylinders  9"  diameter,  5  H.P. 
Chain  Drive  Motor.  Not  a  giant  but  a 
sturdy  mat  roller  suitable  for  use  in 
the  small  daily  plant  or  for  mat 
service. 

See  it  on  our  floor 

Thomas  W.  Hall  Company 

Stamford,  Conn. 


ALL  SIZE  metal  pots  with  pumps, 
Kemp,  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho. 


Wanted  to  Buy 


WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL.  5-3507 


WAN’TED:  8i-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 
323  N.  4th  St.,  Phila.  6.  Pa. 


WILL  Buy  for  Cash.  Complete  Plants 
also  Individual  Machines  and  Equii>- 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTA’TIVES 
277  Broadway,  New  York  7,  N.  Y. 


WAN’TED  Good  Late  Model 
INTERTYPE  OR  UNOTYPE 
Display  Mixer  Machines 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL.  6-3507 

LINO  &  Ludlow  mats  wanted.  Send 
list  and  proof  if  possible. 

POSTER 

13th  &  Cherry  St.,  Philadelphia,  Pa. 
WANTED  TO  BUY 
21  %"  CURVED  ROUTER 
Box  5332,  Editor  &  Publisher. 


Advertising  Rates 

CLASSIFIED 

Lina  Rates  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  thacs  •  454  per  line  each 
insertion;  3  tines  •  504:  2  •  554; 
1  «  654.  Add  154  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS; 
4  tines  •  904  per  line  each  insertlea; 
3  tines  «  954;  2  tines  •  $1.00; 
1  •  $1.10.  3  line  nininun.  Add  154 
for  Box  Service. 

DEAOLiNE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviatieae 
(add  1  line  for  box  infonaatioe.)  Bax- 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  nailed  daily.  Editer  A 
Publisher  reserves  the  ripht  to  edR  all 
copy. 


DISPLAY  RATES 


Apate 

1 

6 

13 

26 

52 

Uses 

Tine 

Tines 

Tines 

Tines 

Tines 

564 

$460 

$390 

$365 

$335 

$900 

282 

260 

215 

205 

190 

170 

141 

145 

125 

US 

UO 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 
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MACHINERY  and  SUPPUES 


Wanted  to  Buy 


MAT  ■ROLLER 
NEEDED  DESPERATELY 
Small  Florida  Weekly  with  rotary  in¬ 
stalled,  almost  ready  to  run,  unable 
to  get  into  production  because  can’t 
find  used  mat  roller.  Desperate  situa¬ 
tions  as  old  flat  bed  breaking  down. 
If  you’ve  got  an  old  serviceable  roller, 
not  being  used,  and  will  sell  reason¬ 
ably,  wire  or  phone  immediately. 

The  Venice  Gondolier 
Pete  S.  Conover,  Publisher 
Venice,  Florida. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  corresijond- 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals.  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examination  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  {60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


HELP  WANTED 


Artists-Cartoonists 


TOP  LAYOUT  —  CREA'nVE  SPOT 

Layout  Artist  with  retail  experience 
for  one  of  America’s  finest  Department 
Stores,  midwest  location.  Wonderful 
opportunity  for  creative  person.  Send 
complete  resume  and  a  few  good  sam¬ 
ples.  Box  B413,  Editor  &  Publisher. 


Classified  Advertising 

“CLASSIFIED  ADVER’nSING  man¬ 
ager  needed  now  by  20,000  circulation 
morning  paper  with  largest  classified 
volume  in  Vermont.  Prefer  either 
manager  on  smaller  paper  ready  to 
progress  or  experience  alert  young 
salesman  from  larger  paper  who  can 
head  well  organized  department  and 
kecp_  it  rolling.  Excellent  pay.  Give 
full  information,  experience  references, 
first  letter.  Replies  kept  confidential. 
Write  G.  E.  Noble,  Rutland  Herald, 
Rutland.  Vermont’’ 

GOLDEN  OPPORTUNITY 

CLASSIFIED  ADVER’nSING  manager 
must  have  know-how  of  all  phases  of 
classified  department.  Imagination,  ag¬ 
gressiveness  vital.  Here’s  a  chance  to 
build  a  future  with  a  rapidly-growing 
New  Jersey  daily  with  unlimited  po¬ 
tential.  Give  full  particulars  on  salary 
expected,  availability.  Confidence  re¬ 
spected.  Write  or  wire  Donald  M. 
Weill,  General  Manager,  Somerset 
Star,  Somerville,  New  Jersey. 


Circulation 


CITY  CIRCRJLATION  MANAGER  for 
western  newspaper,  must  be  a  young 
district  manager  who  desires  to  ad¬ 
vance  in  circulation  by  hard  work,  pro¬ 
motion  minded  with  ability  to  secure 
production  from  carriers.  Box  5406, 
Editor  &  Publisher. 


HELP  WANTED 


Circulation 


CIRCULA’nON  MAN,  capable  of 
handling  A.B.C.  records,  on  circula¬ 
tion  6,500  daily.  Experienced  in  car¬ 
rier  promotion.  Area  4,  East  coast 
city.  Box  5211,  Editor  &  Publisher. 
WANTED — Aggressive  younger  circu¬ 
lation  man  for  two  afternoon  Northern 
New  England  newspapers.  Tough  Job. 
No  softies  apply.  Box  5219,  Editor  & 
Publisher. 


Display  Advertising 

AD  MANAGER.  Opportunity  for  ag¬ 
gressive,  ambitious  man  on  only  daily 
in  fine  Chart  Area  6  city  under  100, 
000.  Market  is  among  hottest  in  coun¬ 
try.  and  paper  is  growing  fast.  Pine 
new  plant.  Good  salary  and  chance 
for  rapid  advancement  in  bigger  job. 
Replies  strictly  confidential.  Box  5201, 

Editor  &  Publisher. _ 

BILLINGS  (Mont.)  GAZETTE  needs 
reliable  display  advertising  salesman. 
Prefer  small  daily  or  weekly  newspa¬ 
per  exiierience.  Write:  detailing  ex¬ 
perience.  education,  salary  requirement, 
references  and  personal  data  to  J.  S. 

Hilleboe,  Advertising  Manager. _ 

WE  HAVE  a  regular  staff  job  open  for 
an  experienced  display  ad  man  in 
historic  Natchez,  Mississippi.  You  will 
fill  out  a  5  man  staff  and  have  most 
pleasant  associates.  Will  consider  man 
with  as  little  as  1  year  experience, 
who  is  good  on  both  layout  and  sales. 
Salary  commensurate  with  background 
and  experience.  Write  Kenneth  E. 
Dahlstrom.  Advertising  Manager,  ’The 
Natchez  Times,  Natchez,  Mississippi. 
ADVER’nSING  MAN  OR  WOMAN, 
display  and  classified,  for  R.OOO  Catho¬ 
lic  weekly  chart  area  8.  Want  man  or 
woman  who  can  prepare  statistical 
presentation,  has  some  imagination, 
and  is  interested  in  building  up  job 
that  paid  $6,500  in  ’55.  Complete  in¬ 
formation  &  references  to  Box  5327, 
Editor  &  Publisher. _ 

NEEDED 

Man  for  top  display  sales  position  on 
Wausau  Daily  Record-Herald.  Must  be 
experienced  on  top  lines.  Above  aver¬ 
age  salary  and  many  other  benefits. 
Write,  phone  or  wire,  Wausau  Record- 
Herald,  Wausau.  Wisconsin. _ 

DISPLAY  ~ 

ADVERTISING 
SALESMAN 

Large  secondary  market  newspaper  on 
Texas’  upper  Gulf  Coast.  Monthly  vol¬ 
ume  over  million  lines.  City  of  85,000. 
Good  base  salary.  Extra  monthly  com¬ 
mission.  25%  commission  on  Christmas 
greetings.  Annual  edition  in  October 
commissionable.  ’Two  weeks  vacation. 
Excellent  retirement  plan.  Life  and 
hospitalization  insurance. 

Modern  plant,  air-conditioned,  com¬ 
plete  equipment  and  facilities  for  all 
of  our  salesmen.  Company  automobiles 
for  salesmen’s  use. 

Energetic  and  enthusiastic  young  man 
with  3  to  5  years  experience  on  medium 
or  small  ncwspai)ers  preferred. 

Write  Box  5420,  Editor  &  Publisher, 
giving  your  newspaper  experience,  age, 
family  status,  availability  and  salary 
exi)ected.  Reply  in  confidence.  Our 
employes  know  of  this  ad. 

IMMEDIATE  OPENING  for  second 
spot.  Top  salary,  bonus  to  producer, 
^ould  have  2  years  exiierience.  Per¬ 
manent  iwsition.  Good  climate,  sports 
area.  Progressive  6-day  daily.  5000 
A.B.C.  City  zone  12,000.  Ojien  shop. 
Chart  Area  11.  Tell  all  first  letter. 

Box  5421,  Editor  &  Publisher _ 

OUTSTANDING  opportunity  for  adver¬ 
tising  director  on  one  of  the  finest 
newspajwrs  in  Cliart  Area  2.  The  man 
we  want_  is  capable  of  producing  the 
unusual  in  linage  increases.  Our  trad¬ 
ing  area  is  expanding  rapidly,  present¬ 
ing  unlimited  opportunities  for  linage 
growth.  Organization,  direction  and 
good  solid  seliing  by  aggressive  man 
sought.  Under  50,000  class.  Tell  all 
in  first  letter.  (C)ur  staff  knows  of 
this  ad).  Box  5419,  Editor  &  Publisher. 
WAN’TED  —  Experienced  advertising 
salesman  by  daily  in  city  of  18,00(). 
Must  be  good  at  layouts.  Job  pays 
$85.00  per  week.  Jonesboro  Sun, 
Jonesboro,  Arkansas. 


HELP  WANTED 


Editorial 


LARGE  ME’TROPOLITAN  paper  in 
Chart  Area  2  needs  an  artist  with 
unusual  i>ereeption  and  execution  of 
maps,  charts  and  other  visualizations. 
Please  send  samples  of  work.  All  will 
be  returned.  Excellent  opportunity  to 
be  important  part  of  brilliant  editorial 
team.  Box  5227,  Editor  &  Publisher. 

BEXjINNERS:  Young  men  and  women 

for  weeklies,  dailies,  publicity  and 
magazine  jobs.  Salaries  from  $55  to 

$85.  Send  resumes  and  request  regis¬ 

tration  forms.  BIRCH  PERSONNEL, 
59  E.  Madison  St.,  Chicago  2,  lil. 


"ANGLO-JEWISH  WEEKLY  can  use 
managing  editor.  Metropolitan  daily 
experience,  knowledge  of  public  rela¬ 
tions  and  makeup  required.  Good  start¬ 
ing  pay.  Write  to  ’Anglo-Jewish 
Weekly’,  179  Allyn  Street,  Hartford, 
Connecticut.’’ _ 

CITY  HALL  REPORTER:  photogra¬ 
pher  —  young,  alert,  experienced  or 
journalistic  graduate,  wanted  by  mod¬ 
ern  Illinois  afternoon  daily.  13,000 
circulation,  in  growing  prosperous 
community.  Liberal  starting  pay,  merit 
raise,  outstanding  opportunity  for  ad¬ 
vancement.  Interview  essential.  Write 
Box  5204,  Editor  &  Publisher,  giving 
complete  educational  and  professional 
background,  references. 


WEEKLY  PUBLICATION  needs  im¬ 
mediately  young  person  of  Asian  ex¬ 
traction  or  nationality,  interested  in 
Asian  affairs,  with  proved  ability  to 
turn  out  good  copy  fast.  Prefer  recent 
college  graduate  able  to  take  over 
popular  book  page,  handle  features 
dealing  with  Asian  affairs.  Ability  to 
do  some  promotion  among  students 
would  be  an  asset.  Generous  salary 
to  right  person.  Application  should  in¬ 
clude  biographical  sketch  including  ex¬ 
perience,  references  and  samples  of 
published  material.  Chart  Aren  12. 
Box  5243,  Editor  &  Publisher. 


YOUNG  WOMAN,  journalism  gradu¬ 
ate  or  imagination,  resourcefulness  and 
ability  to  write  features  and  society 
for  lively,  growing  midwestern  daily, 
circulation  13,500.  Permanent  job, 
modern  air  conditioned  building,  ideal 
working  conditions,  pleasant,  pros¬ 
perous  community.  Camera  ability,  de¬ 
sirable  not  essential.  Advancement 
with  initiative.  Tell  education,  experi¬ 
ence,  background  in  letter  to  Box  6203, 
Editor  &  Publisher. 


ASSISTANT  In  public  relations  state 
college.  Ability  to  process  pictures  de¬ 
sirable.  With  experience,  starts  at 
$4100.  Box  5328.  Editor  &  Publisher. 


EDITOR  soon  for  good  small  5  P.M. 
daily,  complete  charge  news  depart¬ 
ment,  handling  A.P.  wire,  copy  of 
one  reporter  and  society  girl,  and 
paper  make  up.  Must  be  tops  local 
news,  pictures,  and  fit  into  commun¬ 
ity.  Prefer  family  man.  Desire  refer¬ 
ence.  Contact  Franklin  Yates,  Times- 
Gazette,  Shelbyvilie,  Tennessee. 


HELP  WANTED 


Editorial 


DESKMAN  for  six  day  afternoon 
newspaper.  Will  consider  those  with 
limit^  experience,  beginners.  Please 
supply  information  about  qualifications, 
salary  requirements  and  furnish  three 
references.  Press,  Charles  City,  Iowa. 

EDITOR  for  live-wire  small  daily  pa¬ 

per.  Give  assignments  to  reporter, 
handle  wire  and  do  some  newsgather¬ 
ing.  Must  have  ideas.  Good  job  for 
right  man  starting  January  2.  Enter¬ 
prise,  Bastrop,  Louisiana. 


FLORIDA  COLLEGE  ’TOWN  with 
5,000  circulation  daily  is  looking  for 
a  young  man  to  handle  sports  and  gen¬ 
eral  assignment.  Must  be  available  by 
January  1.  Write  Publisher,  DeLand 
Sun  News,  DeLand,  Florida. _ 

OPENING  for  young  reporter  who  can 
write  both  general  news  and  sports. 
Open  by  January  20.  Box  5307,  Editor 
&  Publisher. _ 

SPORTS  EDITOR  for  live  afternoon 
daily.  Write,  giving  background,  sal¬ 
ary  requirements,  etc.  to  Don  Hall, 
Herald,  Roanoke  Rapids,  N.  C, _ 

LIVE-WIRE  EDITOR  to  accept  full 
responsibility  editing  top  ABC  weekly 
serving  fast-growing  suburban  com¬ 
munity.  Northern  New  Jersey.  Write, 
including  resume  and  present  salary. 
Box  5336,  Editor  &  Publisher. _ 

COMBINA’TION  general  assignment- 
feature  and/or  editorial  writer  for 
politically  liberal  Ohio  country  daily 
(7100  circulation).  Box  5411,  Editor  & 

Publisher. _ _ 

"EDITOR  for  leading  weekly — one  of 
the  best.  Well  known  community  and 
Chart  Area.  .  .  .  Top  job  of  its  kind 
— need  thoroughly  qualified  man.  Reply 
with  full  details  to  Box  5418,  Editor 

&  Publisher.’’ _ 

EDITOR 

"Employee  newspaper  and  other  pub¬ 
lications.  Expanding  multi-plant  com¬ 
pany  in  ^uthwestern  Michigan.  Man 
with  newspaper  exijcrience  and  some 
knowledge  of  photography.  Usual  em¬ 
ployee  benefits.  Send  resume  to  Box 

5422,  Editor  &  Publisher.’* _ 

EXPERIENCED  DESKMAN,  medium¬ 
sized  New  England  daily.  Miut  be 
pains-taking  editor  and  imaginative 
head  writer.  Good  conditions.  Box 

5430,  Editor  &  Publisher. _ 

GIRL  REPORTER  for  large,  award 
winning  weekly.  Part  of  a  top  group 
operation  with  all  the  extra  benefits 
plus.  Use  of  camera  helpful,  experience 
necessary.  No  need  to  apply  unless 
you  are  good.  Repeat-good.  All  details 
first  letter,  please.  Write,  do  not 
phone,  to  T.  P.  Dolan,  Courier-Free- 

man,  Potsdam,  New  York. _ 

MANAGING  EDITOR— reporter  for  27 
year  old  North  Jersey  semi-weekly 
newspaper,  bought  out  present  editor- 
publisher,  i>ermanent  position.  State 
qualifications  and  salary.  Write  Leo 
P.  Doyle.  82  North  Sussex  Street, 
Dover,  New  Jersey — DO  6-2500. 
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HELP  WANTED 


"PHOTOGRAPHER-feature  writer  for 
Sunday  roto  magazine  in  Chart  Area 
6.  Prefer  aggressive  man  in  20’s.  Will 
consider  college  student  graduating  in 
February.  Must  be  draft  proof.  Write 
Box  5400,  Editor  &  Publisher,  giving 
full  details.” 


PHOTOGRAPHER-REPORTER,  lively 
22,000  daily ;  car  essential.  Good  job 
for  right  man.  Exi)edite  full  details. 
Phone  No.  Managing  Editor,  Evening 
Telegram,  Superior,  Wisconsin. 


REPORTER,  area  editor  for  11,000 
circulation  Florida  evening  daily.  Box 
5424,  Editor  &  Pul  Usher. 


REPORTER  for  fast  growing  group  of 
Southern  weeklies  in  Exurbia,  north  of 
New  York  City.  Experienced :  none  or 
dailies  only.  Auto  desirable.  State 
salary  required.  Box  5425v  Editor  & 
Publisher. 


“WILL  HAVE  OPENING  late  January 
for  sports  editor,  daily  Chart  Area  6. 
Small  city,  sports  takes  about  half 
time,  balance  on  wire,  and  general 
news.  Box  5403,  Editor  &  Publisher. 


WIRE  EDITOR — Experienced  desk- 
man  telegraph  editor  for  evening  daily 
of  47,000  circulation.  Give  background, 
references,  and  salary  desired  first 
letter.  Write  Mr.  Slabach,  Lancaster 
New  Era,  8  W.  King,  Lancaster, 
Pennsylvania. 


WOMANS  EDITOR  for  aggressive  six 
afternoon  daily,  serving  growing  city 
with  13,000  city  zone  and  more  than 
20  cities,  and  towns  in  8  adjacent 
counties.  Write  H.  M.  Rankin,  Daily 
Tifton  Gazette,  Tifton,  Georgia. 


YOUNG  unmarried  sports  writer,  one 
to  two  years’  experience,  who  writes 
bright,  clean  copy ;  can  do  occasional 
column  ;  able  to  relieve  on  desk  when 
needed.  Six-day,  40-hour  week.  Give 
full  background,  references  first  letter. 
Write  James  A.  Best,  Managing  Edi¬ 
tor,  The  News  and  Courier,  Charleston, 
South  Carolina. 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  JIO  to 
3100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C.,  N.  Y. 


Mechanical 


HEAD  MACHINIST 

Desirable  position  open  on  Metropolitan 
Daily,  Pacific  Coast  area,  for  head 
composing  room  machinist  who  can 
coordinate  work  of  other  machinists. 
Most  be  experienced  in  Linotype,  In¬ 
tertype  ITS  and  member  of  I.T.U. 
Write  full  details  of  qualifications. 
Box  5111,  Editor  &  Publisher. 


FLORIDA  DAILY  with  6^000  circula¬ 
tion  seeks  young  man  now  a  linotype 
operator  who  is  willing  also  to  leam 
floor  work  for  a  combination  job. 
Write  Joe  B.  Wells.  Superintendent, 
DeLand  Sun  News.  DeLand,  Fla. 


MACHINIST 

GROWING  midwest  afternoon  daily 
has  permanent  spot  for  machinist 
CITS  experience  preferred  but  will 
consider  machinist  or  machinist-opera¬ 
tor  capable  of  fulltime  ntachinist  du¬ 
ties.)  Top  iwnsion,  hospitalization  and 
insurance  benefits.  Clean,  modern 
plant,  38  hour  week,  pays  overscale. 
For  full  details,  write  Production  Man¬ 
ager,  South  Bend  Tribune,  South  Bend 
26,  Indiana. 


PRESS  FOREMAN  who  will  Uke  pride 
in  reproduction,  handle  crews  success¬ 
fully,  have  technical  knowledge  for 
improvements.  5  unit  duplex  in  east¬ 
ern  city.  Tell  all  in  first  letter.  Box 
5317,  ^itor  &  Publisher. 


COMBINATION  PRESSMAN-STERBO- 
TYPERS.  Immediate  opening  in  open 
shop.  40  hour  week,  generous  benefits. 
Chart  area  2.  Supply  full  background 
by  letter  to  Box  5414,  Editor  &  Pub- 
lisher.  _ 

COMPOSING  ROOM  WORKING  For¬ 
man  weekly  paper.  Press  Journal, 
Englewood,  New  Jersey. 


HELP  WANTED 


Photography 


ALL  GIRLS’  College  needs  young  man 
or  woman  who  can  use  Spe^  Graphic, 
handle  darkroom  and  write  lively 
features  for  permanent  iwsition  in 
public  relations.  Ideal  conditions  in 
beautiful  college.  Box  6321,  Editor  ft 
Publisher. 


NEWSPAPER 

PHOTOGRAPHER 

SKILLED  photographer  with  at  least 
3  years  newspai)er  experience  and 
ability  to  operate  Scanagraver.  Ex- 
I)erience  in  news-writing  helpful. 
Pleasant  living  where  winter  is  like 
spring-time  in  the  North.  Congenial, 
alert  staff.  City  area  over  ^000. 
Permanent  opportunity.  J.  B.  Robin¬ 
son,  Daily  News,  Jacksonville,  North 
Carolina. 


Promotion — Public  Relatione 


ADVERTISING  SALES 
PROMOTION  MANAGER 
for  one  of 

the  most  promotion  minded 
newspapers  In  America. 

THE  MAN  we  are  looking  for  has 
the  experience  and  ability  to  do  a 
real  shirt  sleeve  job  of  sales  promo¬ 
tion — to  spark  plug,  create  and  pre¬ 
pare  sales  presentations,  brochures, 
trade  magazine  advertising,  etc.  He 
can  handle  completely  the  entire 
preparation  of  our  sales  promotion  and 
he  has  a  thorough  background  in  sell¬ 
ing  as  well. 

THE  MAN  we  are  looking  for 
wants,  first  of  .'<11,  a  newspaper  and 
market  with  a  real  promotion  story, 
plus  an  adequate  promotion  budget, 
freedom  and  tools  to  do  a  real  job. 
association  with  a  progressive  organi¬ 
zation.  where  efforts  and  results  will 
be  well  rewarded. 

HERE  IS  a  kind  of  opportunity  that 
seldom  opens  up — to  join  a  progres¬ 
sive,  well  managed,  exclusive  morn¬ 
ing  and  evening  combination  news¬ 
paper  with  over  100,000  circulation 
that  really  believes  in  promotion,  in 
one  of  the  South’s  top  20  and  one 
of  the  nation’s  top  100  metropolitan 
markets,  with  a  tremendous  growth 
ahead,  in  addition  to  the  finest  work¬ 
ing  conditions  and  a  beautiful  city 
with  ideal  climate  and  living  facilities. 

Please  include  in  an  air  mail  letter, 
not  only  all  personal  Information  but 
an  outline  of  your  background,  ex¬ 
perience  and  present  salary,  that  can 
lead  to  a  personal  interview  to  George 
Lemons.  Advertising  Director,  Greens¬ 
boro  News  and  ^cord,  Greensboro. 
N.  C. 


Promotion  Copy  Writer 

LARGE  newspaper  in  ^e  Blast  wants 
copy  writer  with  newspaper  promotion 
or  closely  related  experience  to  join 
creative  promotion  department.  Must 
be  able  to  dig  out  the  selling  stories 
buried  in  facts  and  figures  and  to 
present  them  simply  and  persuasively 
in  ads  and  direct  mail  pieces.  Some 
knowledge  of  layout  and  production 
helpful,  but  promotion  copy  background 
essential.  Tell  your  whole  story,  in¬ 
cluding  salary  requirements,  in  first 
letter.  Our  staff  knows  of  this  ad¬ 
vertisement.  Box  5300,  Editor  and 
Publisher, 


HELP  WANTED 


Salesmen 


NEW  ENGLAND  MAT 
SERVICE  SALESMAN 

Exceptional  money-making  opportunity 
under  Meyer  Both’s  new  program  for 
daily  and  weekly  newspapers  and  re¬ 
tail  stores.  Write  Director  of  Sales, 
Meyer  Both  Co.,  20th  ft  Michigan, 
Chicago  16,  Illinois. 


WANTED 

BUSINESS  REPRESENTATIVE  for 
one  of  world’s  largest  news  agencies 
to  sell  newsfilm,  photos,  facsimile,  and 
news  wire  services  to  newspapers, 
television  and  radio  stations.  Generous 
starting  salary,  commissions  and  ex¬ 
penses  for  man  with  proven  back¬ 
ground.  Submit  fullest  details.  Box 
5337,  Blditor  &  Publisher. 


“YOUNG,  aggressive,  experienced,  re¬ 
tail  and/or  national  salesmen  for  top- 
notch  daily  in  medium  large  West 
Coast  City.  Openings  due  to  expansion 
and  internal  promotions.  We  need 
salesmen,  not  layout  men.  Salary  good 
to  top,  dei>ending  on  experience,  plus 
liberal  bonus  plan.  Write  Box  5404, 
Blditor  ft  Publisher.” 


SITUATIONS  WANTED 

_ Administrative _ 

CASH  in  now  on  my  exi>erience 
gained  on  other  payrolls  as  Publisher, 
General  or  Advertising  Manager ;  or 
hire  a  neophyte  at  a  $500  yearly  in¬ 
crement  and  hope  to  duplicate  me  in 
20  years  or  so.  If  you  can’t  wait, 
write  Box  5114,  Editor  ft  Publisher. 

PUBLISHER’S  ASSISTANT 
If  you  need  an  energetic,  young,  cap¬ 
able  ‘right  hand’  read  these  qualifica¬ 
tions.  Ten  years  experience  both  small 
and  metropolitan  dailies,  news,  ad¬ 
vertising.  promotion,  circulation.  Now 
employed.  Best  possible  references.  Box 
6426.  BMitor  ft  Publisher. 

Circulation 

WANT  to  return  to  West  Coast. 
Young  Circulation  Manager  with 
enough  energy,  ambition  and  experi¬ 
ence  to  do  a  good  job  for  you.  Con¬ 
sider  manager,  assistant  or  promotion. 
Box  5302,  Blditor  ft  Publisher. 

Display  Advertising 

ADMAN,  A  producer,  degree,  experi¬ 
enced  metropolitan  and  weekly,  single. 
Vet,  good  reference.  Step-Up  com¬ 
plete,  available  interview  Chart  Area 
11  or  12.  late  January.  Box  5323.  Bldi- 

tor  ft  Publisher. _ 

EXPERIENCED  ADVERTISING  MAN 
seeks  opportunity  as  AD  MANAGER. 
Heavy  experience  on  copy,  layout. 
Operation  Step-Up  (NAEA)  sales 
training.  Blxcelient  newspaper  and 
agency  background.  Prefer  midwest 
or  west.  Box  5408,  Editor  ft  Publisher. 

Editorial 

PUBUC  RELATIONS:  Over  100  best 
public  relations  men  and  women  on 
file.  Give  specifications  and  salaries. 
We’ll  furnish  resumes  of  qualified, 
investigated  personnel.  BIRCH  PER¬ 
SONNEL.  69  E.  Madison  St..  Chi¬ 
cago  2.  III. 


WASHINGTON,  D.  C.  Correspondent. 
Trained,  Experienced-Low  Cost.  O.  C. 
Miller,  Box  1769.  Zone  13,  or  Senate 
Press  Gallery. 


FIELD  REPORTER  —  photographer, 
4  years  experience,  wants  internal 
publication  job,  chart  area  2  head¬ 
quarters.  Box  6212,  Editor  ft  Pub¬ 
lisher. 


AcTER  6  years  solid  experience,  young 
newsman  seeks  managing  editorship  of 
small  daily.  Qualifications,  background 
are  the  best.  Box  5329,  Blditor  ft  Pub¬ 
lisher. 


BY-LINE  FEATURE  WRITER-photog- 
rapher.  Reference  coast  to  coast.  Ton 
of  response  proof  of  copy.  West.  No 
lower  bracket  salary  replies,  please, 
l^x  5335,  Editor  ft  Publisher. 


COPYREADER.  8  years  general  edi¬ 
torial,  all  beats.  Phone  Pittsburgh, 
Pa.,  Montrose  1-5817. 


BIDITOR,  managing  editor,  trained  on 
big  i>apers.  Over  30  years  experience. 
Blxpert  on  type,  makeup,  personnel 
training.  Around  1226.  Box  6305,  Eldi- 
tor  ft  Publisher. _ 

NBXIRO  wants  job  on  daily.  Some  ex¬ 
perience  in  police,  court,  general  as¬ 
signment  and  copy  reading.  Vet.  86, 
singi'S,  M.S.  in  Journalism.  Box  5325. 
Blditor  ft  Publisher, 


SITUATIONS  WANTED 


Editorial 


POLICE  and  federal  reporter,  29.  two 
years  experience,  seeks  change  to  hard¬ 
hitting  medium  or  large  daily.  BJ- 
Grad.  Box  6324,  Blditor  ft  Publisher. 


REB’ORTBIR.  25,  vet,  journalism  grad, 
3  months  daily  experience,  will  go 
anywhere.  Box  5312,  Blditor  ft  Pub¬ 
lisher. 


SPORTS  BIDITOR  on  large  midwest 
daily.  Blxperienced  25,000  to  160.000 
circulation.  Age  33.  Single.  Non¬ 
drinker.  Six  feet.  In  fine  health. 
Available  short  notice.  Minimum  $100 
a  week.  Newspaper  family  background. 
Hard  worker.  Box  5318..  Blditor  ft  Pub¬ 
lisher. 


ACCURATE,  experienced  copyreader 
seeks  any  desk  position  in  California, 
Oregon  or  Washington.  Box  5428, 
Blditor  ft  Publisher. 


AGING  newspaper  m^n,  retired  and 
tired  of  retirement,  seeks  any  job  In 
editorial  department.  Minimum  pay. 
Box  5405.  Editor  ft  Publisher. 


CATHOLIC  BTve  sound  years  in  edi¬ 
torial,  Public  Relations.  J-grad.  Ixicate 
anywhere  with  Catholic  press  or  or¬ 
ganization.  Box  5410,  Blditor  ft  Pub¬ 
lisher^ _ 

COPYREADER,  able  and  experienced, 
thorough  editor ;  ready,  adaptable, 
telling  head  writer;  family  man;  $105. 
^x  5407,  Blditor  &  Publisher, 
PRIZE-WINNING  REPORTER,  33, 
experienced  on  treneral  assignment, 
major  beats  and  Washington  coverage, 
wishes  return  to  Chicago.  Now  paid 
top  scale  on  large  Blastcrn  daily.  Box 
5415,  Editor  ft  Publisher.  ^ 

SLOTMAN  on  metropolitan  daily  seeks 
desk  post  on  large  daily  in  East  or 
Mid  West.  Newspaper  must  be  non¬ 
guild  or  have  an  open  shop.  Blxcelient 
references,  background.  Box  6401,  Edi¬ 
tor  ft  Publisher. 


BIDITORIAL  —  Advertising  Assistant. 
Capable  man  Friday.  Was  reporter. 
Recent  vet.  Prefer  Chart  Area  1.  Box 
5429,  Blditor  ft  Publisher. 


Mechanical 


PRODUCTION  PROBLEMS? 

TIRED  OF  ALIBIS?  PRODUCTION 
MANAGER  seeks  more  challenging  job 
and  offers  proven  methods  that  are 
sensible,  practical  and  assure  smooth 
operation  with  money-saving  results. 
25  years  experience  in  all  phases 
newspaper  operation,  medium  and 
metropolitan.  Full  details  at  Interview 
only.  Union  or  open  shop.  Box  6117, 
Blditor  ft  Publisher. 


SUPBIRINTENDENT.  foreman  compos 
ing  room  of  daily,  or  ■  manager  of 
small  daily  or  weekly.  Union  or  open 
shop.  14  years  as  mechanical  super¬ 
intendent,  with  good  page  cost  record. 
Go  anywhere.  O.  K.  Hammitt,  602 
Taylor,  Moberly,  Missouri.  Phone  2797. 


SUPERINTTINDENT,  FOREMAN  ON 
DAILY  PAPBIR  In  10-25M  class.  Will 
assume  complete  responsibility  in  plant 
oi>eration  and  personnel  leadership, 
^perienced  in  all  departments,  includ¬ 
ing  pressroom  and  Teletype.  Good 
machinist.  Proven  low  page  cost  opera¬ 
tion.  ITU  or  open  shop.  E.  Koynen, 
4925  Friendship  Ave..  Pittsburgh  24, 
Pa.  Phone  Highland  19314. 


Photo  Engraving 


NEWSPAPBIR  DOW  etcher-tones  deep 
etch.  Have  worked  other  branches  aa 
foreman.  Can  produce.  Union.  Box 
6149,  Blditor  ft  Publisher. 


Photography 


BIDITORS :  bored  by  “routine”  photo¬ 
graphy?  Then  try  this  young  camera¬ 
man — proven  talent,  reliability.  Prefer 
m^ium,  large  daily  anywhere.  Folio 
on  request,  ^x  5402.  Blditor  ft  Pub¬ 
lisher. 

Research  Analysis 

MARKET  RESEARCH  ANALYSIST. 
young,  imaginative.  Seeks  greater  op¬ 
portunity.  Experienced:  planning,  ex¬ 
ecuting  and  presenting  research.  Box 
6206,  Editor  ft  Publisher. 
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Shop  Talk 

Our  Own  Review 

In  a  newsy  sort  of  way,  the 
newspaper  business  glided 
through  1955  with  the  custom¬ 
ary  dips  and  climbs  and  boun¬ 
ces. 

An  arbitrary  listing  of  major 
stories  from  the  pages  of  E  &  P 
would  provide  a  “Big  10”  se¬ 
lection  as  follows: 

1.  A  10%  increase  (over 
1954)  in  advertising  linage, 
with  a  national  volume  of  $675 
million  or  twice  that  of  1947. 

2.  Purchase  of  the  Birming¬ 
ham  (Ala.)  News  properties  by 
S.  I.  Newhouse  at  a  price  in 
excess  of  $18  million. 

•i.  Strikes  that  put  the  cen¬ 
tury-old  Brooklyn  Ea^/le  out  of 
business  and  closed  down  De¬ 
troit’s  three  big  dailies  for  the 
duration  of  the  Christmas  shop¬ 
ping  season. 

4.  Filing  of  the  Government’s 
anti-trust  complaint  against  the 
American  Newspaper  Publishers 
.Association,  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies,  and  four  other  industry 
groups. 

5.  Conviction  of  the  Kansas 
City  Star  Company  and  Emil 
Sees,  advertising  director,  on 
some  counts  of  an  indictment 
charging  conspiracy  in  restraint 
of  trade. 

6.  Deaths  within  the  same 
week  of  Col.  Robert  R.  McCor¬ 
mick  of  the  Chicago  Tribune 
and  Joseph  Pulitzer  Jr.  of  the 
Bt.  Louis  Post-Dispatch. 

7.  Multi-million  dollar  expan¬ 
sion  plans  in  the  newsprint  in¬ 
dustry  and  a  price  increase  of 
$4  a  ton. 

8.  Continuing  construction 
boom  in  the  newspaper  indus¬ 
try;  opening  of  the  Philadelphia 
Bulletin’s  $10  million  -  p  1  u  s 
plant;  announcement  of  $11 
million  and  $15  million  projects 
by  the  Chicago  Daily  News  and 
Chicago  Sun-Times,  respective¬ 
ly. 

9.  Fabulous  sales  of  paper's 
attributed  to  a  popular  craze 
for  puzzle  contests. 

10.  Congressional  committee 
exploration  of  the  problems  of 
the  press  in  respect  to  secrecy 
by  government  agencies. 

Slug  More-to-Kum 
Several  of  these  stories  have 
turned  rules  for  more-to-kum  in 
the  new  year.  The  linage  surge, 
if  it  runs  on  into  1956  as  antici¬ 
pated,  portends  a  critical  situ¬ 
ation  with  newsprint  in  short 


at  Thirty 
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supply.  The  Detroit  strike  is  un¬ 
settled,  as  E  &  P  goes  to  press, 
and  a  new  group  has  plans  for 
reviving  the  Brooklyn  Eagle. 

By  early  February  the  4-A’s 
is  expected  to  answer  the  gov¬ 
ernment’s  charges,  that  it  and 
the  other  associations  entered 
into  an  agreement  to  maintain 
uniform  standards  for  recogni¬ 
tion  of  advertising  agencies 
with  the  purpose  of  giving  fixed 
commissions  and  credit.  ANPA’s 
general  denial  is  already  on 
record. 

The  Kansas  City  Star  case  is 
on  appeal. 

Reports  by  the  inquiry  com¬ 
mittees  will  set  off  a  full  Con¬ 
gressional  discussion  of  official 
information  policies  at  the  next 
Session. 

1955  will  be  remembered  for 
the  downfall  of  Dictator  Peron 
in  Argentina  and  the  restora¬ 
tion  of  a  free'  press  there.  Dr. 
Michel  Torino  emerged  from 
l)rison  to  re-establish  his  tiny 
but  potent  voice  in  Salta  Pro¬ 
vince  and  Dr.  Alberto  Gainza 
Paz  left  his  refuge  in  New  York 
to  revive  La  Prensa  in  Buenos 
Aires  on  the  standards  for 
which  it  was  world-famous  be¬ 
fore  Peron  grabbed  it. 

The  ‘Fifth’  Dilemma 
The  firing  of  two  New  York 
newspaper  employes  who  de¬ 
clined  to  answer  official  in¬ 
quiries  in  connection  with  Com¬ 
munist  activities  thrust  into 
sharp  focus  the  Guild’s  problem 
of  being  public  defender  in 
Fifth  Amendment  cases.  Guild 
leaders  turned  down  a  proposal 
for  a  nationwide  membership 
referendum  to  determine  what 
union  policy  should  be.  In  New 
York  City  there  was  a  .3-2  ex¬ 
pression  that  the  guild  should 
not  automatically  defend  all 
such  dismissals.  Coming  up 
early  in  January  is  another 
hearing  by  the  Eastland  Com¬ 
mittee  and  the  air  is  filled  with 
reports  of  new  “Fifth”  firings. 

Groups  of  editore  and  jour¬ 
nalism  educators  again  consid¬ 
ered  the  massive  undei-taking  of 
a  study  of  press  objectivity  in 
relation  to  the  1956  Presidential 
election  campaign.  Final  de¬ 
cision  on  the  project  is  due 
early  in  the  year. 

Ike’s  75th  Conference 
The  last  White  House  news 
conference  with  President 
Eisenhower  took  place  Aug.  4. 
It  was  the  7.5th  in  his  series. 
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Jan.  9-20 — American  Press  Institute,  seminar  for  Publishers  and 
Editors,  (for  newspapers  under  .50,000  circulation). 

Jan.  13 — New  Jersey  Press  Association,  Public  Relations  Confer¬ 
ence,  Princeton  Inn,  Princeton,  N.  J. 

Jan.  13-14 — Wyoming  Press  Association,  mid-winter  conference, 
Connor  Hotel,  Laramie,  Wyo. 

Jan.  13-14— Arkansas  Press  Association,  84th  midwinter  con¬ 
vention,  Lafayette  Hotel,  Little  Rock,  Ark. 

Jan.  I3-I4-— Allied  Daily  Newspapers  of  Washington,  20th  an¬ 
niversary  meeting,  Seattle,  Wash. 

Jan.  15 — ^Texas  Newspaper  Advertising  Managers'  Association, 
meeting.  Hotel  Texas,  Ft.  Worth,  Texas. 

Jan.  15— Arizona  Newspapers  Association,  annual  convention, 
Phoenix,  Ariz. 

Jan.  15-17 — Northeastern  Classified  Advertising  Managers  meet 
ing.  Hotel  Statler,  Hartford,  Conn. 

Jan.  17 — Now  England  Daily  Newspaper  Association,  winter 
meeting,  Shoraton-Plaza  Hotel,  Boston,  Mass. 

Jan.  17-19— New  England  Association  of  Circulation  Managers 
meeting.  Hotel  Kenmore,  Boston. 

Jan.  18-21 — National  Editorial  Association,  mid-winter  meeting, 
San  Marcos  Hotel,  Chandler,  Arizona. 

Jan.  19-21 — ^Tennessee  Press  Association,  mid-winter  convention. 
Hotel  Hermitage,  Nashville,  Tenn, 

Jan.  19-21 — National  Newspaper  Publishers  Association,  annual 
workshop,  Atlanta,  Ga. 

Jan.  19-21 — North  Carolina  Press  Association  Mid-Winter  Press 
Institute,  University  of  North  Carolina,  Chapel  Hill  and  Duke 
University,  Durham,  N.  C. 

Jan.  20-21 — New  England  Weekly  Press  Association,  annual 
winter  convention,  Sheraton-Plaza  Hotel,  Boston. 

Jan.  20-21 — New  Mexico  Press  Association,  annual  convention, 
Alvarado  Hotel,  Albuquerque. 

Jan.  21 — Del-Mar-Va  Press  Association,  annual  meeting,  Hotel 
duPont,  Wilmington,  Delaware. 

Jan.  21 — ^Texas  Press  Association,  9th  annual  mid-winter  meeting. 
Commodore  Perry  Hotel,  Austin,  Texas. 

Jan.  21-22 — Advertising  Association  of  the  West,  midwinier 
meeting,  Phoenix,  Ariz. 

Jan.  22-24 — Southern  Classified  Advertising  Managers  Association, 
convention.  Bon  Air  Hotel,  Augusta,  Ga. 

Jan.  22-2^— Newspaper  Advertising  Executive  Association,  annual 
meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  26-28 — Ohio  Newspaper  Association  annual  convention, 
Deshler  Hilton  Hotel,  Columbus,  Ohio. 

Jan.  26-28— Oklahoma  Press  Association,  mid-winter  meeting, 
Biltmore  Hotel,  Oklahoma  City,  Okla. 

Jan.  27-28 — Michigan  Press  Association,  88th  anniversary  conven¬ 
tion,  Kellogg  Center,  East  Lansing,  Mich. 

Jan.  27-28 — Labor  News  Writers  Conference,  Cornell  University, 
Ithaca,  N.  Y. 

Jan.  28-29 — New  York  State  Capital  District  Mechanical  Con¬ 
ference,  Sheraton-Ten  Eyck  Hotel,  Albany,  N.  Y. 

Jan.  29-31 — Great  Lakes  Mechanical  Conference,  Hotel 
Schroeder,  Milwaukee,  Wis. 

Jan.  30-Feb.  3 — American  Press  Institute  seminar  for  Mechanical 
Production  (for  newspapers  under  75,000  circulation). 

a  remarkable  record  which  ill-  Soviet  Russia  let  down  the 
ness  interrupted.  The  highlight  bars  to  press  visitors  and  Wil- 
of  the  year  was  the  presentation  liam  Randolph  Hearst  Jr.  led 
of  the  first  such  news  confer-  a  small  team  that  was  in  Mos- 
ence  on  film  for  television.  (Continued  on  page  46) 
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Ad  Profits 


Going 
Through 
The  Wringer? 


With  more  and  more  foodstore  and  display  ads  coming 
your  way,  it  just  doesn’t  make  sense  to  “drv  up”  profits 
in  tlie  wringer  of  costly,  old  fashioned  tyjresettiug  . . .  not 
when  modem  methods  can  exfyand  projits! 

The  mixed  display  matter  shown  below  (actual  si/e)  is 
an  example  of  modern,  economical  composition.  It  was 
set  the  profitable  way  . . .  keyboarded  on  the  new  Model 
35  Rangemaster  Linotype. 

Expensive  “cutting  in”  and  costly  hand  picking  and 
sorting  of  matrices  were  eliminated  because  all  composi¬ 
tion  was  kctjbixirded.  No  side  magazines  were  needed 
since  the  Model  35  sets  through  normal  .36-  and  con¬ 
densed  48-pt.  from  its  main  magazines— a  type*  range 
unequalled  bv  any  other  mixer. 

Another  economy:  no  underpinning  was  necessary 
because  Linotype  slugs  are  delivered  ready  for  l(Kk  up. 

The  new  Rangemaster  Lino- 
types  can  cut  the  cost  of  yoiir 
big  display  and  headline  com- 
position.  Just  phoiu'  or  write 
Vv  your  Linotype  Agency  today 
^ ^ ^  j  for  the  complete  story. 


Large 

80-Coont 

Boxes 


V/h’rte 

Fioss 

Colored 


Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn,  N.Y. 


Aganciat:  Atlanta,  Boston,  Chicago,  Clevelond,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  linotype.  Limited,  Toronto,  Ontario 


Set  in  Lintttn**  Cafedrmie  and  Spartan  familiea 


Printed  in  U.  S.  A. 
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iff  you  use 

the  evening  team! 


Two  evening  papers  are  better  than 
one— in  fact  they’re  better  than  any 
combination  you  can  buy  in  the  rich 
Columbus  area  (ABC  Retail  Trading 
Zone.) 

No  one  paper  in  Columbus  can  do  the 
best  job  of  coverage  and  selling. 
Here’s  what  we  mean: 

Out  of  the  205,000  families  in  the 
Columbus  Retail  Market  who  read  one 


or  more  daily  papers,  more  than  193,000 
(94.7%)  read  at  least  one  of  the  Colum¬ 
bus  evening  papers.  And  the  combined 
milline  cost  is  a  mere  $2.89. 

No  other  combination  can  deliver  so 
many  faniilies  at  such  a  low  rate.  So, 
for  more  sales,  more  profits  from  your 
ads,  use  the  evening  team.  We  have 
even  more  proof  than  this  and  would 
like  to  show  it  to  you! 


THE  COLUMBUS  CITIZEN 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.Worfd.TWegram  &  The  Sun 


aEVELANO . Pnii 

PITTSBURGH . Prcii 

SANFRANQSCO . N*wi 

INDIANAPOLIS . Tim«i 


COLUMBUS . CiTixnn 

ONCINNATI . Poll 

KENTUCKY . Pott 

Covington  edition.  Cineinnoti  Post 
KNOXVILLE . New, -Sentinel 


DENVER  .  .  .  Kocky  Mountoin  New, 

BIRMINGHAM . Po,t.Herold 

MEMPHIS . Pre,-.  Scimitar 

MEMPHIS  ....  Commercial  Apoeal 
WASHINGTON . New, 


EVANSVILLE . Preu 

HOUSTON . Press 

FORT  WORTH . Preu 

ALBUQUEROUE . Tribuiw 

EL  PASO . Herald-Pott 


Ociiwal  Advertising  Deportment,  330  Pork  Avenue,  New  York  City 


Chicago  Son  Fronciice  Detroit  Cincinnati  Philadelphia  Dolio* 


